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PERIODICAL  NEWSPAPER 


TO  MOST 

NEWS  FOLLOWERS, 
THESE  ARE 
TYPICAL  NORTH 
IDAHO  RESIDENTS.  I 


MONITOR  READERS  KNOW  BETTER. 


Racists,  fascists,  survivalists,  supremacists.  That  pretty  well  sums  up  most  peoples*  impressions  of 
who  hves  in  the  Idaho  Panhandle.  Fueled  by  media  reports,  fed  by  most  news  coverage,  it  makes  for  more 
compelling  reading  than  the  fact  that  probably  99%  of  the  residents  oppose  these  extremists. 

Monitor  readers  got  a  clearer  picture.  Rather  than  dwell  on  the  92  neo-Nazis  who  marched  down 
the  streets  of  Coeur  d’Alene,  we  also  looked  at  the  thousands  who  protested  and  the  ongoing  human 
rights  efforts  of  local  businesses  and  individuals. 

Result:  a  deeper,  more  accurate  account  of  the  problem,  the  causes,  the  solutions.  In  short,  the  brand 
of  journalism  we’ve  been  working  at  for  90  years.  Yes,  it’s  earned  us  a  fair  quantity  of  praise  and  Pulitzers, 
which  is  nice.  What  matters  most  to  us,  though,  is  what  this  kind  of  reporting  does  for  our  readers. 

If  you’d  like  to  experience  this  firsthand,  call  I-877-FREETRY. 

All  you  stand  to  lose  are  some  misconceptions. 

www.csmonitor.com 


“Hj  infwe  no  man. 
but  to  bless  all  mankind' 


BOSTON  MONDAY 


Christian 

k-<^,SClENCE 

Mon  itor 


The  World  as  Israel  marks  so  years  of  statehood.  ^ 
apunder  still  uxiits  to  be  invited  back  home. 

Readers’  vieets  oe  the  CKnto*  scaadal  ^ 

AJM  page  of  thought-provoking  reader  mail. 

WorkAMoney  Bear  clous  or  Bull  pause? 

A  guide  to  today’s  wild  and  woolly  stock  market 


Uving  in 
cross  hairs 
of  NATO 

by  imtiii  Browa 

10  m.  cuaw  s<i«»  MoMu 

acuaiiat.  TiMiMLMn* 

T  HEN  ao  earthquake 
>  /  hK  northern  Serbia 

t  last  week,  the  peo¬ 
ple  of  Bel^-ade  thought  K  was 
the  Big  One  -  not  a  natural 
dtoaster.  but  the  bomb  attack 
NATO  had  been  threatening 
after  seven  mouths  of  violence 
down  in  Kosovo. 

I  was  in  that  southern 
province  at  the  dme.  Just  a 
three-hour  drhe  away,  and  my 
phone  be^ut  to  rtiig.  One 
caller  was  Aca.  my  best  fHend 
in  Bel^ade  He  was  wise 
enot^  to  know  the  difference 
between  a  tenffjlor  and  a 
emtse  missile,  but  he  was  aOU 


Idaho  Batdes  Image  as  Haven  for  Hate 


A  white-supremacist  group 
marched  here  July  18. 

State  has  most  hate  groups 
per  capita. 

by  Brad  Knicksrbschsr 
Sitf  WM  Of  Th*  ChMMfi  Sam*  MofWor 
COEUR  lyALENE.  IDAHO-  When  someone 
says  -Idaho.’  do  you  think;  -First  state  with 
a  Jevrtsh  governor;  first  slate  where  a  native 
American  won  statewide  office;  fourth  stale 
to  allow  women  the  right  to  vote;  first  sty 
to  pass  the  Equal  Rl^ls  Amendment 
(ERAir 

Or  do  you  think;  -Site  of  the  shoot-out 
with  white  separatist  Randy  Weaver  at  Ruby 
Ridge;  home  of  James  ’Bo"  Orltx.  ex-Kn 
Klux  Klan  leader  David  Duke  s  running 
mate  m  the  1992  presidential  race;  place 
where  former  Los  Angeles  pobce  delectlw 

Mark  Dihrman  moved  after  the  O.J.  _ _ 

son  trial;  one  of  the  first  states  to  rescind  Bs  »•«*•? 

approval  of  the  H<A7' 
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Cover  Story:  Rethinking  recycling 

States  back  off  on  mandatoty 
newsprint  recycling  laws 


Jail  for  protecting  source 

Teacher  gets  five  days  for  refusing  to  name 
source  in  story  he  penned  as  a  daily  reporter 

Klein  departs  L.A.  Times 

Jeff  Klein,  a  key  marketing  executive 
under  publisher  Mark  Willes,  bows  out 
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North  Dakota  weeklies  get  help 
from  friends  on  $120,000  copyright  fine 
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for  Internet  audiences,  MSNBC  executive  says 
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Safeguarding  credibility  in  narrative  writing 
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the  Raleigh,  N.C.,  News 
&  Observer’s  state- 
of-the-art  facility  —  p.  22 
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to  high-tech  video  marketing  purpose 
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then  nabs  dream  job  as  editorial  cartoonist 
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A  Texas  publisher  invents  simple 
tool  for  inserting  his  weeklies 
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The  Indianapolis  Star 
markets  its  mutually 
beneficial  affiliation  with 
the  NFL’s  Indianapolis 
Colts  —  p.  3; 
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JANUARY 

18-21 

Suburban  Newspapers  of  America 
Classified  Advertising  Managers’ 
Conference.  Hyatt  Regency  on  the  River 

S  M  T  W  T  F  S 

1  2 

3  4  5  6  7  8  9 

Walk.  San  Antonio.  Texas 

10  11  12  13  14  15  16 

19-22 

National  Scholastic  Fh'ess  AsscKiation  Fall 
High  Schixil  Journalism  Convention. 
Marriott  Wardman  Park.  Washington.  D.C. 

17  18  19  20  21  22  23 
2^5'26'27ll8lBM 

FEBRUARY 
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10-15  Newspaper  AssiKiation  of  America 

SuperConference,  Hilton  at  Walt  Disney 
World  Village.  Orlando.  Fla. 

15-16  Midwest  Free  Community  Papers  Winter 
Meeting.  Embassy  Suites.  Des  Moines. 
Iowa 

28-31  Parenting  Publications  of  America  Annual 
Conference.  Westin  Horton  Plaza.  San 
Antonio.  Texas 


29-30  New  England  Press  AsstKiation  Conference.  Boston  World  Trade 
Center.  Boston.  Mass. 

29-31  Association  of  Free  Community  Papers  Mid- Winter  Meeting. 
Disney  Institute.  Orlando.  Fla. 


MARCH 

17-20 

E&P  Interactive  Newspapers  Conference 
'99.  Hyatt  Regency.  Atlanta.  Ga. 

S  M  T  W  T  F  S 

1  2  3  4  5  ~6 

24-26 

American  Association  of  Advertising 

7  8  9  10  11  12  13 

14  15  16  17  18  19  20 

Agencies  Media  Conference  &  Trade 

21  22  23  24  25  26  27 

Show.  New  Orleans.  La. 

28  29  30  31 

24-27 

Suburban  Newspapers  of  America  Spring 
Publishers  Conference.  Marquis  Resort. 
Palm  Springs.  Calif. 

25-27  Inland  Press  AssiKiation  Weekly  Newspaper  Publishers 
Conference.  Tucson.  Ariz. 

28-3  Inland  Press  Association  Key  Executives  Conference.  El 
Conquistador.  Tucson.  Ariz. 


APRIL 

4-8 

National  AsscKiation  of  Hispanic 
Publications  Annual  Convention. 

S  M  T  W  T  F  S 

Waterfront  Hilton.  Huntington  Beach. 

4  5  6  7  8  9  10 

11  12  13  14  15  16  17 

17-20 

Calif. 

National  College  Media  Spring 

18  19  20  21  22  23  24 

25  26  27  28  29  30 

Convention.  Marriott  Marquis.  New  York. 
N.Y. 

17- 20  National  Newspaper  Association  Government  Affairs  Conference. 

Hyatt  Regency  on  Capitol  Hill.  Washington.  D.C. 

18- 20  Independent  Free  Papers  of  America  Spring  Conference.  Adams 

Mark  at  the  Florida  Mall.  Orlando.  Fla. 

20- 23  Inter-American  Press  AsstK'iation  Mid-year  Meeting.  Hotel 

Wyndham.  Montego  Bay.  Jamaica 

21- 23  Inland  Press  Association  Editors  Conference.  Chicago.  III. 

28-1  America  East  Newspaper  Operations  &  Technology  Conference. 

Hershey  Lodge  &  Convention  Center.  Hershey.  Pa. 
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ANNUAL 

EDITOR  &  PUBLISHEMNMA 

AWARDS 

Honoring  Excellence  In 
Newspaper  Marketing 


Enter  your  best  newspaper  marketing  efforts  of  1998!  Open  to  all 
newspapers:  daily,  weekly,  paid  or  free.  You  need  not  be  a  member 
of  the  International  Newspaper  Marketing  Association  to  enter. 

Awards  are  presented  in  four  circulation  groups  in  each  of  the  17 
categories  including  in-paper  and  printed  materials,  other  media, 
and  programs/initiatives. 

Winners  will  be  announced  in  the  May  22  issue  of  E&P  and  awards 
presented  on  May  24  at  the  69th  Annual  INMA  World  Congress  of 
Newspaper  Marketing  in  Miami,  Fla. 

The  Call  for  Entries  and  entry  forms  are  in  the  mail.  If  you  do  not 
receive  yours  and  would  like  to  enter  the  competition,  contact: 

E&P  INMA 

Ask  for  Larry  Burnagiel  Ask  for  E&P/INMA  Awards  coordinator 

Tel:  (212)  675-4380  •  Fax  (212)  929-1259  Tel.  (972)  991-5900  •  Fax:  (972)  991-3151 
E-mail:  larryb@mediainfo,com  E-mail:  loubier@inma.org 

Entry  forms  are  available  o.^  the  Web:  www.inma.orgAnarketing.awards.html 
Entry  deadline  is  February  1, 1999 
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Vietnamese  War, 
California-style 

How’s  this  for  launching  a  newspaper 
in  a  crowded  market. 

Knight  Ridder’s  San  Jose  Mercury 
News  plans  to  debut  a  free  Vietnamese- 
language  weekly  that  will  go  up  against 
four  dailies  and  10  weeklies  that  already 
serve  the  fast-growing  Indochinese  mar¬ 
ket  in  the  region. 

Viet  Mercury,  scheduled  to  launch  on 
Jan.  29,  1999,  is  planned  as  a  32-page 
tabloid  with  an  initial  distribution  of 
17,500  and  will  have  a  staff  of  12.  Editor 
De  Tran,  a  veteran  Mercury  News  reporter 
and  former  Los  Angeles  Times  staff 
writer,  says  he’s  not  intimidated  by  the 
crowded  field.  “Many  of  the  newspapers 
are  pretty  much  mom-and-pop  opera¬ 
tions,”  he  says.  “They  don’t  have 
reporters.  They  don’t  have  a  staff.  A  lot  of 
times  they  steal  stuff.” 

There  are  82,000  Vietnamese  living  in 
San  Jose  —  9%  of  the  city’s  population. 
Another  25,000  Vietnamese  live  in  the 
rest  of  Santa  Clara  County. 

Viet  Mercury  is  the  Mercury  News'  sec¬ 
ond  entrant  into  ethnic  markets.  Two 
years  ago  the  paper  started  Nuevo  Mundo, 
a  free  weekly  serving  the  area’s  Spanish¬ 
speaking  residents. 

Tran  says  Viet  Mercury  will  run  some 
translated  items  from  the  Mercury  News, 
but  his  plans  include  aggressive  coverage 
of  the  Vietnamese  community,  so  the 
mother  paper  might  wind  up  running 
some  Viet  Mercury  stories  translated  into 
English.  “1  think  there  will  be  a  two-way 
street,”  he  says.  —  Robert  Neuwirth 

How  much  is 
that  story  worth? 

One  positive  news  article  is  worth  two- 
and-a-half  to  three  times  its  weight  in 
advertising. 

That’s  the  rule  of  thumb  provided  by 
Angela  Jeffrey,  a  Houston,  Texas-based 
public  relations  executive.  To  aid  small 
PR  shops  seeking  to  prove  their  value  to 
the  companies  that  hire  them,  Jeffrey  has 
helped  create  a  new  software  package 
called  TrakWare,  which  will  compile 
Arbitron,  Neilson,  and  Standard  Rate  and 
Data  Service  advertising  data  to  allow 
flacks  to  compute  the  dollar  value  of 
news  stories  they  manage  to  place  in 
newspapers  and  on  TV  and  radio. 

Jeffrey,  a  partner  in  the  PR  firm  and 


vice  president  of  TrakWare  Inc.,  says  the 
software  will  provide  one-stop  shopping, 
making  it  easier  for  PR  people  to  measure 
stories  and  compute  their  equivalent 
value  in  advertising.  She  adds  that  many 
PR  professionals  consider  news  stories  to 
be  worth  almost  three  times  as  much  as 
advertising. 

“Stories  are  worth  a  lot  more  than 
advertising,”  says  Jeffrey.  “News  is  more 
believable  than  advertising.  But  manage¬ 
ment  has  no  clear  idea  of  how  valuable 
that  space  is.” 

Filipino  link 
restores  archive 
in  Grand  Forks 

The  Grand  Forks  (N.D.)  Herald  has  a 
more  extensive  digital  archive  than  it  did 
before  the  April  1997  flood  and  fire  that 


destroyed  its  headquarters  —  and 
destroyed  100  years  of  clippings  — 
thanks  to  workers  in  the  Philippines. 

The  Herald  borrowed  microfilm  reels 
from  a  local  college  and  hired  Worldwide 
Data  Solutions  of  San  Francisco  to  recon¬ 
stitute  its  morgue. 

Clerks  in  the  Philippines  retyped  2,800 
issues  containing  151,000  stories,  67,(XX) 
of  them  by  Herald  writers.  Publisher 
Michael  Maidenberg  says  he  reviewed 
photos  of  the  workspaces  to  ensure  that  the 
workers  were  not  laboring  in  sweatshops. 

Before  the  flood,  the  Herald'?,  digital 
archive  went  back  only  to  1995.  Today, 
after  the  eight-month  project,  paid  for 
with  $250,000  in  insurance  money,  the 
paper’s  electronic  morgue  reaches  to 
1987. 

“It’s  a  more  usable  archive  than  prior 
to  the  disaster,”  Maidenberg  says. 

—  Robert  Neuwirtb 


Patriotism,  Hartford-style 


With  an  expanded  group  of  hawkers 
hitting  the  streets  during  the  afternoon 
rush  hour  and  pushing  the  paper  at 
local  college  campuses,  the  Hartford 
Courant  published  a  12,000-copy  spe¬ 
cial  edition  on  Nov.  18,  touting  the 
state’s  deal  to  bring  the  Patriots  foot¬ 
ball  team  to  Connecticut’s  capital  city. 


.=  Martfor6t8H£oumt.^^ 

foudi5bwd 

Deal  Gives  Hartford  Home  Field  Advant^ 


The  “Patriots  Extra”  devoted  the 
entire  front  page  to  the  $350  million 
government-financed  deal  that  would 
relocate  the  Foxboro,  Mass. -based  foot¬ 
ball  franchise  to  a  new  stadium  built 
along  the  Connecticut  River. 

The  newspaper  says  newsstand  and 
vending  machine  sales  figures  are  not 
in,  but  hawkers  sold  3,200  of  the  spe¬ 
cial  papers. 

Courant  publisher  Marty  Petty 
says  interest  in  the  special  edition 
“may  have  been  the  ultimate  valida¬ 
tion  of  the  impact  of  this  story  on  our 
city.” 

The  Courant,  which  bills  itself  as 
the  oldest  continuously  published 
newspaper  in  the  nation,  has  only  run 
three  similar  specials  in  its  long  histo¬ 
ry:  for  the  1941  Japanese  attack  on 
Pearl  Harbor,  the  1968  assassination 
of  Robert  F.  Kennedy,  and  the  start  of 
bombing  in  the  Persian  Gulf  War  in 
Jan.  1991. 

Of  the  difference  in  news  value 
between  those  three  events  and  the 
deal  to  bring  a  National  Football 
League  franchise  to  the  city, 
spokesperson  Ken  DeLisa  says,  “In 
the  context  of  Hartford  on  the  brink 
of  a  renaissance,  this  is  critical.  1 
think  this  is  something  that’s  on  the 
lips  of  many  of  our  readers.” 

— Robert  Neuwirtb 
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Accuracy  You  Can  Count  On... 


rime  and  rime  again. 


iplAom  9/10/98 


9/10/98 


HURRICANE 

FRANCES 


^8  -  Hurricanes  Frances 
and  Georges 


AccuWeather 

clients 

knew  it  first! 


AccuWeather's  predicted  storm 
paths  and  local  forecasts  were 
significantly  more  accurate 
^  than  government  forecasts. 


From  Tropical  Storm  Agnes  in  1 972  to 
Hurr/cone  Georges  in  1 998,  from  fiurncanes  to 
blizzards  •  -  whenever  weather  is  in  the  news, 
to  better  source  for  accurate  j" 

forecasts  than  AccuWeather. 


HURRICANE 

GEORGES 


Forecotit  Ntw  ■  MMCPr 

AccvW%>j#i  Ownii:  *ftieslonnf$twad>ngov#lDsao  AimxHirtof 
doudt  and  tunthtna  <wh  a  gusty  wmd  today 
Parity  doudy  and  bnazy  iontght  * 

Gouarmnant  Sounm:  "Tropteal  Storm  Becoming  ««ry 

wmdy  and  rotny  today  the  rom  cosdef  be 
haavy  atlmm  during  ihe  afttmoan  and  lontgh 
Whaihaooanad  Ooudt  and  sunshine  an  fnday.  parity  doudy  Friday 
night  wTfh  ng^rgm^jft  os  the  storm  oent  out  la  sea 


AcnWeadm  OmnH:  'The  storm  is  neoomg  our  to  sea 
Covemwien#  Sourres;  'The  fcxvcosr  trodi  is  tor  Bonme  to  mare  near 
aid  aiong  the  Nordieast  U  S  coast  today  and 
near  southern  New  England  torxgbr  and  eariy 


AccuWeather 
clients 
knew  it  first! 


From  tropical  fury  to  winter's 
worst  -  -  whenever  weather 
is  in  the  news,  there  is  no 
better  source  for  accurate 
forecasts  than  AccuWeather. 


Whorhocipffwy^  Hurricane  Bonrwe  moted  ou#  to  S4 


Get  the  AccuWeather  advantage! 

Call  800-566-6606 
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The  World’s  Weather  Authority'" 

385  Science  Park  Road.  State  College,  PA  16803 

Call  800-566-6606  •  Fax  814-235-8609-*  E-mail  sales@accuwx.com 

Visit  our  Internet  site  at:  http://Www.accuweather.com 

1 1  ep  ©  1998  AccuWeather.  Inc. 
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LA.  Times  point 
man  resigns 

After  sweeping  changes  at  the  Times, 
wants  to  run  his  own  show 


by  M.L.  Stein 

Jeff  Klein,  the  point  man  in  publisher 
Mark  Willes’  sweeping  recasting  of 
the  Los  Angeles  Times,  is  leaving  the 
newspaper  to  fulfill  what  he  says  has  been 
a  longstanding  desire  “to  run  my  own 
company.” 

Klein,  the  Times'  senior  vice  president 
of  consumer  market¬ 
ing  and  general  man¬ 
ager,  news,  has  been 
in  the  forefront  of 
Willes’  campaign  to 
reshape  the  paper’s 
business  operations  to 
connect  them  to  the 
editorial  sections,  a 
plan  that  entailed 
closer  cooperation 
between  the  news¬ 
room  and  advertising, 
marketing  and  circu¬ 
lation.  He  supervised 
the  new  business  man¬ 
agers  assigned  to 
many  of  the  Times' 
news  and  feature  sec¬ 
tions  with  the  idea  of  increasing  reader- 
ship,  advertising  and  general  bottom-line 
performance. 

“I  think  we  have  made  great  progress 
in  that  program,”  Klein  says.  “We  have 
some  excellent  section  general  managers 
in  place  now.  It  took  awhile  to  find  all  the 
right  people  with  the  right  skills,  but  I 
believe  we’ve  done  some  very  good 
things.  We’re  thinking  differently  and 
more  creatively  by  regarding  the  sections 
as  marketing  opportunities.  We’re  doing 
some  really  strong  promotions  tied  into 
local  sports  teams.  We  said  when  we 
started  this  that  it  would  be  a  work  in 
progress  and  we  would  learn  as  we  go. 
We  changed  some  things,  which  is  part  of 
the  process.” 

Klein  says  he  also  believes  manage¬ 
ment  has  largely  overcome  editors’  fears 
that  their  traditional  removal  and  indepen¬ 
dence  from  the  business  side  would  be 


jeopardized.  “Our  editors  like  the  new 
structure”  he  contends.  “Their  supposed 
disapproval  was  a  red  herring.” 

The  45-year-old  executive  says  he  has 
thought  for  some  time  of  moving  on  with 
the  idea  of  perhaps  forming  his  own  com¬ 
pany  or  seizing  some  other  opportunity  in 
the  business  world,  which  could  include 
the  newspaper  industry.  “But  I’ve  had  a 
varied,  all-consuming 
position  that  didn’t 
allow  for  time  to  sit 
back  and  reflect  on  try¬ 
ing  other  things,”  he 
notes. 

After  leaving  the 
Times  at  the  end  of  the 
year,  he  plans  to  take 
time  off  to  focus  on  his 
future,  he  adds.  “The 
Times  is  a  good  com¬ 
pany  and  there  are 
good  people  running 
it,  but  this  is  a  peak 
time  for  me  to  make 
this  decision,”  he 
observes.  “If  I  don’t  do 
it  now.  I’ll  never  do  it, 
and  I’ll  be  at  the  L.A.  Times  the  rest  of  my 
life.  That  wouldn’t  be  bad,  but  it  wouldn’t 
be  what  I  want  to  do.” 

Klein,  a  lawyer  who  also  has  a  journal¬ 
ism  degree,  joined  the  Times  as  a  First 
Amendment  attorney  in  1983.  He  rose  to 
be  assistant  to  then-publisher  David 
Laventhol  from  1987-1991  and  also  wrote 
a  weekly  consumer  law  column  for  the 
paper. 

In  1991,  he  was  promoted  to  vice  pres¬ 
ident  of  the  Times  and  president  of  the 
Valley  and  Ventura  County  editions. 
During  this  period,  according  to  the 
Times,  he  reversed  their  advertising  and 
marketing  declines  in  competition  with 
the  Los  Angeles  Daily  News. 

“We  will  miss  Jeff,”  says  Kathryn  M. 
Downing,  president  and  CEO  of  the  Times. 
“On  behalf  of  all  of  us,  I  thank  him  for  his 
many  contributions  to  the  Times  and  am 
grateful  for  his  leadership.”  ■■ 


“We  said  when  we 
started  this  that  it 
would  be  a  work  in 
progress  and  we 
would  learn  as  we  go. 
We  changed  some 
things,  which  is  part 
of  the  process.” 

—  Jeff  Klein,  LA.  Times 


NEWS 

Strong  passions 
in  saie  of 
smaii  paper 

Longview,  Wash.,  readers 
leery  of  Howard  chain 

by  M.L.  Stein 

The  notion  that  readers  don’t  care 
who  owns  the  local  newspaper  was 
overwhelmingly  dispelled  by  a 
Longview,  Wash.,  Daily  News  survey  fol¬ 
lowing  an  announcement  that  the  paper 
will  be  sold  to  a  national  chain. 

The  Daily  News,  which  has  been  fami¬ 
ly-owned  for  75  years,  is  exjjected  to 
change  hands  early  next  year.  The  new 
owner  will  be  Howard  Publications  Inc., 
which  owns  16  dailies  around  the  country 
and  maintains  corporate  offices  in  Seattle, 
Munster,  Ind.,  and  Oceanside,  Calif.  The 
sale  price  was  not  announced. 

“When  you  have  a  small-town  owner, 
you  feel  more  apt  to  call  and  say,  ‘This  is 
what  I’m  interested  in’  than  if  you  have  to 
call  somebody  from  out  of  town,”  says 
longtime  subscriber  Dee  Brent,  who 
describes  herself  as  “saddened”  when  she 
read  of  the  impending  sale.  The  Daily 
News,  which  serves  Cowlitz  County,  an 
area  of  about  33,000  people,  was  founded 
in  1923  by  John  McClelland  Sr.,  grandfa¬ 
ther  of  its  present  editor  and  publisher, 
Ted  Natt. 

“I  know  that  sometimes  the  [Daily 
News]  gets  a  rough  beating,”  adds  Brent, 
“but  I  will  miss  the  security  of  the  paper 
being  owned  by  someone  who  really 
cares  about  the  community.  ...  I  don’t 
know  the  Howards  or  whether  they  will 
care  about  the  Longview- Kelso  area  or 
not.” 

Agreeing  with  Brent  was  state  Rep. 
John  Pennington,  who  says:  “I  guess  as 
much  as  people  complain  of  the  paper, 
the  last  thing  we  would  want  is  [that]  it  is 
operated  from  out  of  town.  We  feel  like 
we  have  a  part  of  it.  We  carry  on  lively 
debates  with  the  editors  and  reporters  and 
that  debate  is  what  makes  America  great, 
and  you  hate  to  see  something  like  that 
change  even  in  the  least.”  Dr.  Rich 
Kirkpatrick,  a  former  Longview  council¬ 
man,  says:  If  Ted  Natt  makes  major 
changes,  at  least  you  know  who  to  com¬ 
plain  to.  If  someone  back  in  .  .  . 

see  Longview  on  page  53 
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Hussman  buys  Chattanooga  Timos 

Ending  1 20  years  of  Ochs  family  ownership,  deal  dissolves 

joint  operating  agreement  and  merges  morning  and  afternoon  papers 


by  Robert  Neuwirth 

Seven  months  after  failing  in  a  bid  to 
purchase  the  Chattanooi’a  Free 
Press,  Ruth  S.  Holmberg  and  her 
relatives  sold  the  morning  Chattanooga 
Times  to  the  winning  bidder.  Walter  E. 
Hussman  Jr.,  who  plans  to  merge  them 
into  a  morning  daily. 

The  deal  dissolves  a  joint  operating 
agreement  (JOA)  that  was  due  to  expire  in 
2015.  It  also  ends  120  years  of  family 
ownership  of  the  Times,  which  was  the 
first  newspaper  acquired  by  Adolph  S. 

RESEARCH  REPORT 


Ochs  in  1878,  18  years  before  he  bought 
The  New  York  Times.  And  it  will  give 
Hussman  a  monopoly  in  the  Volunteer 
State's  fourth-largest  city. 

Terms  of  the  transaction  were  not 
released,  but  Hussman  says  that  under  the 
JOA.  the  Free  Press  was  taking  63%  of 
profits  and  the  Times  37%.  In  addition,  the 
Free  Press  owned  all  the  JOA's  physical 
assets.  The  Times  owned  only  its  editorial 
product.  "That  had  an  effect  on  the  price,” 
he  says. 

Newspaper  analyst  John  Morton,  of 
Silver  Springs.  Md.,  points  out  that  the 


Times  lacks  a  Sunday  edition  —  which 
typically  brings  in  40%  to  45%  of  a  news¬ 
paper’s  revenue  and  perhaps  half  of  prof¬ 
its. 

“I'm  sure  the  Times  has  been  a  drag  on 
earnings,”  Morton  says.  Nonetheless,  he 
adds,  Hussman 's  WEHCO  Media  proba¬ 
bly  paid  a  premium  to  the  13  great-grand¬ 
children  of  Adolph  Ochs  to  get  the 
monopoly  position  in  the  city. 

Hussman.  51,  a  mild-mannered  man 
who  is  known  as  a  tough-minded  newspa¬ 
per  operator,  says  he  will  shrink  the  joint 
see  Chattanooga  on  page  53 


Web  advertisers  gain  business, 
E4P  survey  reveais 


by  Joe  Nicholson 

Many  Web  advertisers  have  in¬ 
creased  their  business  with  on¬ 
line  directories  and  city  guides, 
reveals  a  survey  by  The  Editor  and 
Publisher  Co.,  publisher  of  E&P. 

It  also  found  that  52%  of  interviewed 
advertisers  admit  that  a  high  degree  of 
their  motivation  for  buying  an  ad  was  sim¬ 
ply  to  see  if  an  online  ad  would  work. 

Asked  if  they  plan  to  renew  their  online 
ad,  56%  say  yes.  15%  say  no  and  29%  are 
unsure.  Of  the  56%  who  plan  to  renew. 
48%  say  the  reason  for  their  decision  was 
that  the  ads  bring  in  business. 

The  survey  shows  an  industry  in  its 
infancy.  Sixty-eight  percent  of  the  surveyed 
advertisers  have  been  paying  for  online 
promotion  for  a  year  or  less.  The  monthly 
fee  paid  for  an  online  ad  varies:  2%  of  busi¬ 
ness  owners  paid  less  than  SIO  while  40% 
of  advertisers  paid  more  than  $1(X). 

Online  advertisers  included  32%  who 
say  they  are  in  retail  or  service  work.  12% 
restaurateurs.  6%  auto  body  repairers.  6% 
hoteliers.  5%  Realtors.  5%  car  dealers. 
5%  art  gallery  entrepreneurs,  5%  comput¬ 
er  sellers,  5%  caterers.  3%  appliance 
repairers  and  3%  dentists.  None  were  pest 
controllers  or  undertakers. 


The  survey  was  conducted  by 
Technometrica  Inc.  of  Oradell,  N.J., 
which  interviewed  advertisers  from  1 1 
cities  who  have  bought  ads  on  local  and 
regional  newspapers'  online  services  as 
well  as  those  who  bought  ads  on 
Microsoft  Sidewalk.  Zip2.  CitySearch, 
Digital  City  and  BigYellow. 

Surveyors  reviewed  the  online  guides 
and  directories  to  identify  paying  advertis¬ 
ers  and  targeted  small,  local  businesses. 

The  survey  is  described  in  one  section 
of  a  1 10-page  research  report.  “Online 
Directories:  Pathways  to  Profit?”  The 
report,  which  sells  for  $295,  was  pub¬ 
lished  by  The  Editor  &  Publisher  Co.  It 
can  be  purchased  by  calling  Adrienne 
Miller  (212-675-4380  xll8).  e-mailing 
adriennem(g)mediainfo.com  or  writing 
E&P,  c/o  Adrienne  Miller,  11  West  19th 
St..  New  York.  NY  1001 1-4234. 

Other  report  sections  describe  the 
developing  industry,  including  basic  busi¬ 
ness  models,  media  players  and  online 
battles  in  Denver  and  Austin. 

“Newspapers  are  a  high-margin,  low- 
risk  business.  Print  yellow  pages  are  an 
even  higher-margin,  lower-risk  business.” 
says  the  report’s  executive  summary, 
which  is  posted  on  E&P's  Web  site: 
www.mediainfo.com/directories.htm. 


“Now.  these  high  margins  and  low 
risks  are  threatened  as  print,  broadcast,  tele¬ 
phone  and  technology  companies  try  to 
grab  a  piece  of  the  action  in  online  direc¬ 
tories  and  city  guides,”  adds  the  executive 
summary.  "This  report  is  a  comprehensive 
analysis  of  this  high  stakes  turf  war  where 
everyone  wants  a  piece  of  everyone  else’s 
pie.” 

E&P  publisher  Colin  Phillips  says  the 
report  provides  comprehensive  "informa¬ 
tion  and  news  about  one  of  the  most  impor¬ 
tant  issues  facing  our  industry  today." 

Peter  Zollman.  the  report's  chief  author 
and  researcher,  says  he  “was  surprised  by 
the  .strength  of  the  advertisers'  enthusiasm 
for  a  product  that  is  so  new  that  many  of 
them  are  using  it  as  an  experiment.” 
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SOURCE  DEBATE 


Former  journalist 
in  legal  wrangle 

He  refuses  to  reveal  source  to  grand  jury 


by  M.L.  Stein 

A  school  teacher  has  been  sentenced 
to  five  days  in  jail  for  refusing  to 
reveal  his  source  to  a  grand  jury 
investigating  an 
alleged  white-collar 
crime  he  wrote  about  Cslifom 

as  a  former  reporter 
for  the  Inland  Valley  l3W 

Daily  Bulletin  in  ■  ^ 

Ontario,  Calif.  bUlletprO' 

John  Rezendes-  r»rr»c 

Herrick,  who  was  held  P  ^ 

in  contempt  of  court,  d©ma 

was  allowed  to  remain 
free  on  bail  while  he  InfortT 

appealed  the  sentence 

by  Superior  Court  Torry 

Judge  J.  Michael 
Welch,  who  rejected 
his  claim  of  protection  under  the 
California  Shield  Law.  Deputy  district 
attorney  Reza  Sadeghi  said  in  a  motion 
that  the  identity  of  Rezendes-Herrick’s 
source  is  “necessary  and  material  evi¬ 
dence  critical  to  a  successful  prosecution 
of  the  indictment.” 

Last  month,  the  grand  jury  indicted 
four  employees  of  the  Waste 
Management  Co.  and  a  San  Bernardino 
County  planning  worker  for  allegedly 
conspiring  to  sabotage  Cadiz  Land  Co.  of 
Santa  Monica.  The  prosecution  claims 
that  Waste  Management  sought  to  deval¬ 
ue  Cadiz’s  stock  to  prevent  it  from  oppos¬ 
ing  Waste  Management’s  plan  to  ship 
21,000  tons  of  Los  Angeles  County 
garbage  a  day  to  a  Mojave  Desert  landfill. 
Cadiz,  which  campaigned  against  Waste 
Management’s  dumping  project,  protest¬ 
ed  that  it  threatened  to  pollute  ground 
water  for  its  nearby  farmland. 

Rezendes-Herrick,  47, who  left  the 
newspaper  last  January  to  teach  seventh 
grade,  wrote  several  stories  about  the 
conflict.  His  attorney,  James  J.  Manning, 
says  the  grand  jury  asked  his  client  if  he 
had  been  paid  by  someone  other  than  the 
newspaper  to  write  one  story  that 
expressed  the  fears  of  some  desert  resi¬ 
dents  that  the  landfill  would  deplete  their 


California  shield 
law  “is  not 
bulletproof  against 
a  prosecutor’s 
demand  for 
information.” 

—  Terry  Francke 


precious  water  resources.  The  ex-news¬ 
man  says  no,  according  to  Manning.  i 
The  lawyer  says  Rezendes-Herrick  ] 
also  was  asked  by  the  grand  jury  what  | 
prompted  him  to  write  the  story,  and  he  j 
again  declined  to  i 
answer,  citing  the 

3  shield  shield  law.  i 

“This  case  should  | 
5  not  be  the  poster  child  for  | 

4  •  i  why  we  have  the 

f  against  shield  law,”  asserts  ' 

CUtor’s  attorney  Manning.  i 

“It’s  an  attempt  to  use 
id  for  media  as  an  invol-  j 

untary,  unpaid,  private 
ition  ”  investigator  to  possi-  I 

bly  come  up  with  j 

Francke  charges  against  ; 

unknown  people.”  | 
In  a  statement  to  the  | 
Daily  Bulletin,  Rezendes-Herrick  says:  “I  i 
spent  1 8  years  as  a  journalist  adhering  to  ! 
certain  standards  of  conduct  and  ethics. 
The  shield  law  was  part  of  that.  It  would  ' 
be  extremely  upsetting  to  me  as  a  former  | 
professional  to  have  to  waive  that  partic¬ 
ular  standard.”  The  newspaper  also  j 

reported  that  the  one  person  convicted  in  ! 
the  criminal  case,  Joseph  Lauricella,  told 
police  he  slipped  Rezendes-Herrick  mis-  i 
leading  information  about  Cadiz’s  busi-  ! 
ness  practices. 

Terry  Francke,  general  counsel  of  the  j 
California  First  Amendment  Coalition,  i 
attributes  Rezendes-Herrick’s  predica-  j 
ment  to  a  recent  state  appellate  court  ^ 
decision,  which  held  that  the  state  shield  | 
law  “is  not  bulletproof  against  a  prosecu-  | 
tor’s  demand  for  information.”  In  that  I 
case,  a  Sacramento  television  reporter 
was  ordered  to  turn  over  unaired  portions 
of  a  taped  interview  with  a  murder  sus¬ 
pect.  The  court  ruled  that  a  district  attor¬ 
ney’s  need  for  evidence  prevailed  over  a 
journalist’s  rights,  particularly  where  no 
confidential  source  is  involved. 

“Now,  Judge  Welch’s  ruling  goes  the 
final  pace  down  the  road  and  would,  if 
upheld,  neuter  the  shield  law  altogether  in 
its  most  familiar  context,  the  criminal 
domain,”  Francke  says.  Hi 


Post  workers 
protest  contract 
proposal 

by  Kelvin  Childs 

With  songs  and  chants  of  “Let  them 
eat  cake!” —  pastry  provided  by 
a  Marie  Antoinette  look-alike  — 
members  of  the  Washington-Baltimore 
Newspaper  Guild  protested  The  Washington 
Post's  proposals  for  a  new  contract. 

A  crowd  of  about  150  people  watched 
the  lunch-hour  rally  staged  Nov.  19  on  the 
sidewalk  outside  the  Post's  front 
entrance.  A  bewigged  Antoinette  —  actu¬ 
ally,  Post  advertising  copywriter  Jennifer 
Toomey  —  offered  passers-by  slices  from 
a  three-tiered  cake. 

The  guild.  Local  35  of  the  Newspaper 
Guild/Communications  Workers  of 
America,  represents  about  1.350  Post 
workers,  including  writers,  editors,  edito¬ 
rial  artists,  accountants,  commercial 
artists,  commercial  sales  representatives 
and  drivers.  Its  contract  with  the  Post 
expired  Nov.  12. 

Dick  Ramsey,  a  member  of  the  union’s 
bargaining  team,  says,  “The  Post  proposals 
amount  to  less  than  the  contract  raises  from 
three  years  ago,  and  they’re  not  acceptable.” 

The  guild  is  pushing  for  5%  raises  in 
each  year  of  the  contract,  while  the  Post  is 
offering  a  lump-sum  payment  in  the  first 
year  and  salary  increases  in  the  second 
and  third  years.  The  guild  calculates  those 
raises  as  0.72%  to  1.2%  per  year  of  the 
contract. 

Ramsey  says  the  Post  claims  it  has  to 
offer  lump-sum  raises  because  the  other 
eight  unions  at  the  company  have  accept¬ 
ed  them.  “That  in  effect  was  telling  us 
that  our  bargaining  fate  was  sealed  before 
we  came  to  the  table,”  he  says. 

Patricia  A.  Dunn,  the  Post's  vice  presi¬ 
dent/labor,  says,  “A  lump-sum  payment 
has  been  included  in  every  Post  contract 
'  since  1990,  including  the  last  guild  con¬ 
tract  in  1995.” 

j  The  guild  also  complains  that  employ- 
i  ees  with  30  or  more  years’  service  would 
I  gain  more  personal  days  but  lose  sick  days, 
j  Dunn  says  that  paid  leave  is  an  unresolved 
!  issue,  but  that  Newspaper  Guild  employ- 
'  ees  have  43  days  of  paid  leave  each  year, 

I  including  vacation  and  sick  days,  while 
I  members  of  other  unions  have  34. 
i  The  two  sides  are  scheduled  to  meet 
again  Dec.  12.  Hi 
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POLICE  BEAT 


Ally.  Gen.  calls  press  long-winded 


by  Kelvin  Childs 

At  the  first  national  conference  of 
Criminal  Justice  Journalists  (CJJ), 
Attorney  General  Janet  Reno 
praised  reporters  for  their  coverage,  but 

chided  them  for  being  long- _ 

winded.  W 

"Somehow,  I  think  there’s  a  ^  ‘ 
tendency  to  report  a  series. 

And  series  can  be  wonderful. 

But  they  can  be  so  .  .  .  brutal-  f 
ly  .  . .  boring,”  Reno  says.  ■ 

At  the  other  end  of  the  story-  I 
length  spectrum,  Reno  says;  “If  | 

I’ve  got  one  major  criticism,  || 
it’s  that  you  look  at  bits  and  H 
pieces.  Look  at  the  whole.”  I 

Reno  held  a  briefing  Nov.  Janet  Reno 
13  at  Justice  Department 
headquarters  in  Washington  expressly  for 
some  35  reporters  attending  the  first 
national  conference  of  CJJ.  The  confer¬ 
ence  was  held  in  tandem  with  that  of  the 


American  Society  of  Criminology. 

The  attorney  general  called  for  an  audit  of 
the  FBI  Uniform  Crime  Reports  amid  com¬ 
plaints  that  many  police  agencies  provide 
bogus  statistics.  Philadelphia  Police 
Commissioner  John  F.  Timmoney  has 

_ ordered  a  recount  of  his  city’s 

figures  for  early  1998.  And  a 
Philadelphia  Inquirer  study 
found  the  police  had  routinely 
misclassified  major  crimes  as 
lesser  ones  —  calling  burglaries 
and  robberies  "lost  property” 
and  assaults  "hospital  cases.” 

“Fve  asked  for  a  review  and 
a  recommendation  on  that,” 
Reno  says.  "We  haven’t  deter¬ 
mined  how  to  proceed.” 

Reuters  Photo  y-i  t  t  •  l 

CJJ  IS  a  nonprofit,  member- 
funded  organization  co¬ 
founded  in  1997  by  Ted  Gest  and  David  J. 
Krajicek.  Gest  is  national  news  editor  at 
U.S.  News  &  World  Report,  and  Krajicek 
is  a  freelance  author  and  former  New 


York  Daily  News  police  reporter. 

Gest  says  the  group  hopes  to  offer  some 
solidarity  to  crime  reporters.  People  often 
are  handed  the  police  beat  with  little  infor¬ 
mation  or  guidance  and  have  to  muddle 
their  way  to  some  measure  of  competence, 
he  .says.  But  increasingly  people  are  slick¬ 
ing  with  the  beat  longer  and  are  develop¬ 
ing  some  expertise. 

The  group  wants  to  be  a  place  to 
exchange  information  and  story  ideas  and 
to  offer  some  professional  development. 
Gest  says  there  are  about  2(X)  reporters  on 
the  group’s  mailing  list. 

CJJ  has  forged  a  tie  with  a  somewhat 
similar  effort,  the  Cops  &  Court  Reporters 
mailing  list  (www.reporters.nel/ccr).  The 
list  was  established  in  1996  by  CJJ  board 
member  Mark  Rollenhagen.  federal  courts 
reporter  for  the  Cleveland  Plain  Dealer,  and 
now  has  about  250  members.  It  is  hosted  on 
the  Web  by  The  Reporters  Network,  a  non¬ 
profit  organization  started  by  Houston 
Chronicle  reporter  Bob  Sablatura. 
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SOFTWARE  BATTLE 


The  little  paper  that  couldn’t  — 
without  hig  help  from  its  friends  i 

Small  North  Dakota  group  struggles  against  software  piracy  charges  I 


by  Mark  Fitzgerald 

In  the  newspaper  equivalent  of  a  barn¬ 
raising  for  a  distressed  neighbor,  hun¬ 
dreds  of  Midwest  papers  are  offering 
to  run  anti-piracy  public  service  ads  to 
help  out  a  small  North  Dakota  publisher 
facing  a  $120,000  fine  for  software 
license  violations. 

“We're  getting  hundreds  and  hundreds 
of  responses.  In  Iowa  alone  they  have 
commitments  from  more  than  KK)  papers. 
We  have  thousands  and  thousands  of  dol¬ 
lars  in  ad  space  pledged."  says  Denise 
Bjomson.  the  North  Dakota  Newspaper 
Association  executive  director  who  is 
coordinating  the  campaign. 

“It  speaks  very  well  of  the  industry  that 
there  is  such  camaraderie,"  says  Dick 
King,  executive  director  of  the  Iowa 
Newspaper  As.sociation.  “These  are  folks 
these  publishers  have 
never  met.  but  they  under¬ 
stand  well  that  it  is  not 
just  these  folks  under 
attack  —  it’s  the  whole 
industry." 

In  Iowa,  17  dailies  and 
1 1 1  weeklies  with  a  combined  circulation 
of  468,119  have  committed  ad  space. 
King  says. 

“We  empathize  with  the  challenge  the 
Cackles  are  facing.  It  will  make  a  lot  of 
people  more  sensitive  to  the  problem,” 
says  Allan  C.  Burke, 
editor  and  publisher  of 
the  Emmons  County 
Record  in  Linten,  N.D. 

Burke  also  has  com¬ 
mitted  to  run  the  public 
service  ads  in  a  South 
Dakota  community 
paper  he  owns. 

The  newspapers  are 
rallying  to  help  BHG 
Inc.,  a  family-owned 
business  in  Garrison, 

N.D.,  which  publishes 
nine  small  weeklies  and 
shoppers  —  the  biggest 
of  which  is  the  3,(XX)- 


circulation  McClean 
County  Independent. 

Combined,  the  papers 
total  Just  16,(XX)  circu¬ 
lation. 

This  summer  these 
otherwise  obscure 

papers  captured  indus¬ 
try  attention  when  the 
Software  Publishers 
Association  demanded 
fines  totaling 

$120.(XX),  apparently 
the  biggest  financial 
penalty  ever  proposed 
for  community  news¬ 
papers.  SPA,  the  Washington,  D.C.-based 
association  that  investigates  alleged  licens¬ 
ing  violations  on  behalf  of  software  mak¬ 
ers,  alleged  that  the  company  was  using 
illegal  copies  of  10  publishing  software 
programs,  including 
Adobe’s  Photoshop  and 
PageMaker. 

The  advertising  cam¬ 
paign’s  aim  is  to  offer 
ad  space  in  place  of  the 
cash  fine. 

BHG  general  manager  Jill  Denning 

Gackle  says  the  copying  was  inadver¬ 

tent.  When  SPA  first  made  its  piracy 
allegations,  BHG  maintained  the  copies 
were  apparently  the  result  of  a  clumsy 
upgrading  operation.  (E&P,  Oct.  3,  p.  9) 
BHG  noted  that 

copies  of  text  and 

page-layout  pro¬ 
grams  were  found  in 
computers  used  only 
for  its  commercial 
silk-screening  opera¬ 
tions,  for  instance. 

SPA  calculates  its 
fines  —  which  are 
voluntary,  but  which 
the  association  some¬ 
times  seeks  to  enforce 
through  litigation  — 
by  multiplying  the 
number  of  illegal 
copies  found  by  a  sum 


two  times  the  retail 
price  of  the  software. 
Both  sides  say  settle¬ 
ment  talks  are  still 
going  on,  and  that  the 
ad  campaign  may  be 
part  of  any  eventual 
resolution. 

“We  have  not  yet 
learned  from  SPA  if 
that  is  what  they  want, 
but  we  thought  we 
would  get  the  ball 
rolling,”  Gackle  says. 

SPA  spokesman 
David  Phelps  in  an 
interview  Nov.  18  said  an  anti-piracy  cam¬ 
paign  involving  other  newspapers  is  “cer¬ 
tainly  one  of  the  elements  of  what  we’re 
looking  for.” 

“One  of  items  we  put  in  for  considera¬ 
tion  in  negotiations,  and  which  they  sup¬ 
ported,  was  in  fact  working  with  other 
papers  to  get  out  the  anti-piracy  message,” 
Phelps  says. 

North  Dakota  Newspaper  Association’s 
Bjomson  says  most  papers  pledging  ad 
space  believe  the  SPA  cash  demand  is  out 
of  line. 

“They  feel  that  the  fine  .  .  .  could  be  a 
little  excessive,  especially  considering  the 
mitigating  circumstances,”  she  says. 

The  campaign  is  quickly  spreading 
beyond  the  Midwest,  Bjomson  says. 

“Just  about  every  state  newspaper  asso¬ 
ciation  has  put  out  the  information  now,” 
she  says.  Since  the  Gackle  family’s  prob¬ 
lems,  North  Dakota’s  association  has  pub¬ 
lished  a  booklet  for  its  members  on  soft¬ 
ware  copying. 

The  ad  campaign  has  also  focused 
attention  on  a  problem  newspapers  them¬ 
selves  rarely  publicize.  With  virtually  no 
public  notice,  in  fact,  SPA,  according  to 
its  own  figures,  has  investigated  39  news¬ 
papers.  and  taken  some  kind  of  action 
against  22. 

“There  are  38  other  papers  out  there 
that  aren’t  talking,  and  we’d  love  to 
know  what  happened  with  them,”  Gackle 
says.  H 


“It  speaks  very 
well  of  the  industry 
that  there  is  such 
camaraderie.” 

—  Dick  King, 
Iowa  Newspaper 
Association 


“We  have  thousands 
and  thousands 
of  dollars 

in  ad  space  pledged.” 
—  Denise  Bjomson, 
N.D.  Newspaper 
Association 
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TV  AND  THE  WEB  NEWS 

Ramifications  of  Web  TV 


by  M.L.  Stein 

As  newspapers  adapt  to  an  online 
world,  they  can  expect  to  face  new 
challenges  from  television  news, 
predicts  former  newspaperman  and  current 
MSNBC  editor  in  chief  Merrill  Brown.  At 
the  Pacific  Northwest  Newspaper 
Association  meeting  in  Seattle  last  week. 
Brown  urged  the  remaining  holdouts  and 
skeptics  in  the  news¬ 
paper  industry  to 
embrace  the  Internet 
as  a  virtual  savior  of 
news  and  information 
reporting. 

The  inclusion  of 
television  news  on  the 
Web  will  change  news 
distribution  and  news 
cycles.  Brown  says. 

He  points  to  the  new 
MSNBC  Interactive 
Television,  a  product 
recently  shipped  with 
Windows  98.  It  allows 
users  to  receive  inter¬ 
active  TV,  combining  television  and  the 
Web  on  the  same  screen.  Computers  with 
these  features  can  see  data  distributed  via 
cable  without  needing  an  Internet  connec¬ 
tion,  he  notes. 

"This  product  represents  the  first  time 
a  viewer  can  access  interactive  advertis¬ 
ing  and  transact  online  while  watching 
TV  on  the  same  platform,”  Brown  says. 
"It’s  great  for  story-telling  and  great  for 
business.” 

And  even  more  wonders  are  in  the  off¬ 
ing.  he  announced.  MSNBC,  he  says,  is 
building  a  TV  news  on  demand  capabili¬ 
ty  —  "News  when  you  want  it.  Miss  the 
nightly  news  with  Tom  Brokaw?  We'll 
have  highlights.  Want  to  know  what 
CNBC  is  saying  about  the  market?  We 
can  provide  that  commentary.  .  .  .  What 
we're  talking  about  is  connecting  to 
every  desktop,  everywhere.” 

Still,  Brown,  who  spent  10  years  in  the 
newspaper  business,  including  six  with 
The  Washington  Post,  concedes  weakness¬ 
es  in  Internet  reporting. 

He  lauds  mainstream  newspapers  for 
their  handling  of  the  Clinton-Lewinsky 
story  while  "those  of  us  producing  for 
the  Internet  haven't  always  been  as 
thoughtful  as  we  might  about  putting 


today's  incremental  developments  into 
perspective.” 

Despite  its  shortcomings,  the  Internet 
"is  in  a  unique  position  to  provide  more 
depth,  more  perspective,  more  dialogue 
than  any  other  medium.” 

Moreover,  he  opines,  the  Internet  rep¬ 
resents  a  future  for  news;  as  both  TV  and 
print  lose  audience. 

“I  share  a  fear  and  anxiety  that  many 
have  that  too  many 
people  are  turned 
off  to  news  and  pub¬ 
lic  affairs,”  Brown 
says. 

“I  hope  profes¬ 
sionals  in  the  news¬ 
paper  industry  under¬ 
stand  and  embrace 
the  Internet  opportu¬ 
nity.  We  are  a  new 
competitor  to  be 
sure,  fighting  for 
advertising  dollars 
and  eyeballs.  But 
we’re  also  in  a  great 
position  to  reengage 
the  news  consumer  in  the  world  of  news 
and  public  affairs.” 

Brown  hails  the  Internet  as  a  chance  to 
reinvent  journalism  and  bring  in  more  ad 
revenue,  a  move  that  requires  getting  the 
advertising  community  “on  the  same  page 
as  we’re  on.” 

He  urges  newspaper  industry  leaders  to 
lobby  media,  business  and  citizen  groups 
on  the  benefits  of  Web  sites. 

"We  must  not  let  the  behemoths  of  the 
old  media  define  us  by  the  gadflies  that 
the  Internet  is  a  stage  for,”  he  argues.  “We 
can  surely  welcome  these  gadflies,  but 
with  our  Journalism,  our  creativity  and 
our  sense  of  the  marvels  of  software  and 
multimedia,  we  are  the  best  hope  for  news 
for  the  future.” 

Another  Internet  booster.  Bob 
Cauthom,  director  of  new  technologies  for 
The  Arizona  Daily  Star  in  Tucson,  sug¬ 
gests  that  a  newspaper’s  Web  site  can  be  a 
means  of  getting  it  back  to  "bake  sale” 
journalism  —  local  news  that  is  meaning¬ 
ful  and  significant  to  readers  but  is  report¬ 
ed  today  only  by  country  weeklies. 

Bake  sales,  he  points  out,  are  often  held 
to  raise  money  for  cash-strapped  schools, 
and  can  mean  that  "two  classes  don’t  have 
to  be  jammed  into  one  room.  For  parents. 


this  is  an  important  story.” 

Such  items,  Cauthom  relates,  bring 
20.000  visits  a  day  to  the  Daily  Star's 
Web  site,  with  some  people  visiting  three 
and  four  times  a  day. 

“Imagine,  this  is  a  quarter  of  our  news¬ 
paper’s  circulation  of  85,000,”  he 
exclaims.  "They’re  coming  back  to  the  site 
because  they  are  finding  different  stories 
each  time.” 

Cauthom  wryly  discloses  that  the 
paper’s  editorial  board  "hates  our  online 
operation.”  largely  becau.se  of  its  wide- 
open-door  policy  regarding  letters. 

"For  a  hundred  years,  they  ran  letters 
they  thought  had  some  value  and  tossed 
the  rest  in  the  garbage,”  he  explains.  “I 
came  along  and  decided  all  the  letters 
had  value,  even  those  from  the  nuts  out 
there.” 

According  to  Cauthom,  the  Internet 
letters  are  avidly  read  because  they  reveal 
what  others  in  the  community  are  .saying, 
even  when  they  argue  about  something  as 
trivial  as  restaurant  reviews.  He  compares 
the  correspondence  to  talk  radio. 

The  Daily  Star's  success  with  neigh¬ 
borly  news  on  the  Internet  has  prompted 
it  to  consider  allowing  readers  to  post 
their  own  neighborhood  news. 

One  idea,  he  says,  will  involve  a 
“Refrigerator  Door”  feature.  Already  on 
the  paper’s  site  is  "News  in  Your  Pocket.” 

"This  is  important.”  he  stresses.  "If  we 
don’t  allow  this  kind  of  bake-sale  news, 
we  have  abdicated  a  portion  of  our 
responsibility.  The  idea  is  that  people 
view  us  as  the  meeting  place  in  the  com¬ 
munity.” 

One  of  the  problems  with  many  news¬ 
paper  Web  sites.  Cauthom  claims,  is  that 
technicians  are  making  decisions  on 
composition  instead  of  news  personnel. 
"Technicians  do  not  understand  what  is 
significant  to  the  community.”  he 
declares. 

Cauthom  believes  newspapers  have 
"distanced  themselves”  from  readers  but 
not  irretrievably. 

"Can  we  revive  our  connection  to  the 
people?”  he  asks  rhetorically.  "Yes.  but 
God  help  us  if  our  local  radio  and  TV  sta¬ 
tions  get  religion  and  go  after  (newspaper 
readership  on  the  Web).  Broadcasters 
know  what  it’s  like  to  be  in  people’s  lives 
24  hours  a  day.  Can  we  be  in  their  lives 
24  hours  a  day?  Yes.”  H 


“If  we  don’t  allow  this 
kind  of  bake-sale 
news,  we  have 
abdicated  a  portion 
of  our  responsibility.” 

—  Bob  Cauthom, 
The  Arizona  Daily  Star 
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(CNHI)  of  Birmingham,  Ala.,  has  agreed 
to  buy  the  19,000-circulation  New  Castle 
News  in  Pennsylvania  and  22,000-circu¬ 
lation  Ashtabula,  Ohio,  Star-Beacon  from 
Thomson  Newspapers  for  undisclosed 
terms. 

Thomson  CEO  Stuart  Gamer  says  the 
two  papers  didn’t  fully  fit  with  the  com¬ 
pany's  tightly  controlled  geographic  mar¬ 
keting  strategy. 

Ralph  Martin,  CNHTs  CEO,  says  the 
two  will  build  the  company’s  presence  in 
the  Midwest  and  “be  the  foundation  for 
additional  clustering  opportunities  we  see 
in  the  near  term.” 

PM  slide  in 
Birmingham 

Daily  circulation  at  the  Birmingham 
Post-Herald,  the  afternoon  partner  in  a 
joint  operating  agreement,  tumbled  17% 
to  21,250,  according  to  the  latest  figures 
from  the  Audit  Bureau  of  Circulations, 
leaving  the  E.W.  Scripps-owned  paper 
with  12.5%  of  daily  newspaper  circulation 
in  Alabama’s  largest  city. 

Daily  circulation  at  Advance 
Publications’  Birmingham  News  —  which 


ExSfP  NEWSPAPER  STOCKS 


Weekly  stock  prices  of  public  companies  with  significant  newspaper  interests. 


11/23/98 

11/18/98 

11/21/97  ■ 

1 

11/23/98 

11/18/98  11/21/97 

A.H.  Belo  Corp.  (NY) 

18.875 

19.250 

24.9685 

McClatchy  Co.  (NY) 

33.063 

33.750 

28.250 

American  Media  Inc.  (NY) 

4.186 

4.625 

7.500 

Media  General  Inc.  (AM) 

45.875 

46.688 

42.000 

Central  Newspapers  Inc.  (NY) 

70.000 

68.500 

68.375 

New  York  Times  Co.  (NY)+++ 

32.000 

29.750 

28.875 

Dow  Jones  &  Co.  Inc.  (NY) 

49.936 

49.125 

50.062 

News  Corp.  Ltd. 

28.875 

26.625 

20.500 

E.W.  Scripps  Co.  (NY) 

51.250 

50.125 

41.062 

Pearson  Ltd. 

15.625 

17.000 

8.130 

Gannett  Co.  Inc.  (NY) 

65.500 

64.000 

56.250 

Pulitzer  Publishing  Co.  (NY) 

83.438 

82.750 

54.312 

Gray  Comm.  Sys.  (NY) 

17.875 

17.813 

27.375 

Quebecor  Inc.  Class  A 

21.250 

20.375 

28.100 

Harte-Hanks  Inc.  (NY)++ 

28.063 

25.750 

17.375 

Sun  Media  Corp.  (TSE)* 

16.950 

17.100a 

.N/A 

Hollinger  International  (NY) 

12.813 

12.813 

13.062 

Thomson  Corp.  (TSE) 

37.650 

33.800a 

35.750a 

Journal  Register  Co.  (NY) 

15.813 

15.875 

17.375 

Times  Mirror  Co.  (NY) 

60.563 

59.500 

57.750 

Knight  Bidder  (NY) 

52.500 

52.438 

49.937 

i  Tribune  Co.  (NY)** 

63.375 

63.000 

55.437 

Lee  Enterprises  Inc.  (NY) 

27.875 

28.000 

27.812 

Washington  Post  Co.  (NY) 

532.750 

523.250 

453.937 

*  Initial  public  offering  completed  on  12/15/97  +  Adjusted  for  2-for-1  stock  split  as  of  6/5/98  (a)  Canadian  dollars 

*  *  Adjusted  for  2-for-1  stock  split  ++  Adjusted  for  2-tor-1  stock  split  as  of  3/1 6/98 

+++  Adjusted  for  2-for-1  stock  split  as  of  7/1/98 
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ESOP’s  fables:  Idaho  daily  shares 
ownership  with  employees 


by  M.L.  Stein 

To  avoid  selling  out  to  a  chain,  the 
family-owned  Post  Register  in 
Idaho  Falls,  Idaho,  has  made  its 
employees  part  owners  of  the  business 
that  controls  the  newspaper,  a  local  televi¬ 
sion  station,  and  printing  and  direct  mail 
operations. 

Eight  family  members  sold  their  stakes 
in  the  firm.  A  majority  interest  will  con¬ 
tinue  to  be  held  by  company  president 
Jerry  M.  Brady  and  his  brother  Jack,  both 
nephews  of  J.  Robb  Brady,  who  founded 
the  newspaper  in  1925.  An  employee 
stock  option  plan  will  own  the  remaining 
45%. 

“This  was  not  an  easy  decision,  but  in 
the  end  our  family  agreed  on  one  goal:  to 
keep  the  company  in  local  hands,”  says 
Jerry  Brady,  Post  Register  editor  and  pub¬ 
lisher.  “We  didn’t  want  to  become  another 
sellout  to  a  big  chain.” 

The  paper.  Idaho’s  second-largest  daily, 
is  also  the  second  paper  in  the  state  this 
year  to  sell  a  stake  to  employees.  On 


March  30,  employees  at  the  Lewiston 
Morning  Tribune  Joined  with  former 
owner  A.L.  “Butch”  Alford  to  repurchase 
the  paper  from  Telecommunications  Inc., 
the  cable  TV  operator. 

“Because  of  the  tax  benefits  of  an 
ESOP,  sellers  receive  pretty  close  to  full 
value,”  Brady  says,  referring  to  employ¬ 
ee  stock  ownership  plans.  “Debt  is  paid 
off  rapidly  because  of  favorable  tax 
treatment.  I’d  recommend  an  ESOP  to 
anyone  seeking  to  retain  local  owner¬ 
ship.” 

Brady  also  emphasizes  the  community 
benefits.  “Profits  will  stay  here.  Talent 
will  stay  here.  And  we  all  have  a  stake  in 
the  welfare  of  Idaho.” 

There  are  about  300  family-owned 
papers  remaining  in  the  U.S.,  a  drop  of 
57%  in  the  past  two  decades.  HI 

CNHI  takes  two 
from  Thomson 

Community  Newspapers  Holdings  Inc. 
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manages  the  JOA  —  dipped  1%  during  the  same  period,  com¬ 
pared  with  March-September  1997. 

“I’m  not  particularly  concerned  about  it”  says  Post-Herald 
editor  Jim  Willis.  “Our  circulation  is  not  as  great  as  I’d  like  it  to 
be,  but  our  demographics  are  pretty  good  and  our  profits  are 
pretty  good.  Our  contract  is  good  until  the  year  2015  and  we 
expect  to  uphold  our  end  of  it.”  Willis  attributed  the  circulation 
decline  to  the  newspapers’  cycle  swap.  In  August  1996,  the  Post- 
Herald  surrendered  its  morning  slot  to  the  News  and  moved  to 
the  afternoon  cycle. 

New  day  for  Nuevo  Herald 

Knight  Ridder’s  Miami-based  El  Nuevo  Herald  has  ended  its 
one-day  distribution  delay  for  areas  beyond  Miami  and  Fort 
Lauderdale.  The  Spanish-language  daily  —  circulation  102,600 
daily,  131,400  Sundays  —  has  been  selling  about  1.300  copies 
a  day  of  the  day-old  daily,  1,900  of  the  Sunday  edition,  outside 
its  core  market.  With  same-day  distribution,  the  regional  edition 
of  El  Nuevo  Herald  features  extra  news  on  Hispanic  communi¬ 
ties  in  central  Florida  and  will  have  an  initial  press  run  of  3,0(X). 

“There  is  demand,”  says  Arden  Dickey,  vice  president  of  cir¬ 
culation.  “There’s  a  lot  of  Spanish-speaking  people  in  those 
areas  who  are  interested  in  reading  a  good  quality  Spanish-lan¬ 
guage  newspaper.”  El  Nuevo  Herald's  English-language  big  sis¬ 
ter  is  the  Miami  Herald. 

Knight  Ridder  exec  quits 

Robert  C.  Woodworth,  who  joined  the  nation’s  second- 
largest  newspaper  company  in  1996  when  Knight  Ridder 
acquired  the  Kansas  City  Star  and  relocated  to  Texas  to  take 
control  of  nine  of  its  3 1  dailies,  doesn’t  want  to  uproot  his  fam¬ 
ily  again.  Knight  Ridder  had  asked  Woodworth  to  Join  the  cor¬ 
porate  staff  in  its  new  San  Jose,  Calif.,  headquarters.  Steven  B. 
Rossi,  general  manager  of  Knight  Ridder’s  Philadelphia 
Inquirer  and  Daily  News,  will  take  over  most  of  his  duties. 

Scripps  ups  repurchases 

E.W.  Scripps  Co.  bolstered  its  share  repurcha.se  program  by 
50%  and  authorized  the  repurchase  of  6  million  shares.  To  date 
in  1998,  the  Cincinnati-based  Scripps  has  repurcha.sed  approxi¬ 
mately  3  million  shares. 

Dow  Jones  outsources 

Claiming  they  will  save  $1  million  a  year.  The  Wall  Street 
Journal  and  Barron’s,  both  owned  by  Dow  Jones  &  Co.,  will 
outsource  their  subscription  telemarketing  operations  on  Nov. 
30,  laying  off  1 18  full-time  employees  at  nine  locations  in  eight 
states.  The  papers  have  contracted  with  a  network  of  vendors  to 
handle  telephone  solicitation  efforts.  Dow  Jones  will  take  a  $2 
million  charge  against  earnings  (2  cents  a  share)  during  the 
fourth  quarter  for  severance  and  office  closings. 

KPMG  nabs  info  role 

KPMG  Peat  Marwick  has  been  named  the  primary  developer 
of  the  Newspaper  Industry  Communications  Center,  a  unit  of 
the  Newspaper  Association  of  America.  The  center  aims  to 
exchange  data  among  advertisers,  agencies  and  newspapers. 
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Stop  spread  of  online 
classified  ad  theft 

Newspapers  created  classified  advertising,  and  nobody  does  it  better.  Even  as  the 
Internet  looses  a  herd  of  competitors  unimaginable  in  their  number  and  variety, 
newspapers  prove  day  after  day  that  they  have  the  creativity,  technical  prowess 
and  marketing  savvy  not  just  to  survive  in  cyberspace  —  but  prevail.  From  the  big 
aggregators  like  eBay  or  Yahoo  Auctions  to  the  local  TV  station  with  dreams  of  grab¬ 
bing  its  slice  of  the  classified  advertising  pie,  Web  competitors  are  finding  newspapers 
are  no  pushovers. 

Unfortunately,  some  Internet  businesses  aren’t  even  bothering  to  compete  for  classi¬ 
fieds.  As  our  David  Noack  reported  in  last  week’s  cover  story,  an  increasing  number  of 
new  media  scammers  are  bulking  up  their  Web  sites  by  simply  taking  classified  ads 
from  newspaper  sites.  The  Web’s  copy-and-paste 
feature  is  offering  a  new  digital  twist  on  the  old  con 
of  bilking  advertisers  with  solicitations  that  look  like 
invoices  for  ads  that  ran  in  a  newspaper.  This  time 
around,  renegade  sites  are  capturing  online  newspa¬ 
per  classifieds,  loading  them  onto  their  site  —  and 
charging  users  to  see  them. 

The  Newspaper  Association  of  America  has  done 
an  admirable  job  in  warning  newspapers  as  these 
cyberspace  pirates  crop  up.  The  bigger  problem  is 
finding  a  permanent  legal  remedy  for  this  online 
appropriation.  Experts  disagree,  for  instance,  about 
whether  copyright  law  offers  any  protection  —  even 
in  the  most  blatant  cases  of  copying.  That  might  sound  crazy  to  newspapers  which 
employ  brigades  of  people  to  take  ads,  compose  them,  design  them  and  display  them, 
but  copyright  law  has  always  been  more  suited  for  era  of  Bleak  House  than  of  Monster 
Board. 

Instead,  let’s  call  this  online  piracy  by  its  true  name;  Theft.  And  for  theft  there  is  not 
only  common-law  remedy,  but  a  very  good  proposed  federal  law  that  already  has  passed 
the  House  of  Representatives.  HR  2652  would  create  a  uniform  federal  statute  that  rec¬ 
ognizes  the  enormous  investments  in  time,  money  and  effort  that  goes  into  creating  an 
information  database  such  as  newspaper  classified  advertising.  It  specifically  prohibits 
the  theft  of  all  or  part  of  an  information  business  database  when  that  would  harm  or 
threaten  the  business’  actual  or  potential  market. 

“American  companies  are  learning  the  hard  way,”  the  Information  Industry 
Association’s  Dan  Duncan  recently  wrote  lawmakers,  “that  today,  U.S.  law  —  in  par¬ 
ticular  copyright  law  —  does  not  adequately  protect  most  databases  against  wholesale 
extraction  and  dissemination  of  their  contents  by  database  pirates.” 

That’s  a  crime  —  but  it’s  one  we  can  start  fixing  soon. 


Experts  disagree 
about  whether 
copyright  law 
offers  protection  — 
even  in  the  most 
blatant  cases. 
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Communication 
as  enterprise 

Every  once  in  a  while  someone  contends 
that  the  press  is  the  only  commercial  enter¬ 
prise  granted  special  protections  in  the  li.S. 
Constitution.  This  belief  comes  from  the 
“Free  Press”  clause  of  the  First  Amendment. 
Actually,  the  press  need  not  be  organized  as 
a  commercial  enterprise.  Many  individuals 
or  agencies  use  this  freedom  to  communi¬ 
cate  ideas  or  information  with  no  possibility 
of  earning  money.  Anyone  tempted  to  read 
the  Constitution  would  find  additional  privi¬ 
leges,  rights,  or  immunities  available  to 
commercial  enterprises: 

50  YEARS  AGO ... 

NEWSPAPERDOM® 

from  Editor  &  Publisher,  Nov.  27, 1948 

The  second  annual  National 
Convention  for  Editorial  Writers  con¬ 
cluded  with  the  decision  to  write  a  “code 
of  ethics  and  standards  for  editorial 
pages.”  During  the  conference,  Robert 
M.  Hutchins,  chancellor  of  the 
University  of  Chicago,  chastised  mem¬ 
bers  for  their  treatment  of  the  report  of 
the  Commission  on  the  Freedom  of  the 
Press.  He  said  he  considered  editorial 
writers  to  be  teachers,  but  “I  did  not  say 
you  were  good  teachers.  ...  A  good 
teacher  has  to  know  how  to  read.  Not  all 
of  you  know  how.”  The  papers  he  con¬ 
sidered  “good  teachers”  were:  The  New' 
York  Herald  Tribune,  The  Washington 
Post,  The  jNVashington  Star,  The 
Christian  Science  Monitor  and  the  St. 
Louis  Star-Times. 


Also  at  the  conference,  Walter 
Cronkite,  former  United  Press  bureau 
chief  in  Moscow,  said  he  didn’t  expect 
an  immediate  war  with  Russia  but  did 
foresee  “a  good  chance”  of  avoiding  it  in 
the  long  run. 


Due  to  gasoline  rationing  during 
WWII,  the  Binghamton,  N.Y.,  Sun 
switched  from  selling  subscription 
renewals  door-to-door  and  tried  direct 
mail.  "When  we  could  no  longer  send 
men  into  the  field,  we  started  using  Re- 
Plyo  letters,  and.  needless  to  say,  we 
were  amazed  at  the  results,”  according  to 
circulation  manager  Arket  C.  Lewis.  The 
Sun's  mail  program  got  renewals  eco¬ 
nomically  and  efficiently. 


1 .  The  right  to  petition  Congress  for  a  enlightening,  and  I  have  found  her  to  be 
redress  of  grievances  (First  Amendment)  very  enthusiastic  and  anxious  to  serve  the 

2.  Loan  money  to  the  government  AP  members  in  Pennsylvania. 

(Article  I ,  Section  8)  I  am  sure  change  always  brings  some 

3.  Uniform  bankruptcies  (Article  I,  complaints,  but,  in  my  own  case,  this  par- 

Section  8)  ticular  change  brings  nothing  but  praise. 

4.  Standard  weights  and  measures 

(Article  I,  Section  8)  Edward  M.  Mead,  chairman, 

5.  Exclusive  rights  to  authors  and  Times  Publishing  Co.,  Erie,  Pa. 

investors  for  a  limited  time  to  writing  or 

discoveries.  Industrialists  thrive  on  AD  QmOSir'  Sk 
patents.  (Article  I,  Section  8)  OllUSdl  d 

6.  No  tax  or  duty  on  exports  from  any  ‘true  stinker” 

state  (Article  1,  Section  9) 

7.  No  ship  can  be  required  to  pay  a  tax  Your  Oct.  3  piece  on  the  Philadelphia 

or  be  obliged  to  clear  or  enter  any  port  AP  Bureau  and  its  new  managers  is  an 
when  bound  from  one  state  to  another,  excellent  example  of  how  terrible  editing 
(Shippers)  (Article  1,  Section  6)  combines  with  poor  reporting  and  organi- 

8.  Citizens  (and  enterprises  function-  zation  to  create  a  true  stinker. 

ing  as  “individuals”)  are  entitled  to  all  To  have  journalism  this  poor  in  every 
privileges  and  immunities  of  citizens  in  all  respect  appear  in  what  claims  to  be  a 
the  states.  (Article  4,  Section  2)  newspaper  industry  Journal  is  appalling. 

9.  The  U.S.  will  pay  its  old  debts  The  AP  in  Pennsylvania  is  far  more 

(Article  6,  Section  1)  responsive  and  useful  than  it  has  been  in 

10.  Right  to  petition  Congress  for  many  years, 
redress  of  grievances  (Amendment  I ) 

11.  Troops  cannot  be  arbitrarily  quar-  Michael  Mead,  president 

tered  in  houses  or  buildings  during  peace  Times  Publishing  Co.,  Erie,  Pa. 

(Amendment  3) 

12.  Unreasonable  searches  are  forbid¬ 
den  (Amendment  4) 

13.  Just  compensation  must  be  given 
for  private  property  by  the  government 
(Amendment  3) 

14.  Due  process  of  law  must  be  fol¬ 
lowed  by  each  state  (Amendment  14) 

15.  Sale  of  alcoholic  beverages  legal¬ 
ized.  What  an  industry  now  exists. 

(Amendment  21) 

Many  other  Constitutional  provisions 
also  apply  to  business  operations.  Indeed 
providing  for  the  general  welfare  in  the 
Preamble  is  one  of  the  functions  of  the 
business  world. 

Louis  E.  Engelhart,  Ph.  D. 

Professor  Emeritus 
Ball  State  University.  College  of 
Communication.  Information,  and  Media. 

Muncie,  Ind. 

Stowell  brings 
fresh  air  to 
AP  in  Phiiiy 

As  a  former  president  of  The  Associated 
Press  in  Pennsylvania  and  a  longtime  edi¬ 
tor,  1  would  like  to  say  that  I  have  found 
Linda  Stowell  a  welcome  bit  of  fresh  air 
for  The  Associated  Press.  My  experience 
with  Linda,  though  limited,  has  been  very 
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BALTIMORE  SUN 

JACK  CONABOY,  director  of  manu¬ 
facturing  at  The  Sun,  has  been  named 
director  of  circulation  operations. 

CHATTANOOGA  FREE  PRESS 

BOB  LUTGEN,  managing  editor  at 
the  Arkansas  Democrat-Gazette  of  Little 
Rock,  has  been  appointed  managing  edi¬ 
tor  at  the  Chattanooga  (Tenn.)  Free 
Press. 

DAILY  ADVERTISER 

ED  MOSS,  vice  president  of  sales  and 
business  development  at  The  Tribune  in 
Mesa,  Ariz.,  has  been  appointed  publisher 
of  the  Lafayette,  La.,  Daily  Advertiser  and 
CEO  of  Thomson  Newspapers’  Acadiana 
group. 

GWINNETT  DAILY  POST 

J.K.  MURPHY,  managing  editor  of 
The  Republic  in  Columbus,  Ind.,  has  been 
appointed  executive  editor  at  the 
Gwinnett  Daily  Post,  Lawrenceville,  Ga. 

KNIGHT  RIDDER 

STEVE  ROSSI,  executive  vice  presi¬ 


COCHRANE  MASSE 

SEATTLE  LOS  ANGELES 

TIMES  CO.  DAILY  NEWS 


dent  and  general  manager  at  The 
Philadelphia  Inquirer  and  Philadelphia 
Daily  News,  has  been  appointed  senior 
vice  president/operations  and  member  of 
the  executive  committee  at  parent  compa¬ 
ny  Knight  Ridden 

LOS  ANGELES  DAILY  NEWS 

RON  HASSE,  circulation  operations 
manager  at  the  Daily  News,  has  been  pro¬ 
moted  to  circulation  director.  He  succeeds 
Martha  Thompson,  who  has  become  cir¬ 
culation  director  at  The  Grand  Rapids 
Press  in  Michigan. 

PALLADIUM-TIMES 

RONALD  R.  WAER,  publisher  of  the 
Naugatuck,  Conn.,  Daily  News,  has  been 


The  Natt  Family 

has  agreed  to  sell 


The  Longview  (WA)  Daily  News 

(25,000  dally  circulation) 
to 

Howard  Publications,  Inc. 

We  are  proud  to  have  represented 
the  Natt  Family  in  this  transaction. 


Di  RKs,  Van  Essen  &  Associates 
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HERALD-RECORD  PRESS 


DEMOCRAT 

named  publisher  of  The  Palladium-Times, 
Oswego,  N.Y 

He  succeeds  BRUCE  FRASSINELLI, 
who  has  retired  after  38  years  in  the  com¬ 
munications  industry,  the  last  seven  as 
publisher  of  The  Palladium-Times. 

PRESS  DEMOCRAT 

JERRY  McCARTAN,  marketing  ser¬ 
vice  manager  at  The  Press  Democrat, 
Santa  Rosa,  Calif.,  has  been  appointed 
promotion  director. 

GEORGE  MILLENER,  photo  and 
graphics  director  at  The  Register-Guard, 
Eugene,  Ore.,  was  named  senior  editor  for 
design  and  graphics. 

SEATTLE  TIMES  CO. 

CHARLES  C.  COCHRANE,  pub 
Usher  and  CEO  of  the  Yakima,  Wash., 
Herald-Republic,  has  been  named  pub¬ 
lisher  and  CEO  of  Blethen  Maine 
Newspapers,  recently  acquired  by  the 
Seattle  Times  Co.  The  group  includes  the 
Portland  Press  Herald,  Maine  Sunday 
Telegram,  Kennebec  Journal  in  Augusta, 
Central  Maine  Morning  Sentinel  in 
Waterville,  and  Bath  Coastal  Journal. 

SOCIETY  OF  ENVIRONMENTAL 
JOURNALISTS 

The  Society  of  Environmental 
Journalists’  elected  officers  for  1999  are: 

MIKE  MANSUR,  Kansas  City  Star, 
president. 

DAVID  ROPEIK,  WCVB-TV,  Boston, 
first  vice  president. 

JAMES  BRUGGERS,  The  Contra 
Costa  Times,  second  vice  president. 

SARA  THURIN  ROLLIN,  Bureau  of 
National  Affairs,  treasurer. 

GARY  POLAKOVIC,  The  Los 
Angeles  Times,  secretary. 

TIMES  HERALD-RECORD 

WILLIAM  LIEB,  production  director 
at  the  Centre  Daily  Times  of  State  College, 
Pa.,  has  joined  the  Times  Herald-Record, 
Middletown,  N.Y.,  as  production  director. 

TRIBUNE  INTERACTIVE 

MICHAEL  A.  SILVER,  general  man- 
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ager  at  Tribune  Co.’s  online  unit.  Tribune 
Interactive,  has  been  named  senior  vice 
president  of  development. 

WESTERN 
COLORPRINT  INC. 

RYAN  McKIBBEN,  publisher  and 
president  at  The  Denver  Post,  has  been 
appointed  president  and  chief  operating 
officer  at  Western  Colorprint  Inc.,  the 
Incline  Village,  Nev.-based  supplier  of 
Sunday  color  comics. 

YORK  NEWSPAPER  CO. 

RON  SISTO  II,  morning  zone  manag¬ 
er  at  Pennsylvania’s  York  Daily  Record 
and  York  Sunday  News,  has  been  named 
single-copy  marketing  manager  at  York 
Newspaper  Co.,  the  joint  operating 
agency  that  publishes  both  papers. 


ExSfP  OBITUARIES 


ROY  .1.  BEADLE,  86,  former  editori¬ 
al  page  editor  at  The  Oregon  Journal, 
died  Nov.  18.  He  retired  in  1977  after  40 
years  with  the  paper. 

HAROLD  CLAWSON,  77,  former 
editor  at  Ohio’s  Mount  Vernon  News,  died 
Nov.  15.  He  worked  at  the  News  for  47 
years  and  continued  to  write  columns  in 
retirement  until  his  death. 

ERWIN  C.  CRONK.  92,  a  former 
editor  at  the  Binghamton.  N.Y.,  Press, 
now  the  Press  &  Sun-Bulletin,  died  Nov. 
21.  He  joined  the  Press  in  1928  as  a 
reporter  and  worked  his  way  up  to  editor 
before  retiring  in  1971. 

JOSEPH  MADISON  JONES  JR.. 
81,  one  of  the  first  black  World  War  II 
correspondents  who  went  on  to  found  The 
New  Orleans  Data  Newsweekly,  died 
Nov.  19.  During  the  war,  he  covered  black 
troops  for  the  Associated  Negro  Press.  In 
peacetime,  he  wrote  for  The  Louisiana 
Weekly,  where  he  concentrated  on  the 
civil  rights  movement,  until  he  founded 
the  Data  Newsweekly  in  1 967. 

B.  CARMAGE  WALLS,  90,  a  news¬ 
paper  owner  for  60  years,  died  Nov.  22. 
His  family  owns  and  operates  Southern 
Newspapers  Inc.,  which  has  newspapers 
in  Texas,  Alabama.  Kansas  and  Georgia. 
He  headed  the  Walls  Investment  Co., 
which  owns  The  Galveston  County  Daily 
News  and  the  Texas  City  Sun. 


EiSfP  AWARDS 


The  1998  Nelson  Poynter  Civil 
Liberties  Award  goes  to  Andy  Barnes, 
editor,  president  and  CEO  of  the  St. 
Petersburg  Times.  Presented  by  the 
American  Civil  Liberties  Union 
Foundation  of  Florida,  the  award  was 
given  at  a  dinner  last  month. 

John  Carroll,  senior  vice  president  and 
editor  at  The  Sun,  Baltimore,  Md.,  has 
received  the  Editor  of  the  Year  Award 
from  the  National  Press  Foundation. 
Carroll  will  be  honored  in  Washington, 
D.C.,  on  Feb.  24  at  the  Washington  Hilton 
Hotel. 

The  1998  C.B.  Blethen  Memorial 
Awards  for  Distinguished  Newspaper 
Reporting  were  presented  to  writers  from 
1 1  Pacific  Northwest  daily  newspapers. 
The  winners  for  distinguished  deadline 
reporting  were:  The  Yakima  Herald- 
Republic,  Jermey  Meyer,  David  Wasson 
and  Spencer  Hatton;  The  Oregonian, 
Portland,  Ore.,  “Death  in  the  line  of  duty.’’ 


by  Karim  Mostafa 


For  coverage  of  diversity:  the  Fairbanks, 
Alaska.  Daily  News-Miner,  Douglas 
Fischer,  AI  Slavin  and  Sam  Bishop;  The 
Seattle  Times.  For  enterprise  reporting: 
The  Sun,  Bremerton.  Wash.,  Seabury  Blair 
Jr.;  Seattle  Post-Intelligencer,  Steven 
Goldsmith;  For  feature  writing;  The  Daily 
News,  Longview,  Calif.,  Christy 
McKemey;  The  Spokesman-Review,  Julie 
Sullivan.  Investigative  reporting:  Yakima 
Herald-Republic,  Wendy  Harris  and 
David  Wasson;  Seattle  Post-Intelligencer, 
Andrew  Schneider  and  Mike  Barber.  The 
Debby  Lowman  Award:  Shelbe  Gilje  and 
Cheryl  Momingstar.  The  awards  were  pre¬ 
sented  at  the  annual  meeting  of  the  Pacific 
Northwest  New.spaper  Association  in 
Seattle. 

Garry  Wills,  a  Universal  Press 
Syndicate  columnist,  received  one  of  the 
nine  1998  National  Humanities  Medals 
from  the  White  House.  The  award  honors 
work  that  fosters  the  humanities  and  was 
presented  at  a  White  House  ceremony. 


THE  TRUSTED  ADVISOR 


Veronis,  Suhler  and  Associates’  (VS&A)  extensive 
media  industry  knowledge,  financial  acumen, 
transaction  expertise,  and  access  to  decision  makers 
have  made  Veronis,  Suhler  the  trusted  advisor  to 
media  companies  worldwide. 

Veronis,  Suhler  assists  owners  of  newspapers  and 
other  media  companies  to  maximize  the  value  of  their 
holdings  by  providing  a  broad  range  of  financial 
advisory’  services,  including: 


Mergers  &  Acquisitions 
Debt  &  Equity  Financing 
Valuations 


Recapitalizations 
Fairness  Opinions 
Research 


ROBERT  J.  BROADWATER 

Manapng  Director 
broaduatcr@vsacomm.com 


Since  its  founding  in  1981,  Veronis,  Suhler  has 
completed  more  than  409  communications  industry- 
transactions  with  an  aggregate  value  in  excess  of  S21 
billion  —  including  more  than  S950  million  in 
newspapier  transactitins. 

Please  call  to  learn  more  about  VS&A’s  financial 
advisory  services  and  discuss  possible  initiatives  in 
complete  confidence. 


Veronis,  Suhler  &  Associates^Inc. 


KEVIN  M.  LAVALLA 

.Managing  Director 
lavallak@vsacomm.com 


Infes/mrnt  hankers  to  the  communications, 
media,  pnblishtng  broadcasting  interactin 
digital  media,  and  information  indnstries. 
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COVER  STORY 


BY  MARK  FITZGERALD 


States  ax 

strict  1 . 
recycling 

laws 

Lofty  recycling  goals  getting  scaled  back 
as  regulators  and  environmentalists  alike 
accept  newspapers’  view  of  market  realities 


At  the  dawn  of  the  decade,  environ¬ 
mentalists  were  crowing  about 
their  success  in  getting  newspa¬ 
pers  to  accept  strict  and  ambitious  goals 
for  printing  on  recycled  newsprint. 

“Recycling:  The  Newsprint  Industry 
Gets  Religion,”  reads  the  tongue-in-cheek 
headline  from  an  Environmental  Defense 
Fund  newsletter  in  1990.  The  story  went 
on  to  suggest  that  after  a  decade  of  cover¬ 
ing  environmental  issues,  newspapers  had 
finally  been  maneuvered  into  becoming 
greener  themselves  by  pressure  from  the 
public,  politicians  —  and  environmental 
activists. 

By  1990  some  17  states  had  already 
passed  laws  or  reached  voluntary  agree¬ 
ments  with  state  press  associations  aimed 
at  increasing  the  recycled  content  of  news¬ 
papers.  Within  another  couple  of  years 
that  number  would  soar  to  28  —  and 
seemed  certain  to  climb  further. 

And  what  a  future  these  laws  and 
agreements  envisioned:  Newspapers  in 
North  Carolina,  for  instance,  would  con¬ 
tain  45%  recycled  fibers  by  1998. 

In  Maine  that  would  happen  by  1995. 
By  the  year  2000,  newspapers  in 
Connecticut  would  contain  50%  post-con¬ 


sumer  recycled  fibers  —  or  publishers 
would  pay  a  $5  fine  on  every  ton  of 
newsprint  they  used. 

These  days  the  future  looks  a  lot  differ¬ 
ent.  In  state  after  state,  strict  recycled  con¬ 
tent  requirements  and  ambitious  voluntary 
goals  are  being  scaled  back  dramatically 
—  almost  always  with  the  cooperation  of 
the  same  environmental  activists  and  ecol¬ 
ogy-minded  legislators  who  pushed  for 
the  high  standards  a  decade  ago. 

Momentum  on  the  recycling  issue  now 
is  clearly  on  the  side  of  newspapers:  No 
state  has  passed  a  mandatory  recycled 
content  newsprint  law  in  the  last  five 
years,  for  instance.  Some  of  the  most  bur¬ 
densome  proposals  floated  in  the  1980s  — 
such  as  requiring  the  same  deposits  on 
newspaper  copies  as  on  soda  cans  —  are 
now  as  out  of  fashion  as  leg  warmers  and 
skinny  ties. 

Perhaps  most  important,  newspapers 
have  been  remarkably  successful  in  edu¬ 
cating  legislators  and  environmentalists 
about  the  realities  of  the  market  for  recy¬ 
cled  newsprint. 

“It’s  definitely  an  educational  process  for 
legislators.  They  think  we  don’t  need  any 
virgin  fiber  whatsoever.  Or,  let’s  put  it  this 
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way,  in  1990  they  didn’t  think  we  needed 
any  virgin  fiber.  They  know  better  now,” 
says  David  T.  Thompson,  executive  direc¬ 
tor  of  the  Kentucky  Press  Association. 

That  1990  headline  from  the  ecology 
group’s  newsletter?  Nowadays  it  is  news¬ 
papers  who  could  write  one  for  the  greens. 
Perhaps,  “Recycling:  Environmentalists 
and  Regulators  Come  Back  Down  to 
Earth.” 

This  sea  change  is  best  illustrated  by 
revisiting  the  states  that  adopted  the  most 
aggressive  laws: 

•  The  North  Carolina  law  that  once 
required  45%  recycled  content  by  1998 
now  says  that  30%  content  is  good 
enough  this  year.  The  maximum  goal  has 
been  lowered  to  40%  —  and  publishers 
have  until  2002  to  reach  it. 

•  Maryland’s  1990  law  required  news¬ 
papers  to  have  40%  recycled  fiber  content 
by  1998  and  provided  for  a  $10  per  ton 
penalty  for  violators.  A  new  law  passed 
last  year  has  lowered  the  requirement  to 
just  20%  for  this  year.  It  requires  a  30% 
level  by  2001  and  tops  off  at  35%  in  2003. 

•  Connecticut,  which  in  1989  passed 
the  nation’s  first  recycled  newsprint  law, 
once  demanded  45%  recycled  fiber  con¬ 
tent  by  1999,  and  50%  by  2000.  This 
October,  however,  the  legislature  threw 
out  those  goals  for  the  next  three  years  in 
favor  of  minimum  standards  that  newspa¬ 
pers  in  the  Nutmeg  State  are  already 
meeting  easily. 

•  Wisconsin  passed  the  nation’s  tough¬ 
est  recycled  fiber  content  law  in  1992  — 
and  the  state  was  serious  about  enforce¬ 
ment.  Just  last  year,  in  fact,  the  Wisconsin 
Department  of  Natural  Resources  socked 
24  newspapers  and  shoppers  with  fines  for 
failing  to  meet  the  1996  content  require¬ 
ment  of  35%  post-consumer  recycled 


Mountain  of  recycled  newsprint 
at  Raleigh  News  &  Observer. 


Mandatory  state  laws  by  aggregate  fiber  content 

NO^II  CAROLINA  BEFORE  45%  in  1998 

NOW  30%  in  1 998,  35%  in  2000, 

MARYLAN^^^ 


States  with  voluntary  recycled  fiber  content 
agreements  who  are  considering  asking  for  relief 


40%  in  2002 


BEFORE  40%  in  1998 
NOW  20%  through  1998,  25%  in  1999 
30%  in  2001 , 35%  in  2003 


CONNECTICUT 


BEFORE  45%  in  1999,  50%  in  2000 
NOW  27%  minimum  through  2001 

BEFORE 
40%  in  1998,  ■ 

45%  in  2000  '  '  r 

WISCONSIN  / 


AGREEMENT  GOALS 
31%  in  1998,  40%  in  2000 
LATEST  YEAR  ACHIEVEMENT 

n  31.5%  in  1997 


INDIANA  AGREEMENT  GOALS 

|i  31  %  in  1 998,  40%  in  2000 

'■  LATEST  YEAR  ACHIEVEMENT 

27.3%  in  1997 


OHIO 


AGREEMENT  GOALS 

40%  in  1998,  50%  in  2000 

LATEST  YEAR  ACHIEVEMENT 

34.6%  in  1997 


K^^^T^KY 

r _ 


fiber.  The  Milwaukee  Journal  Sentinel 
alone  had  to  cough  up  $13,669. 

Now,  though,  a  new  Wisconsin  law 
reduces  the  requirement  for  1998  from 
40%  to  33%.  That  level  rises  to  37%  in 
2001  and  will  not  reach  40%  until  2(K)3. 

Wisconsin,  in  fact,  may  well  have  been 
the  Waterloo  for  the  most  zealous  regula¬ 
tors  of  recycled  content.  Newspapers  there 
had  warned  for  years  that  the  state  law 
was  unrealistic.  When  the  big  fines  started 
coming  down,  even  the  environmental 
bureaucrats  blanched. 

George  Meyer,  head  of  Wisconsin's 
Department  of  Natural  Resources,  told  the 
state  newspaper  association  last  February 
that  he  would  waive  the  fines  in  1998  if 
the  law  was  not  changed. 

“Forty  percent  is  too  high  and  needs  to 
be  modified,"  Meyer  said  to  the  applause 
of  publishers. 

Across  the  nation,  the  Wisconsin  fines 
had  the  seemingly  contradictory  effect  of 
drawing  newspapers  and  environmental 
regulators  closer  together.  More  state 
newspaper  associations  warned  that  they, 
too,  would  fall  short  of  the  most  ambitious 
goals  —  and  found  sympathetic  audiences 

Danny  Collins 


among  regulators  and  legislators. 

In  Ohio,  for  instance,  newspapers 
achieved  an  aggregate  recycled  fiber  con¬ 
tent  of  31.5%  in  1997,  exceeding  even  the 
voluntary  goal  of  31%  that  comes  into 
effect  this  year,  says  Ohio  Newspaper 
Association  executive  director  Frank 
Deaner.  ONA  is  far  less  confident  about 
the  40%  requirement  looming  in  2000. 

“It  is  clear  that  the  product  is  harder  to 
get.  and  therefore  the  (recycled  fiber  con¬ 
tent)  is  leveling  off.”  Deaner  says.  “We've 
had  recent  discussions  with  state  regula¬ 
tors  to  alert  them  to  that  fact  and  give 
them  market  information  —  and  they  are 
receptive  to  what  we're  saying.  .  .  .  There 
is  a  new  political  climate.” 

Newspapers  now  are  enjoying  what 
amounts  to  a  regulatory  payoff  from  a 
decade  of  success  in  dramatically  increas¬ 
ing  the  recycled  content  of  the  newsprint. 

“We're  pretty  much  on  top  of  our 
game,”  says  Tom  Newton,  general  counsel 
for  the  California  Newspaper  Publishers 
Association. 

Consider,  for  instance,  the  Los  Angeles 
Times.  Like  mo.st  metros  in  the  late  1980s, 
less  than  10%  of  its  newsprint  came  from 
recycled  sources.  Last  year.  60%  of  the 
251.(X)0  tons  of  newsprint  it  used  con¬ 
tained  at  least  55%  recycled  fibers.  Across 
the  country,  newspapers  are  consistently 
achieving  aggregate  recycled  fiber  content 
of  30%  to  35%.  Using  the  looser  require¬ 
ments  of  states  such  as  California  or 
Pennsylvania  —  measuring  the  percent¬ 
age  of  recycled  newsprint  in  total  use. 
rather  than  calculating  the  fiber  content 
percentage  —  newspapers  routinely  top 
50%  to  55%. 

Newspapers  are  no  longer  routinely 
accused  of  stuffing  landfills,  which  was  a 
gross  exaggeration  even  two  decades  ago 
when  newspapers  were  less  than  6%  of 
the  solid  waste  stream  —  and  is  an  absur¬ 
dity  now  that  the  percentage  is  just  4%. 


The  amount  of  old  newspaper  (ONP) 
recovered  and  recycled  has  soared  from 
35%  in  1988  to  68%  last  year,  according 
to  the  Newspaper  Association  of  America. 

These  newspaper  efforts  have  honestly 
impressed  regulators,  says  Mike 
Alexander,  program  manager  for  the 
Northeast  Recycling  Council  (NERC). 

“In  general  this  whole  (recycled 
newsprint)  policy  initiative,  since  it  was 
initiated  in  the  late  1980s,  has  been  char¬ 
acterized  by  openness.  Even  in  states 
where  there  have  been  laws  passed,  there 
has  been  a  good  relationship  between  reg¬ 
ulators  and  publishers.”  Alexander  says. 

NERC  is  an  organization  of  govern¬ 
ment  environmental  regulators  from  10 
Northeastern  states  that  was  at  the  fore¬ 
front  of  encouraging  mandatory  content 
laws  a  decade  ago.  Its  regulators  wanted 
recycled  content  to  be  at  least  40%  by 
2000. 

Now,  with  a  landmark  agreement 
reached  with  publishers  this  October, 
NERC  is  turning  content  laws  upside- 
down.  Instead  of  fixing  ever-higher  stan¬ 
dards  for  recycled  fibers.  NERC  regula¬ 
tors  will  set  a  “floor.”  a  minimum  content 
requirement  of  27%.  NERC  picked  that 
figure  because  it  is  the  actual  amount  of 
recycled  content  in  newsprint  supplied  to 
publishers  in  the  Northeast  in  1997. 

Rather  than  increase,  that  standard  will 
stay  the  same.  Publishers,  for  their  part, 
agree  to  favor  paper  mills  who  invest  in 
recycling  capacity  instead  of  virgin  fiber 
capacity.  The  agreement  has  another 
bureaucratic  sweetener  for  big  papers, 
such  as  The  New  York  Times  or  The  Boston 
Globe,  that  circulate  in  more  than  one 
state  and  for  chain  owners.  Under  this  new 
arrangement,  they  will  not  have  to  report 
results  to  every  state  where  they  circulate, 
but  just  to  NERC  itself. 

“It  gets  us  off  this  ratcheting-up  thing.” 
says  Dick  King,  executive  director  of  the 
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How  North 
Carolina  Papers 
changed  their 
tough  law 

After  years  of  working  with  the 
North  Carolina  legislature  on 
mandatory  recycled  newsprint 
content  laws,  newspaper  lobbyist  Hugh 
Stevens  has  a  frankly  cynical  view  of 
the  whole  process. 

“North  Carolina’s  policy,”  he  says,  “is 
driven  by  a  handful  of  zealous  legislators 
and  an  equally  small  number  of  fervent 
activists  who  are  convinced  that  these 
rules  are  a  panacea  and  who,  with  all  due 
respect,  are  ignorant,  perhaps  deter¬ 
minedly  ignorant,  about  market  issues.” 
That  doesn’t  mean  those  ignorant  legisla¬ 
tors  and  activists  can’t  be  friends  of  the 
newspaper  industry,  however. 

In  fact,  when  North  Carolina  newspa¬ 
pers  decided  last  year  to  take  aim  at  the 
state’s  overly  ambitious  recycled  fiber 
content  laws.  The  News  &  Ohsen’er  in 
Raleigh  enlisted  the  aid  of  the  speaker 
of  the  House,  a  man  the  paper  has  pillo¬ 


Connecticut  Daily  Newspaper  Association. 
Connecticut  papers  were  facing  big  fines  if 
as  a  group  they  could  not  reach  45%  recy¬ 
cled  content  by  next  year  —  which  they 
absolutely  could  not.  King  says. 

Worse,  the  old  standards  were  to  go  to 
50%  in  2000.  This  summer,  Connecticut’s 
legislators  agreed  to  go  along  with 
NERC’s  plan  for  a  27%  floor. 

“We  don’t  see  it  as  backtracking,” 
Alexander  says.  "We  see  it  as  a  new.  I’ll  use 
the  word,  paradigm  in  regulatory  reform, 
where  it  doesn’t  hold  the  regulated  commu¬ 
nity  to  a  ceiling  —  and  then  when  you  meet 
the  ceiling  it’s  all  over.  .  .  .  We  see  it  as  a 
reinvigoration  of  the  whole  recycling  poli- 


ried  in  the  past,  says  president  and  pub¬ 
lisher  Fred  Crisp  Jr. 

“He’s  not  a  real  friend  of  ours  ...  but 
he  was  relentless  in  getting  this 
through,”  Crisp  says.  “We  had  some  real 
tough  young  people  in  the  (state  envi¬ 
ronmental  bureaucracy),  and  there  was  a 
big  spotlight  on  it  in  the  early  days.” 

To  the  Tar  Heel  papers  in  1997,  state 
law  had  to  change  —  and  fast.  That  law 
required  40%  recycled  content  by  1998. 
North  Carolina  papers  were  averaging  a 
little  more  than  30%.  Now,  30%  is 
exactly  what  North  Carolina  is  requiring 
for  1998.  It  rises  to  35%  for  2000  and 
tops  off  at  40%  in  the  year  2002. 

North  Carolina  newspapers  are  also 
benefiting  from  a  unique  change  in  the 
content  law  they  managed  to  pass  in  1995: 
They  get  credit  not  just  for  the  recycled 
newsprint  they  use  —  but  also  for  the 
newsprint  they  recycle.“We  went  to  the 
legislature  and  said,  ‘Look,  the  purpose  of 
this  thing  is  not  to  save  trees.  The  purpose 
is  to  clear  out  the  landfills.  So  why  don’t 
we  get  credit  for  the  papers  we  take  out  of 
the  waste  stream?’  ”  Crisp  says. 

The  legislature  did  not  buy  the  argu¬ 
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Final  stages 
of  recycling 
process  at  Raleigh 
News  &  Observer’s 
state-of-the-art 
facility. 
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ment  entirely.  Instead,  each  ton  of  paper 
recycled  by  a  newspaper  is  treated  like  a 
half-ton  of  100%  recycled  newsprint  in 
calculating  fiber  content. 

For  the  News  &  Observer,  collecting 
and  recycling  old  newspaper  (ONP)  is 
paying  off  both  in  meeting  its  fiber  con¬ 
tent  mandate  —  and  in  the  bottom  line. 
Starting  from  a  pilot  project  in  1991  that 
collected  ONP  for  animal  bedding  and 
lost  about  $200,0(X)  in  its  first  year,  the 
News  &  Observer  now  recycles  1,500 
tons  each  month  and  generates  more 
than  $2  million  in  revenues. 

The  newspaper  has  four  trucks  out  col¬ 
lecting  ONP  from  80  .schools,  20  county- 
run  centers  and  a  military  base.  It  has  built 
a  15,000-square-foot  recycling  facility. 

“We  went  into  it  big  time,”  says 
Crisp.  The  massive  effort  also  has  lifted 
the  News  &  Observer's  calculated  recy¬ 
cled  fiber  content  over  any  limit  —  giv¬ 
ing  it  the  chance  to  help  other  papers  by 
lobbying  for  a  one-to-one  calculation  on 
ONP  taken  out  of  the  waste  stream. 

“I’ll  be  glad  to  take  a  lead  on  because 
we  don’t  have  a  dog  in  that  fight,”  Crisp 
says.  H 


cy.  This  way  recycling  becomes  ingrained 
in  the  way  publishers  do  business.” 

It  has  been,  of  course,  precisely  one  of 
the  sore  points  for  publishers  that  so  much 
of  the  burden  of  increasing  the  availabili¬ 
ty  of  recycled  newsprint  has  been  put  on 
the  newspaper  business. 

“Newspaper  recycling  has  improved, 
but  I  don’t  think  these  mandatory  content 
laws  have  had  anything  to  do  with  it,”  says 
Hugh  Stevens,  the  North  Carolina  Press 
Association  general  counsel  who  led  the 
successful  lobbying  effort  to  scale  back 
the  Tar  Heel  state’s  fiber  requirements. 

“Recycling  content  laws  try  to  change 
things  by  indirection,”  Stevens  adds. 
“When  you  effect  legislation  you’re  trying 
to  affect  the  behavior  of  a  handful  of  peo¬ 
ple  who  are  not  even  in  their  jurisdiction.” 

Photos  hy  Danny  Collins 


Environmentalists  are  unlikely  to  drop 
that  approach  any  time  soon,  however. 
“The  bottom  line  here  is  that  this  strategy- 
-targeting  publishers  as  a  way  of  develop¬ 
ing  markets  for  ONP  —  has  really 
worked,”  says  Alexander.  “Billions  of  dol¬ 
lars  have  been  invested  in  de-inking 
capacity  in  the  last  decade.  In  the  1980s 
only  one  of  36  Canadian  mills  had  the 
capacity  to  make  newsprint  from  ONP. 
Now  probably  three-quarters  have  that 
capacity.  A  long-term  ONP  market  has 
been  created.  And  newsprint  remains  the 
single-largest  growth  market  for  ONP.” 

It  remains  true  that  all  is  not  peace  and 
love  between  newspapers  and  environ¬ 
mentalists.  Even  with  these  kinder,  gentler 
regulations,  both  sides  may  have  only 
postponed  the  day  of  reckoning. 

In  Wisconsin,  for  instance,  publishers 
pushed  for  a  permanent  fix-but  had  to  set¬ 
tle  for  a  “gutted”  recycling  law,  says 
Sandra  George,  executive  director  of  the 
Wisconsin  Newspaper  Association. 

“People  like  the  Northeast  Recycling 
Council,  they’ve  softened,”  she  says. 
“They’ve  realized  that  you  can’t  get  even  an 
increase  of  one  percentage  point  with  the 
construction  of  an  entire  new  mill. . . .  (But) 
with  some  environmentalists  there  is  this 
knee-jerk  response:  Higher  recycled  fiber 
content  means  more  markets  for  our  paper. 

“I  used  to  belong  to  the  Sierra  Club,” 
George  says.  “Never  again.”  H 
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In  Florida,  Our  Union  Has 
the  Most  Demanding 
Construction  Boss  Ever. 


Ul’ve  been  a  construction  worker  for  over  Our  union  is  proud  to  be  the  engine  that 

40  years,  and  I’ve  never  tackled  a  job  with  will  generate  an  economic  comeback  of 

a  more  demanding  boss  than  I  have  today  potentially  historic  proportions, 

in  Hollywood,  Florida.  The  multi-million 

dollar  project  is  an  exciting  one:  re-  Let  me  tell  you  a  little  about  the  exciting 

building  the  legendary  Diplomat  Hotel,  new  Diplomat;  Imagine  a  35-story  hotel 

bringing  back  world  class  glamour  and  building  with  a  huge  portal  in  the  center 

accommodations  along  with  an  economic  visually  connecting  the  Atlantic  Ocean 

revival  for  south  Florida.  with  the  Intercoastal  Waterway.  What  a 

spectacular  view  that  is  going  to  be! 
Who’s  the  boss  who  expects  so  much  in  There  will  be  a  connecting  conference 

the  way  of  quality,  who  insists  the  job  be  center  (with  over  200,000  square  feet  of 

done  on  time  and  on  budget?  We  are —  meeting  space),  plus  retail  shops,  water- 

the  Plumbers,  Pipefitters  and  Sprinkler-  front  dining,  marina,  tennis  center, 

fitters  union.  No  contractor  ever  demanded  world-class  spa,  and  a  newly  designed 

as  much  of  us  as  we  do  of  ourselves.  and  expanded  1 55-acre  golf  course. 

In  1997  our  union  purchased  the  You  can  bet  we’ll  be  using  100  percent 

Diplomat’s  12.5  acre  beachfront  property  skilled  union  craftspeople  to  do  the  job. 

and  nearby  golf  course.  Last  April,  we  im-  Building  a  “hotel  for  the  future”  is  a 

ploded  the  old  landmark  hotel  to  clear  the  prime  opportunity  for  us  to  demonstrate 

way  for  the  new  Diplomat  Resort  &  Country  the  superb  quality  of  union  w  orkmanship. 

Club  that  will  open  in  the  year  2000. 

If  vou  would  like  to  know  more,  give  me 

Much  of  south  Florida  is  as  excited  as  we 
are.  The  property’s  redevelopment  will 
create  2,100  permanent  jobs  and  invigo¬ 
rate  business  and  tourism. 

Prior  to  its  closing  seven  years  ago,  the 
Diplomat  w  as  one  of  south  Florida’s  most 
popular  hotels.  It’s  demise  was  a  devas¬ 
tating  blow  to  the  region’s  economy.  Not 
only  did  it  cost  businesses  millions  of 
dollars,  but  workers  lost  good  jobs  and 
local  governments  were  denied  badly- 
needed  tax  revenues. 


P.O.  Box  37800,  Washington,  DC  20013  (202)  628-5823 
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Real  Media  to  spend 
$1 M  promoting  sites 


With  over  500  locally 
branded  news  Web  sites  in 
its  network,  Real  Media  is 
hoping  its  own  ad 
campaign  will  attract  the 
attention  of  Madison  Avenue 

by  Martha  L.  Stone 

Real  Media  Inc.,  which  aggregates 
550  U.S.  online  news  sites  for 
national  and  regional  advertisers, 
has  announced  it  will  spend  more  than  $1 
million  to  publicize  the  virtues  of  its  net¬ 
work  to  media  buyers  and  advertisers.  The 
advertising  campaign’s  objective  is  to  build 
awareness  of  New  York-based  Real  Media 
and  its  strength  of  “delivering  a  local  online 
audience  on  a  national  scale”  compared 
with  competitor  networks  like 
Doubleclick,  24/7  and  Flycast. 

“In  the  media,  the  ability  to  place  local¬ 
ized  ads  is  important,”  says  Julia  Pickar,  an 
industry  analyst  for  Zona  Research  in 
Redwood  City,  Calif.  “Instead  of  being 
focused  on  high  traffic,  they  are  focused  on 
relevant  content  sites.” 

Even  so,  small  Web  sites  with  outstand¬ 
ing  content  have  had  a  difficult  time  attract¬ 
ing  national  advertisers.  The  Web-based 
advertising  networks  don’t  require  advertis¬ 
ers  to  purchase  all  of  their  sites.  Instead, 
media  buyers  can  pick  and  choose  the  sites 
they  want.  Most  choose  only  the  top  20  or 
30  markets  in  an  ad  network  —  much  to  the 
chagrin  of  smaller  news  sites. 

But  Dave  Morgan,  president  of  Real 
Media,  hopes  to  change  that  attitude  among 
national  media  buyers.  “One  of  the  lessons 
learned  from  (the  failed  New  Century 
Network)  model  is  that  even  though  they 
worked  hard  to  spread  ad  buys  across  the 
network,  they  weren’t  able  to  focus  on  it 
because  ad  buyers  wanted  big  sites,” 
Morgan  says.  New  Century  Network 
(NCN)  was  a  consortium  of  newspaper  Web 
sites  that  hoped  to  help  smaller  papers  build 
their  own  sites  and  to  attract  advertisers  by 


aggregating  audience  numbers.  NCN  fold¬ 
ed  in  March. 

“The  only  way  to  get  (media  buyers’) 
attention  is  to  package  (smaller)  sites 
together  with  like-minded  sites,  with  simi¬ 
lar  quality  of  audiences,”  Morgan  says.  “We 
make  it  easy,  with  one  order,  one  bill.” 

One  of  the  biggest  hurdles  for  Real 
Media  is  to  change  the  entrenched  habits  of 
media  buyers.  They  like  buying  portals, 
spxjrts  sites  and  high-traffic  variety  sites. 
Part  of  the  hang-up  points  to  history.  While 
it’s  easy  to  make  a  national  ad  buy  on  local 
television,  it’s  frustrating  and  repetitive  to 
buy  print  newspapers  for  a  national  buy,  one 
by  one. 

For  those  reasons,  50%  of  the  ads  on 
local  TV  programming  are  from  a  national 
source,  while  only  5%  of  local  newspaper 
ads  are  national,  Morgan  says.  And  the 
largest  papers  are  getting  most  of  those 
national  ads.  The  percentage  drops  to  1 .5% 
below  the  top  30  newspapers  in  the  country. 

How  do  the  media  buyers  strategize? 
Most  of  them  have  all  of  the  possible  buys 
on  a  spreadsheet,  with  the  costs,  demo¬ 
graphics  and  traffic  estimates  at  the  ready 
for  comparison.  They  may  have  the  top 
sports,  news,  portal  and  other  popular  sites 
on  the  list. 

Some  advertisers  require  a  more  tailored  | 
advertising  campaign,  targeted  either 
regionally  or  demographically.  “If  you  are 
Ameritech  (the  Chicago-based  telecommu¬ 
nications  company),  you’re  only  interested 


There  are  advertisements  on  just  about 
everything  these  days,  including  bills. 
For  example,  monthly  credit  card  state¬ 
ments  often  contains  promotions  for  prod¬ 
ucts  or  services. 

Now,  New  York’s  Real  Media  has 
developed  a  way  for  advertisers  to  reach 
those  who  receive  electronic  bills.  The 
company’s  Open  AdStream  technology 
will  allow  users  of  Netscape’s  BillerXpert 
to  deliver  targeted  marketing  messages 
via  online  bills.  BillerXpert  is  a  new  prod¬ 


in  presenting  your  information  to  people  on 
10  sites,”  Morgan  suggests.  “The  sites  we 
represent  are  generally  high  on  their  list 
because  newspapers  tend  to  draw  geograph¬ 
ically  focused  users.” 

Morgan  doesn’t  expect  advertising  agen¬ 
cies  to  change  their  buying  strategies 
overnight,  but  he  does  hope  his  own  adver¬ 
tising  campaign  will  make  agencies  aware 
of  the  targeted  power  of  the  Real  Media  net¬ 
work.  “It’s  good  that  they  are  educating  the 
media  community,”  says  Jeff  Minsky,  part¬ 
ner  and  associate  media  director  at  Ogilvy 
Interactive  in  New  York.  He  says  Web  ven¬ 
dors  always  face  the  challenge  of  explain¬ 
ing  their  businesses  to  media  planners. 

While  stressing  that  newspaper  sites 
offer  trusted  brands  in  local  markets, 
Morgan  is  also  touting  his  network’s  ability 
to  target  ads  by  content  —  something  most 
advertisers  are  demanding.  Real  Media  can 
place  ads  adjacent  to  quality  editorial  con¬ 
tent  in  online  news  sites’  sports,  business  or 
lifestyle  sections,  for  example.  “I  do  think  it 
is  a  compelling  idea  —  that  you  can  have  a 
very,  very  in-depth  collection  of  sites  which 
address  a  vertical  market,  say  real  estate,” 
Pickar  says. 

Ironically,  the  Real  Media  campaign  to 
promote  itself  includes  very  little  online 
placement.  The  campaign  consists  heavily 
of  outdoor  advertising,  including  60  public 
phone  kiosks  located  outside  major  New 
York  advertising  agencies,  commuter-train 
platform  displays  near  New  York  and  San 
Francisco,  and  double-decker  buses 
wrapped  in  Real  Media  advertising  mes¬ 
sages.  Ads  will  also  mn  in  Advertising  Age, 
AdWeek,  BrandWeek  and  MediaWeek.  IB 


Stone  is  a  professor  of  new  media 
at  Roosevelt  University  in  Chicago, 
and  a  regular  contributor  to  E(S'P. 


uct  from  Netscape  Communications 
Corp.  of  Mountain  View,  Calif.  It  allows 
companies  to  bill  their  customers  directly 
via  the  Internet,  and  provides  options  like 
in-depth  statement  analysis,  one-click 
payment,  and  customized  billing  based  on 
the  customer’s  needs. 

Ben  Horowitz,  a  Netscape  vice  presi¬ 
dent,  says  companies  have  traditionally 
viewed  billing  as  “a  nonstrategic  cost  cen¬ 
ter.”  His  company  is  now  touting  online 
billing  as  a  new  marketing  channel.  Hi 


Ads  developed  for  online  bills 
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Advertisers  Get  Results  with  Online  Directories  and  City  Guides! 


A  major  study,  conducted  for  The  Editor 
&  Publisher  Co.,  resulted  in  a  110-page 
research  report  authored  by  new  media 
expert  Peter  Zollman. 


Local  and  regional  newspapers’ 
online  services  are  making  money 
from  this  rich  revenue  source. 
And  so  are  their  competitors! 
Shouldn’t  you  be,  too? 


Find  out  how  in  “Online  Directories: 
Pathways  to  Profit?”  For  key  findings 
and  a  sample  of  “what  you  need  to 
know,”  review  the  Executive  Summary  at 

www.mediainfo.com/directories.htm 


Send  me 
Send  me 


E&P  RESEARCH  REPORTS 

copies  of  “ONLINE  DIRECTORIES:  PATHWAYS  TO  PROFIT?”  at  $295  each 
copies  of  “E-COMMERCE:  A  MEDIA  MONEY  MAKER”  at  $295  each 
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ll'acking  money  and 
votes  in  Washington 

The  Do-It-Yourself  Congressional  Investigation  Kit 


lets  you  see  who’s  giving 

by  Charles  Bowen 

■■■ollow  the  money”  has  always 
been  good  advice  for  investiga- 

I  tive  journalists,  and  a  new  feature 
on  the  Internet  is  making  that  easier  than 
ever  if  you’re  looking  into  the  what’s  and 
why’s  of  the  U.S.  Congress’s  behavior. 

•  Wondering  who’s  been  getting  the  big 
tobacco  money  these  days? 

•  Want  to  look  for  patterns  in  the  vot¬ 
ing  records  of  senators  and  representatives 
on  key  environmental  legislation? 

•  Curious  about  what  legislators  are 
being  courted  by  gun  control  lobbyists? 

•  Doing  an  update  on  cable  TV  and 


and  getting  the  money 

smoking  and  credit-card  debt. 

The  next  screen  summarizes  the  topics 
with  a  page  divided  into  three  parts: 

•  The  Issues,  which  highlights  matters 
currently  being  considered  by  lawmakers. 
For  instance,  regarding  drug  safety,  this 
section  reports  on  changes  at  the  Food  and 
Drug  Administration,  the  promotion  of 
unapproved  second  uses  of  FDA- 
approved  products,  and  unsolicited  mail¬ 
ings  offering  consumers  financial  incen¬ 
tives  to  switch  prescription  drugs.  A  link 
can  be  clicked  on  to  see  a  more  detailed 
description  of  the  issues. 

•  The  Money,  reporting  the  total 
amount  of  funds  political  action  commit¬ 


Senate  and  House  bills  and  votes  affecting 
that  interest  group,  with  clickable  links  to 
see  a  breakdown  of  how  each  member 
voted. 

You  also  can  use  the  site  to  look  up  soft 
money  by  individual  donors  and  recipi¬ 
ents.  Click  on  the  Individuals  icon  on  the 
bar  at  the  top  of  the  main  page.  On  a  sub¬ 
sequent  screen,  indicate  whether  you  want 
to  search  by  name  of  contributor,  ZIP  code 
of  the  donor,  occupation/employer,  or 
name  of  the  receiving  candidate  or  PAC. 
After  that,  you  are  prompted  to  select  the 
election  cycle  to  search. 

So,  suppose  you  want  to  see  the  politi¬ 
cal  impact  a  major  manufacturer  has  in 
your  community.  You  can  select  the 
Individuals  icon,  then  select  the  link  to 
Occupation/Employer  and,  in  the  result¬ 
ing  data  box,  enter  the  specific  name  of 
the  company.  The  site  then  lists  all  the 
contributors  on  record  who  listed  that  firm 
as  their  employer. 

Want  to  determine  what  candidates  and 
causes  a  particular  trade  union  has  been 
backing?  Select  the  Individuals  icon,  then 
the  link  to  the  Name  search  and  enter  the 
union’s  name  in  the  provided  data  box. 


want  to  know  the  status  of  key  legislation 
in  both  the  Senate  and  the  House  of 
Representatives? 

•  How  about  tracking  the  funding  of 
special  interests  in  health  care,  gambling 
or  phone  rates? 

A  site  called  the  Do-It-Yourself 


tees  (PACs)  have  given  to  candidates  and 
office  holders  in  the  Senate  and  House  of 
Representatives  using  the  designated  peri¬ 
ods.  Links  can  be  clicked  on  to  .see  month- 
by-month  patterns  (useful  for  gauging 
funding  tied  to  specific  actions  and 
events)  and  to  see  a  list  of  top  recipients. 


Here  are  some  other  considerations  in 
using  the  site  for  your  research  and 
reporting: 

1.  All  the  numbers  are  based  on  data 
downloaded  from  the  Federal  Election 
Commission.  Some  month-to-month  PAC 
contribution  industry  charts  may  have  low 


Congressional  Investigation  Kit 

—  another  free,  online  feature  of  I 
the  Center  for  Responsive  Politics 

—  lets  you  see  who  is  handing 
out  the  lobbyist  money,  who  is 
getting  it,  how  those  recipients 
are  voting,  and  how  those  votes 
affect  your  readers. 

To  use  the  service,  visit  the  I 
site  (http://www.crp.org/diykit),  I 
and  on  the  introductory  page, 
select  the  issue  of  interest  from 
the  links  on  the  right  side  of  the 
page.  Recent  issues  included 
health  care,  gambling,  drunk 
driving,  drug  safety,  phone 
rates,  sugar  subsidies,  peanut 
subsidies,  cable  TV  rates, 

ATM  fees,  environment,  food 
safety,  B-2  bomber,  gun  con¬ 
trol,  airline-ticket  prices. 

The  Center  for  Responsive  _ 

Politics  covers  lobbyists  for 

all  of  today’s  hot  issues,  like  health 


The  Votes,  detailing 
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totals  for  the  months  of  May  and  June. 
That  is  because  June  30  was  a  major  filing 
— date,  and  some  of 
the  data  may  not 
have  been  entered  by 
the  FEC  by  the  date 
of  the  download. 

2.  Current  figures 
for  the  U.S.  House 
members  are  based  on 
I  data  from  the  1997-98 
I  election  cycle,  while 
5ai»irty  I  Senate  totals  are  based 

itbum  I  on  data  from  1993-98 


care  and  smoking. 


—  since  senators  serve 
six-year  terms. 

3.  Month-by-month 
charts  include  only  PAC 
contributions,  while  all 
I  other  charts  include  PAC 
I  and  individual  contribu¬ 
tions.  Vote  charts  repre¬ 
sent  the  congressional 
membership  at  the  time  of 
the  vote. 
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Consumers  trust 
Web  news  providers 

A  survey  of  Internet  surfers  finds  that  they  don’t 
mind  e-commerce  arrangements  on  news  sites 


by  B.G.  Yovovich 

More  than  of  U.S.  Web  users 
trust  online  news  as  much  as  they 
trust  newspapers,  broadcast  televi¬ 
sion  and  cable  news  outlets,  says  a  new 
study.  And  an  additional  1%  view  online 
news  as  more  reliable  than  other  media, 
according  to  the  report  from  Jupiter 
Communications,  a  Web  consulting  firm  in 
New  York. 

Moreover,  Jupiter  finds  that  most  con¬ 
sumers  don't  question  the  editorial 
integrity  of  online  news  providers  that 
engage  in  e-commerce  initiatives.  These 
types  of  arrangements  have  drawn  fire 
from  some  journalists.  Nearly  70%  of  the 
more  than  2.200  online  consumers  sur¬ 
veyed  say  they  aren't  concerned  about  the 
objectivity  of  news  sources  that  also  sell 
goods  and  services  on  their  sites. 

For  instance,  the  study  indicates  that 
consumers  can  accept  that  a  news  site's 
review  of  a  new  compact  disc  is  followed 
by  a  button  allowing  online  visitors  to  pur¬ 


chase  that  same  CD  via  a  third-party  e- 
commerce  vendor. 

“Due  to  the  ease  of  self-publishing  and 
distribution,  there  is  a  perception  that  the 
Web  has  a  credibility  problem,”  says  Mark 
Mooradian,  group  director  of  Jupiter's 
Consumer  Content  Strategies.  “However, 
consumers  indicate  that  they  both  trust  the 
online  news  sources  and  don't  object  to 
the  commerce-driven  additions  that  come 
along  with  it.” 

The  report  suggests  that  consumers’ 
acceptance  of  these  arrangements  will 
help  news  publishers  find  additional  rev¬ 
enue  sources  to  support  their  growing 
Internet  businesses.  Based  on  its  findings, 
Jupiter  encourages  news  providers  to  be 
more  aggressive  in  developing  contextual 
commerce  links  to  corresponding  editorial 
content.  Hi 


B.G.  Yovovich  is  a  business  writer 
based  in  Evanston,  III.,  and  the  author 
of  the  weekly  Web  Trend  Watch  col¬ 
umn  at  www.mediainfo.com. 
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Sun-Times  offers 
small  biz  sites 

The  Chicago  Sun-Times  and  a  consor¬ 
tium  of  business  and  civic  groups  are 
offering  Web  sites  to  Chicago  small  busi¬ 
nesses  for  as  little  as  $5(X)  a  year.  The 
consortium,  called  Chicago  1-Challenge, 
is  also  offering  charities  five-page  Web 
sites  free  for  one  year.  I-Works  Inc.,  a 
Chicago  Web  developer,  will  host  the 
sites,  while  the  Sun-Times  site  will  serve 
as  the  city  directory  for  the  program. 

“Our  goal  is  to  make  Chicago  the 
Internet  capital  of  the  world,”  1-Works 
CEO  Sean  Lapp  says.  With  the  S5(X) 
packages.  Chicago-area  small  businesses 
will  get  10-page  Web  sites  capable  of 
.secure  e-commerce  transactions. 

Site  for  following 
Supreme  Court 

Journalists  can  follow  cases  before  the 
U.S.  Supreme  Court  this  term  with  a  Web 
site  at  Northwestern  University’s  Medill 
School  of  Journalism.  On  the  Dcxket. 
located  at  www.medill.nwu.edu/drK'ket, 
offers  a  schedule  for  oral  arguments  and  the 
issues  central  to  each  case.  The  site's  cre¬ 
ators  say  they  will  be  in  touch  with  attor¬ 
neys  before  cases  are  heard  —  giving  users 
advance  information  on  pending  cases. 


Open 


REAL®  MEDIA 


Over  3.5  billion  ads  served  per  month  globally 


“Open  Adstream  has  proven  itself  to  be  a  highly  scalable  ad 
delivery  system,  performing  even  when  delivering  millions 
of  pages  per  day  with  multiple  ads  on  each  page.  ” 

-  Joe  Wilson,  Manager  of  Technology  Applications,  The  Washington  Post 


To  see  why  Open  AdStream’"  ad  management  software  is  trusted  by  top  publishers,  contact  us 
today  for  an  online  demo.  E-mail  oas@realmedia.com  or  call  Rachei  at  215-654-8376  ext.537. 

www.realmedia.com 
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Sta^studded  literacy  push  in  SL  Pete 


he  St.  Petersburg  Times  is  putting 
together  its  own  local  version  of  an 
ad  campaign  of  the  Newspaper 
Association  of  America  to  bolster  both  lit¬ 
eracy  and  newspaper  reading. 

The  NAA  ads  have  used  celebrities  to 
urge  parents  to  encourage  children  to  read 
newspapers  as  a  way  to  improve  their  lit¬ 
eracy. 

The  Times  said  local  sports  stars, 
including  Fred  McGriff  and  future  Hall  of 


Famer  Wade  Boggs  of  the  Tampa  Bay 
Devil  Rays,  have  donated  their  services. 
The  Boggs  and  McGriff  ads  were  also 
being  made  available  to  the  NAA  for  use 
in  its  national  campaign. 

NFL  Pro-Bowlers  and  Tampa  Bay 
Buccaneers  Warrick  Dunn  and  Trent 
Dilver  also  participated. 

The  sports  stars  and  jazz/blues  record¬ 
ing  artist  Belinda  Womack  recalled  in  the 
ads,  which  were  designed  to  run  in  rota¬ 


tion  in  the  Times,  how  important  reading 
has  been  to  them.  Each  was  pictured  read¬ 
ing  the  Times. 

“All  these  stars  are  important  role  mod¬ 
els  and  heroes  to  many  kids,”  says  pub¬ 
lisher  Judith  Roales.  “It  was  a  natural  to 
use  them  in  our  localized  version  of  the 
NAA  campaign  for  literacy.” 

The  series  was  designed  to  run  first  as 
full  pages  and  then  as  smaller  units. 

—  Joe  Nicholson 
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We  mean  business.  And  for  you,  there  should  be  no  think¬ 
ing  about  it.  No  debate.  No  delays. 

No  other  options.  Because,  when  you  think  about  it  and 
compare  Editor  &  Publisher's  Conference  to  "the  compe¬ 
tition,"  there  really  are  none. 

No  place  else  will  you  find  a  Conference  like  the  one  we 
have  planned  —  our  1 0th  Annual  and  1 0th  Anniversary  — 
February  17-20  in  Atlanta,  GA.  Rich  in  diverse  opinions 
and  experience.  Deep  in  content.  Broad  in  perspective. 

Whether  your  interests  lie  in  the  business  of  the  Internet, 
its  technology,  or  content  and  ways  to  make  surfers  catch 
the  wave  to  your  site  and  keep  coming  back,  you’ll  find 
what  you  are  looking  for  at  Interactive  Newspapers  '99. 

INTERACTIVE  NEWSPAPERS  CONFERENCE.  PERIOD. 

We  have  amassed  a  line-up  of  speakers,  sponsors  and 
exhibitors  worthy  of  our  10th  Anniversary  Celebration 
Conference. 

Newcomers  to  the  world  of  Interactive  News  Delivery 
have  the  option  of  attending  one  of  three  half-day  pre-con¬ 
ference  workshops  on  the  business  of  the  Internet,  tech¬ 
nology  or  content.  Roll-up  your  sleeves  and  get  to  work! 

Veteran  Conference  attendees  will  help  kick-off 
Interactive  Newspapers  Conference  '99  in  the  company  of 
old  friends  and  industiy'  pioneers.  Gary  Aden,  President, 

Aden  Communications,  Larry  Kramer,  President  &  CEO, 
MarketWatch.com,  Mark  Walsh,  President  &  CEO, 
VenicalNet,  and  others  will  reminisce  about  where  we’ve 
been  as  an  industry,  and  offer  up  some  new  predictions 
and  projections  on  where  we  are  headed  on  the  eve  of  the 
New  Millennium. 
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StarAttractions 


Michael  Bloomberg 

President  and  Founder, 
Bloomberg  News,  L.P. 


Dr.  lew  Salz 

Anthropologist,  Journalist, 
Mountaineer,  Adventurist! 


Peter  Winter 

President 

Cox  Interactive  Media 


Plus  Some  Surprises! 

TheEnsemble  (as  of  November  25'*’) 


William  Anderson.  President  & 
CEO,  Intelligent  Life  Corporation 

Gary  Arlen,  President.  Aden 
Communications 

Michael  Bloomberg,  President 
&  Founder,  Bloomberg,  LP. 

Kathy  Buckley,  Journalist, 
Publisher,  European  Wine  Market 
Report 

Brad  Bushell,  Director  of  New 
Media  and  Newspaper 
Syndication,  Paws,  Inc. 

Jerry  Carlson,  Editor,  Pro  Farmer 
Online 

John  Coate.  General  Manager, 

SF  Gate 

Kathlene  Collins,  Associate 
Publisher  for  Recruitment 
Advertising,  Chronicle  of  Higher 
Education 

Charles  Conn.  CEO,  CitySearch 

Christine  Cook,  Managing 
Director,  New  York  Times 
Electronic  Media  Company 

Kathleen  Criner,  Business 
Development/New  Media 
Consultant 

Ian  Eckert.  New  Media  Editor, 
Portsmouth  Publishing  & 
Printing 


Chris  Feola.  Director,  New  Media 
Center,  American  Press  Institute 

Howard  Finberg,  Director  of 
Technology  &  Information 
Strategies.  Central  Newspapers, 
Inc. 

John  Freed,  Web  Consultant, 
Integrita 

Rich  Gordon,  Online  Services 
Manager,  Miami  Herald 

Dave  Haynes.  New  Media 
Manager,  Calgary  Herald 

Brian  Hieggelke.  Publisher,  New 
City  Net 

David  Hiller, 

Sr.  VP/Development,  Tribune 
Company 

Larry  Kramer,  President  &  CEO, 
MarketWatch.com/CBS 
MarketWatch  News 

Jeff  Levy,  Vice  Chairman  and 
Board  Member,  Media  Matrix 

Stan  Linhorst,  Director  of  New 
Media.  Syracuse  Newspapers 

Caroline  Little,  Vice  President, 
Administration  and  General  Counsel, 
Washingtonpost.Newsweek 
Interactive 

Eric  Meyer,  Online  Publisher, 
American  Journalism  Review 


Joe  Michaud.  President  &  Editor; 
New  Media  Development  Group, 
Blethen  Maine  Newspapers 

Peggy  Miles,  President,  Intervox 
Communications 

David  Moore,  CEO,  24/7  Media, 
Inc. 

Donna  Murdoch.  Vice  President, 
A/V  Daily  News 

Patricia  Murray,  CEO  & 

Founder,  The  Spanish  World 
Online 

Bo  Peabody,  President  &  CEO, 
Tripod 

Carol  Perruso,  General 
Manager,  latimes.com 

Mike  Phelps.  Managing 
Principal,  Phelps,  Cutler  & 
Associates 

Cynthia  Philpot,  Integration 
Specialist;  Division  of  Online 
Services,  Morris 
Communications  Corp. 

Michael  Romaner,  Director  of 
Online  Services,  Morris 
Communications  Corp. 

Elizabeth  Saad  Correa. 
Professor,  University  of  Sao 
Paulo 

Jeff  Salz.  Anthropologist 


NO  FLUFF.  JUST  FACTS 


Ed  Scott,  Assistant  Internet 
Editor,  Sun  Coast  Media  Group 

Cliff  Sharpies.  President  &  CEO, 
Garden  Escape 

Alex  Sheshunoff.  President  & 
Founder,  E-The  People 

Mitchelle  Stephenson, 
Publishing  Services  Manager, 
Roll  Call 

Marsha  Stoltman.  Vice 
President,  Marketing  Relations. 
Editor  &  Publisher  Co. 

Mark  Walsh,  President  &  CEO, 
VerticalNet 

Zasha  Weinberg.  Manager  of 
Engineering,  Nicholson  NY 

David  Weir,  Vice  President  of 
Content  Development/Managing 
Editor,  Salon  Magazine 

Rick  Wessels.  Director  of 
Strategic  Alliances,  Internet 
Broadcast  Systems 

Peter  Winter,  President,  Cox 
Interactive  Media 

Christopher  Young.  President, 
Cyveillance 

Peter  Zollman,  Principal, 
Advanced  Interactive  Media 
Group,  LLC. 


Meet  the  men  and  women  who  have  learned 
from  experience  by  being  amongst  the  first. 
They  GUARANTEE  to  share  with  you  their 
practical  experience,  "howtoitiveness,"  techni¬ 
cal.  business,  marketing  and  online  editorial 
expertise.  Plus  their  war  stories  of  battles  fought, 
won  and  lost  and  survived. 


Interactive  Newspapers  ’99  promises  solid, 
practical  advice.  Extraordinary  expertise.  And 
more  return  on  your  investment  than  any  other 
conference. 


List  of  Sponsors  (as  of  November  25'") 


Ad  Star  Publishing 

CareerPath.com 

Real  Media 

Tribune  Media  Services 

Alki  Software 

Electrografix 

Regional  Network 

Verity,  Inc. 

The  Associated  Press 

Future  Tense 

Communications 

Zip2 

Auction  Universe 

HealthStreet  Interactive 

Thomson  Interactive  Media 

Capitol  Advantage 

Infonautics  Corp. 

Thomson  Target  Media 

List  of  Exhibitors  (as  of  November  25'") 

ABC  Interactive 

Consumer  News  Systems 

InfiNet 

PR  Newswire 

Accru  Software 

Digital  Equipment  Corp. 

Infonautics  Corporation 

Publist.com 

AccuWeather 

Double  Click 

Infosis 

Real  Media 

Adhesive  Software 

Dow  Jones  &  Company 

Interactive  Pictures  Corp. 

RegionOnline 

AdQuest/CarCast 

E-The  People 

(IPIX). 

The  Software 

Ad  Star  Publishing 

Electric  Classifieds  Inc. 

Inventure 

Construction  Co. 

Alki  Software 

Edgil  Associates 

Investment  Challenge 

The  Sports  Network 

American  Computer 

Edgenet  Media 

I/PRO 

STATS,  Inc. 

Innovators 

Electrografix 

Journal  Square  Interactive 

Stauffer  Media  Systems 

American  Legislative 

Family  Features  Online 

KOZ,  Inc. 

Studio  Now 

Exchange  Council 

Services 

LA  Times  Syndicate 

Thomson  Interactive  Media 

The  Associated  Press 

FutureTense 

New  Media 

Thomson  Target  Media 

Atex  Media  Solutions 

Global  Software  Consultants 

Lexis-Nexis 

Tribune  Media  Services 

Auction  Universe 

GMTI 

MediaStream 

TV  Data 

Autonomy 

Grand  Central  Networks, 

Methodfive 

United  Media 

Boldly  Interactive 

Inc. 

Nando 

Universal  New  Media 

Broadcast  Interview  Source 

Headbone  Interactive 

Never  Miss  LLC 

UPl 

Capitol  Advantage 

Health  PagesI 

New  Horizons  Team 

Verity,  Inc. 

City  Search 

Health  Street  Interactive 

NewsBank 

Waveshift 

Classified  Ventures 

IBM 

Pick’em  Sports 

Zip2 

Co-Sponsors 


Host  Media  Companies 


A.A.N. 


ASSOCIATION  '  ' 

INTERACTIVE  AIM 
www.lnterscnvettq.ors 


Ui  rm 


FACS* 


mi  ifra 


MMtENSA  inma 


SAPA 


SK\ 


mw\ 

MORRIS 


For  Information  and  Registration 
Call  The  Editor  &  Publisher  Company  at 

(212)  675-4380,  ext.  285  •  Online:  www.mediainfo.com 
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Living  the  Los  Angeies  way 


T“  he  Los  Angeles  Times  has  replaced 
its  Life  &  Style  section  with 
Southern  California  Living,  an 
overhauled  section  aiming  to  highlight 
the  region’s  “trend-setting  culture” 
and  focus  more  on  women  and  children, 
section  editor  Michelle  Williams 


explained. 

A  year  in  the  planning,  the  section 
launched  early  November  and  runs 
Sunday  through  Friday. 

The  section  has  a  daily  profile,  more 
“off-the-news”  reporting,  stories  of  fami¬ 
ly  lifestyles,  working  values,  volun- 


teerism  and  a  page  for  children,  “Kids’ 
Reading  Room.” 

Existing  features  —  such  as  fashion 
coverage,  book  reviews,  comics  and  the 
“Hot  Properties”  column  —  will  remain. 

The  section  does  not  appear  in  the 
paper’s  new  national  edition.  WM 


I  I 


Southern  Galifo 


of  Dreams 


-  -  _ 


Low-tech  news  racks 
in  high-tech  marketing 

Old  computers  refitted  into  dynamic  promotion  —  and  advertising  —  vehicle 


by  Gene  Koprowski 

Promotion  cards  on  newspaper  vend¬ 
ing  racks  are  used  as  marketing 
tools  for  newspapers  of  all  sizes. 
They  are  pretty  straightforward:  Rack 
cards  are  printed  —  in  color  or  black  and 
white.  A  few  words  of  copy  tout  the  day's 
headlines  or  special  news  features. 

But  Roger  Hawkins,  president  and  pub¬ 
lisher  of  The  Gadsilen  Times,  a  New  York 
Times  Co.  daily  in  Alabama,  thinks  he  has 
an  idea  that  could  exploit  the  idea  to  gen¬ 
erate  revenue  —  with  the  help  of  comput¬ 
er  display  technologies.  With  28.(K)()  cir¬ 
culation  daily.  3().(X)0  Sunday,  the  Times 
has  developed  a  prototype  electronic  dis¬ 
play  for  its  newspaper  racks. 

The  concept  is  to  install  the  displays  — 
reconfigured  computer  monitors  and  hard 
drives  —  in  newspaper  racks  in  select 
locations.  The  monitors  replace  card¬ 
board  rack  cards  —  but  they  can  be 
updated  instantly  with  breaking  news  or 

marketing  messages  paid  for  by  - 

key  advertisers. 

“Newspaper  rack  cards  are 
mini-billboards."  says  Hawkins. 

"One  day.  sitting  here  in  the  office, 
it  just  came  to  me  that  I  needed  to 
make  my  racks  stand  out 
from  the  crowd.  And  the 
idea  hit  me:  a  computer 
monitor  would  enable  our 
advertisers  to  have  a  new 
medium,  and  it  would  pro 
vide  a  promotion  for  our 
paper.” 

Hawkins  reckons  the 
high-tech  newspaper  racks 
are  best  suited  for  place 
ment  in  secure  areas  such  as 
indoor  shopping  malls,  hos 
pitals  and  libraries  — 
places  where  electricity  is 
available  and  the  chance 
of  theft  is  minimal.  So 
far.  the  idea  is  only  in 
the  experimental  stage. 

Hawkins  last  year 


charged  his  operations  director.  Les  Filler, 
to  realize  the  concept.  Earlier  this  year. 
Filler  developed  a  prototype  electronic  rack 
display,  based  on  a  reconfigured  Macintosh 
computer.  Filler  and  Hawkins  are  negotiat¬ 
ing  with  local  merchants  and  expect  to  have 
racks  in  place  in  their  rural  community 
within  a  year. 

Testing  will  include 
seven  machines  designed  ”  COmpiir 
to  gauge  market  response, 
says  Hawkins.  "©W: 

Hawkins  thinks  ■  . 

advertisers  will  buy  ads  yvco  au 

on  the  monitors,  and  ^  ■ 

a  new  I 

while  rates  will  be  low. 
he  thinks  they  could  and  pr 

generate  revenues  in  the 
mid-five  figures.  the  nev 

By  using  Microsoft 
Corp.'s  PowerPoint  pre¬ 
sentation  .software,  “you  can  have  multi¬ 
ples  of  advertising  and  also  promote  com¬ 
munity  events.”  adds  Filler.  “And.  the  best 
thing  is  that  it  can  all  be  sent  by  a 
modem  to  the  computer  or  down¬ 
loaded  off  a  floppy  disk  by  circula¬ 
tion  personnel.” 

Filler  says  retrofitting  the  news 
racks  was  relatively  straightfor¬ 
ward.  Since  the  paper  was 
buying  new  classified  system 
computers,  rather  than  throw 
out  the  old  hardware.  Filler 
thought  that  it  could  be 
remanufactured  to  fit  the  task. 

“We've  built  one  proto¬ 
type,”  says  Filler.  “As  we 
evolve,  and  add  new  technol¬ 
ogy  for  our  other  depart¬ 
ments,  we  can  recycle  the  old 
computers  that  have  lost  their 
oomph.” 

Filler  took  the  springs  out 
of  the  bottom  of  a  newspaper 
rack  and  placed  the  com¬ 
puter  drive  and  an  old 
Macintosh  monitor  in  the 
box  —  without  reducing 
the  space  commonly  used 


A  computer  monitor 
in  news  racks 
gives  advertisers 
a  new  medium 
and  promotes 
the  newspaper. 


for  the  newspapers.  The  monitor  is  13 
inches  wide,  big  enough  for  clear  presen¬ 
tations.  “When  we  replace  all  of  the  hard¬ 
ware  in  classified,  we  will  have  seven 
computers,  and  then  we  will  manufacture 
seven  racks,based  on  this  prototype”  says 
Filler.  “It's  a  simplistic  idea.  But  I  don't 
know  of  anybody  else 
.  who  is  doing  this.” 

T  monitor  paper  has  been 

,  marketing  the  idea  local- 

I  raCKS  ly  trade  shows 

briefings  for 
major  advertisers.  At  a 
lOdium  women’s  fair  not  long 

ago,  “we  got  great 
, motes  acclaim  for  it.  This  was 

the  first  time  that  masses 
SPaper.  people  have  seen 

this,”  says  Filler.  “We 
provided  a  virtual  tour  of 
the  newspaper  right  there  on  the  monitor.” 

The  idea  of  refitting  computer  monitors 
and  hard  drives  is  rather  unusual,  accord¬ 
ing  to  Tom  Sager,  director  of  PC  remar¬ 
keting  at  Comdisco  Inc.,  a  Rosemont,  III.- 
based  computer  services  company.  “What 
happens,  generally,  quite  frankly,  is  that 
companies  scavenge  some  parts  from  the 
equipment  and  sell  off  the  rest  for  scrap,” 
says  Sager. 

Others  welcomed  the  idea  as  a  market¬ 
ing  innovation.  “I  think  this  is  a  great 
idea,”  says  Michael  C.  Schultz,  an 
account  executive  at  Schwartz  Communi¬ 
cations  Inc.,  a  marketing  communications 
company  in  Waltham,  Mass.  “It's  a  lot 
better  than  other  uses  I've  seen  for 
Macintosh  computers.  I've  seen  a  few  old 
Macs  that  have  been  made  into  fish 
tanks.” 

Long-term,  Filler  says,  advertising  on 
newspaper  racks  opens  possibilities  such 
as  newspaper  kiosks  and  other,  more  inter¬ 
active  marketing  tools.  “Advertisers  in  our 
community  are  very  interested  in  this  con¬ 
cept,”  Filler  concludes. 

Koprowski  is  a  freelance  writer 
based  in  Chicago. 
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WSJ  expands  on  two  fronts 


Expanding  inside  and  outside  the 
United  States,  The  Wall  Street 
Journal  has  rolled  out  a  regional 
edition  for  the  Pacific  Northwest  as  well 
as  a  special  edition  in  Mural,  a  daily  in 
Guadalajara.  Mexico. 

The  Wall  Street  Journal/Nonh'west  is 
the  sixth  regional  Journal,  all  of  which 
contain  added  local  news  on  Wednesday 
and  were  launched  in  the  last  five  years. 
The  others  cover  Texas,  Florida,  New 
England,  California  and  the  Southeast. 

Journal  managing  editor  Paul  Steiger 
says  the  regional  editions  provide 
Journal-styXe  coverage  of  each  region. 

"The  regional  Journals  have  quickly 
become  major  presences  in  the  regions 
they  cover,  giving  readers  fresh  insights 
into  business  trends  and  conditions  close 
to  home,”  says  Steiger. 

In  addition  to  its  Asian  Wall  Street 
Journal  and  Wall  Street  Journal  Europe 
editions,  the  newspaper  also  publishes 
sfiecial  editions,  which  are  bannered  pages 
of  news  and  articles  inserted  in  newspa¬ 
pers  around  the  world. 

The  addition  of  a  special  edition  in 
Mural,  a  new  newspaper  with  a  30,000 
circulation  owned  by  the  publishers  of 

PRWeek 
goes  Yankee 

it  might  have  been  entitled  Spin,  but 
Bob  Guccione  Jr.  got  there  first.  So 
the  British  magazine  PRWeek  stayed 
with  the  same  title  on  its  American  edi¬ 
tion,  which  made  its  debut  last  week. 

It  was  a  flawless  launch,  highlighted 
by  a  cocktail  party  at  Manhattan 
Penthouse,  a  high-floor  Big  Apple 
party  space  a  few  blocks  down  Fifth 
Avenue  from  the  mag’s  new  220  Fifth 
Ave.  digs.  The  weekly  is  owned  by 
Haymarket  Publishing,  a  British  outfit 
with  over  three  dozen  magazines. 

The  40-page  first  issue  featured  a 
scoop  on  the  chase  for  flackdom’s 
biggest  free  agent,  former  White 
House  press  secretary  Mike  McCurry. 
Reportedly,  he  was  leaning  toward 
Public  Strategies,  bypassing  heavy¬ 
weights  Edelman  and  Shandwick, 
which  offered  part-time  work  for 
$250,000  a  year.  —  Joe  Nicholson 


Reforma  of  Mexico  City  and  El  Norte  of 
Monterrey,  means  the  Journal  now  has 
special  editions  in  1 1  languages  and  35 
newspapers  with  a  circulation  of  more 
than  seven  million  in  30  countries. 

Karen  Miller  Pensiero,  a  Journal 
spokeswoman,  says  the  newspaper  would 


continue  to  expand  “as  we  see  demands 
from  readers  as  well  as  opportunity  from 
advertisers.” 

Domestic  and  foreign  expansion  could  go 
on  for  some  time,  says  Pensiero.  “1  don’t 
think  we  look  anywhere  in  the  world  and  feel 
we’ve  reached  the  saturation  jxiint.”  H 
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Colts,  Star 

by  Jay  Schiller 

The  Indianapolis  Colts  football 
team  inevitably  will  stumble  to  a 
disappointing  season  on  the  grid¬ 
iron.  But  off  the  field  the  Colts  have 
teamed  up  with  The  Iiuliancipolis  Star  to 
make  this  season  a  runaway  marketing 
success  story. 

A  partnership  between  the  football 
team  and  the  newspaper  will  result  in 
advertising  revenues  in  the  neighborhood 
of  $500,000,  with  a  projected  increase  of 
at  least  25%  for  the  1999  season,  accord¬ 
ing  to  the  Star's  vice  president  of  adver¬ 
tising  and  marketing  Kimberly  Parker. 

In  addition  to  the  shared  ad  revenues 
from  “The  Colts  Playbook,”  a  weekly 
publication  that  is  inserted  full  run  into 
the  Star's  Friday  edition,  both  the  Star 
and  Colts  will  be  receiving  other  benefits 
detailed  in  their  10-year  agreement.  For 
the  Colts,  this  includes  revenues  from  the 
Star  for  signage  at  the  RCA  Dome  (the 
Colts  stadium),  a  luxury  sky  box,  25  tick¬ 
ets  per  home  game,  radio  air  time  to  pro¬ 
mote  the  Playbook  and  preseason  televi¬ 
sion  exposure. 

As  for  the  Star,  they'll  be  compensated 
for  the  cost  of  printing  and  distributing 
the  Playbook.  as  well  as  receiving 
increased  ad  dollars  from  the  Colts  for 
ticket  sales.  Previously,  the  Colts  were 
spending  around  $.5(),(KK)  a  season;  terms 
of  the  agreement  increased  this  to  a  mini¬ 
mum  of  $50.()(X). 

According  to  Patrick  Coyle,  Colts 
director  of  marketing.  NFL  teams  get  an 
average  return  of  between  1.5  and  2 
times  advertising  dollars  spent  with  their 
local  paper.  The  return  rate  being  revenue 
from  ticket  sales  traceable  to  the  ads, 
divided  by  the  amount  spent  on  the  ads 
themselves. 

Coyle  says  that  because  the  Colts  are 
realizing  a  .5-to-l  return  on  their  Star  ad 
dollars,  they've  already  exceeded  the  con¬ 
tract  minimum  and  have  spent  in  the 
neighborhood  of  $60.(KK)  this  season. 

In  the  past,  the  majority  of  the  Colts' 
ticket  sales  ad  budget  was  dedicated  to 
radio  air  time  where  the  rate  of  return 
from  some  stations  was  as  low  as  .75  to  1 . 
meaning  that  revenues  were  less  than  ad 
costs.  The  Star  also  enjoys  a  successful 
relationship  with  the  local  minor-league 


score  big  off  the  field 


hockey  team,  which 
has  resulted  in  an 
increase  in  their  ad 
budget  with  the  paper 
for  tickets  from 
$25  .(XK)  to  $50,(XX), 
says  Darrin  Gray,  the 
Star's  sports  and 
events  marketing 
sales  manager. 

Prior  to  their 
partnership  with  the 
Star,  the  Colts  put  out 
a  weekly  team  publica¬ 
tion  called  ‘Flootbeats’; 

2(),(XX)  copies  were  print¬ 
ed  and  distributed  at  local 
Burger  Kings  as  well  as  Marshes,  a  gro¬ 
cery  chain.  Steve  Wagonlander,  the  Star's 
single  copy  manager,  says  that  no  one  was 
keeping  track  of  the  returns  (even  though 
it  was  a  free  publication). 

Rene  Longorin,  former  corporate  sales 
director  of  the  Colts,  says  Hoofbeats  was 
a  ‘break-even  proposition',  taking  in 
enough  ad  revenue  (around  $126,000  per 
season)  to  cover  its  cost.  When  Longorin 
and  Coyle  approached  the  Star  prior  to 
the  1997  season  with  an  idea  to  make 
‘seven  figures'  (the  actual  projection 
being  $1.2  million,  according  to 
Longorin).  Parker  was  skeptical,  says 
Longorin. 

One  of  the  reasons  for  her  doubts 
might  have  been  that  with  the  exception 
of  1995  when  the  Colts  were  one  contro¬ 
versial  Flail  Mary  away  from  the  Super 
Bowl,  the  team  had  been  a  perennial  loser 
since  arriving  in  Indianapolis  back  in 
1984.  Longorin  points  out  how  difficult  it 
was  to  market  a  losing  team,  saying:  “If 
the  team  won.  we  wouldn't  need  to  attract 
ticket  buyers.  We'd  have  to  beat  them  off 
with  a  stick!" 

Fie  also  attributes  the  Colts'  losing 
record  for  the  difficulty  in  attracting 
advertisers  for  Hoofbeats,  which  eventu¬ 
ally  evolved  into  the  Colts  Playbook. 
Coyle  points  out  that  despite  their  losing 
records,  the  Colts  had  a  95%  renewal  rate 
for  season  tickets  but  agreed  with 
Longorin  that  a  winning  team  would  be 
much  easier  to  market. 

The  plan  that  the  Star  put  together  for 
their  initial  meeting  with  the  Colts,  led  by 
Gray,  was  a  total  media  package  which 


included  not  only 
the  newspaper 
but  radio,  televi¬ 
sion  and  a  joint 
Web  site.  Gray 
and  his  depart¬ 
ment  work  hand  in 
hand  with  Colts 
personnel  in 
selling  the 
advertising  for 
the  Colts 
Playbook,  making 
their  relationship  a 
true  partnership. 

Coyle  refers  to  their 
relationship  with  the 
Star  as  a  ‘total  marketing  agreement.'  Even 
Gray's  9-month-old  son  Evan  managed  to 
get  into  the  act  as  the  cover  boy  for  the 
upcoming  Colts  merchandise  catalogue. 

Longorin  feels  strongly  that  the  model 
for  the  Star-Cohs  partnership  has  applica¬ 
tions  in  a  variety  of  other  sports  venues. 
He  notes  that  niche  publications  such  as 
the  Colts  Playbook  can  be  an  effective 
base  for  advertising  partnerships  between 
papers  and  sports  teams  or  events,  men¬ 
tioning  auto  racing  as  one  possibility. 

Parker  says  that  ‘switch  advertising,' 
referring  to  advertisers  who  move  their 
ads  from  the  Star  to  the  Colts  Playbook,  is 
closely  monitored.  (Switch  advertising 
would  represent  a  loss  for  the  Star  since 
they  would  be  splitting  ad  revenues  with 
the  Colts  that  they  previously  didn't  have 
to  share.)  While  there  was  some  minor 
switching  in  1997.  there  was  virtually 
none  in  1998.  says  Parker. 

On  the  circulation  side,  a  Star  with  a 
replated  special  Colts  front  page  is  includ¬ 
ed  in  the  ticket  prices  to  home  games. 

The  Star  claims  as  paid  only  the  copies 
taken,  refusing  to  take  advantage  of  Audit 
Bureau  ofCirculation's  .special  event  sales 
bylaws  that  enable  papers  to  claim  as  paid 
all  ticket  holders  to  an  event  who  don't 
request  a  refund  for  the  paper  regardless 
of  whether  or  not  they  wanted  a  paper  or 
even  got  one.  Even  though  the  attendance 
for  Colts'  home  games  is  around  50.(XX). 
the  Star  has  only  been  claiming  around 
12.(XX)-15.(XX)  copies.  Hi 


Schiller  is  a  circulation  consultant 
based  in  Plantation,  Fla. 
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Tommy  Thompson 
now  contributes 
to  The  San  Diego 
Union-Tribune 


by  Chris  Lamb 


Ever  since  he  was  a  youngster  in 
Columbus,  Ohio,  A.R.  “Tommy” 

Thompson  dreamed  of  becoming  an 
editorial  cartoonist. 

But  Thompson  didn't  realize  his  dream 
until  his  70s,  when  he  began  drawing  car¬ 
toons  and  caricatures  for  The  San  Diego 
Union-Tribune. 

Thompson,  who  turns  80  on  Nov.  30, 
never  quit  drawing  after  his  hopes  of 
being  hired  by  a  Columbus  paper  went 
unfulfilled  many  decades  ago.  The  World 
War  11  veteran  did  magazine  gag  cartoons, 
ad  illustrations  and  department  store  dis¬ 
play  art.  Then  he  worked  27  years  for 
General  Dynamics  as  an  illustrator  and  art 
editor. 

“I’ve  cartooned  all  my  life,”  says 
Thompson.  “But  1  was  never  a  news  car¬ 
toonist,  which  is  what  1  wanted  to  do  since 
I  was  growing  up.” 

After  leaving  General  Dynamics  in 
1983,  he  “frittered  away  the  next  seven  A.R.  “Tommy”  Thompson,  who  turns  80  Nov. 

years  doing  what  retired  people  do”  —  30,  with  one  of  his  editorial  cartoons  and  a 

puttering  around  the  house,  traveling  with  Ross  Perot  caricature 
his  wife  Bettie  and  becoming  a  camcorder 
enthusiast. 

Then,  in  his  early  70s,  Thompson  got 
the  opportunity  he  had  been  waiting  for. 

At  the  urging  of  Shel  Dorf,  who  worked 
with  Milt  Caniff  on  “Steve  Canyon,” 

Thompson  became  involved  with  the 
Southern  California  Cartoonists  Society. 

He  impressed  members  with  his  carica¬ 
tures,  and  they  encouraged  him  to  send 
these  drawings  to  what  is  now  the  Union- 
Tribune. 

The  paper  began  publishing 
Thompson’s  work  in  1992.  Encouraged, 
he  began  self-syndicating  his  caricatures 
of  local  and  state  figures  to  other 
California  dailies  such  as  the  Santa 
Barbara  News-Pre.ss,  Orange  County 
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Register,  San  Jose  Mereury  News  and  Los  Thompson  tries  to  make  a  point. 

Angeles  Times.  He  has  sold  over  170  “He  does  good  work,”  says  Steve 
drawings  to  date.  Kelley,  the  Union-Tribune  staff  editorial 

Last  year,  Thompson  began  doing  cari-  cartoonist  syndicated  by  Copley  News 
catures  and  editorial  cartoons  for  the  Service. 

Union-Tribune's  Saturday  letters  to  the  As  he  turns  80,  Thompson  still  gets 
editor  page.  excited  when  he  sees  his  drawings  on  the 

Thompson,  who  prides  himself  on  Union-Tribune  letters  or  op-ed  page.  But 
detail,  tries  to  make  his  caricatures  imme-  he’s  never  happier  than  when  one  of  his 
diately  recognizable.  He  also  tries  to  give  cartoons  appears  next  to  an  editorial, 

his  subjects  a  “certain  dignity,”  without  That’s  when  Thompson  becomes  the  edi- 

exaggerating  or  stinging  too  much.  torial  cartoonist  he  dreamed  about  so  long 

“When  I’m  doing  a  caricature,  1  con-  ago. 

centrate  on  a  person’s  features  and  draw  a  - 

cartoon  body,”  Thompson  notes.  “When  Lamb,  who  writes  frequently  for 
I’m  doing  an  editorial-type  cartoon,  1  con-  E6fP,  teaches  at  the  College  of 
centrate  on  the  situation.”  And,  of  course.  Charleston  in  South  Carolina. 
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CoHn  Firth 
(standing)  with  a 
Qroucho-masked 
reader 


Foot  in  mouth  leads  to  hat  in  mouth  in  the  new  “Murray  s  Law  strip. 


From  cards  and 
gifts  to  comics 


Dionne  Photography 

‘Kicks’  monthiy 
kicks  into  gear 

A  syndicated  humor  publication  has 
made  its  debut. 

Kicks  is  a  20-page  monthly  that  con¬ 
tains  nonfiction  stories,  unusual  human- 
interest  pieces,  comical  quotes,  funny  triv¬ 
ia  and  jokes  culled  from  periodicals,  the 
Internet  and  other  sources. 

The  inaugural  issue  features  a  first- 
page  photo  of  two  men  dressed  as  deer 
bringing  home  a  realistic-looking  inflat¬ 
able  hunter  on  the  hood  of  their  truck. 

“Kicks  is  a  fun  and  light  read  that  works 
anywhere  from  New  York  City  to  the 
heartland,”  says  founder  Colin  Firth,  36, 
who  has  a  staff  of  seven. 

He  adds  that  the  paginated  product  — 
whose  content  has  some  similarities  to  the 
“News  of  the  Weird”  feature  by  Chuck 
Shepherd  of  Universal  Press  Syndicate  — 
has  over  50  potential  clients,  40%  of  them 
dailies. 

Clients  can  use  the  digitally  delivered 
Kicks  as  an  insert  or  stand-alone  publica¬ 
tion,  brand  it  locally  and  insert  advertis¬ 
ing. 

Firth  (1-877-WE  KICKS)  is  also  pub¬ 
lisher  of  the  Sudbury,  Ontario-based  South 
Side  Story,  a  47,000-circulation  monthly 
paper  he  founded  five  years  ago.  He  spent 
three  years  developing  Kicks. 

—  David  Astor 


A  property  already  established  in  the 
greeting  card  and  gift  industries  is  now  a 
comic  strip,  too. 

“Murray’s  Law”  is  by  Leslie  Moak 
Murray,  who  has  850  products  selling  in 
over  9,000  stores.  Her  comic  stars  Fluffy 
the  cat.  Sparky  the  dog,  Mr.  MacDudgeon 
the  “old  curmudgeon,”  the  “all-knowing” 
Madame  La  Verne  and  others. 

Murray  is  an  Illinois  native  who  went  to 
high  school  with  Hillary  Rodham  Clinton. 
“She  was  a  couple  years  older  than  I.  She 
still  is,”  says  the  cartoonist. 

“Law”  is  distributed  by  Syndicate  Inc. 
(616-774-4770)  of  Grand  Rapids,  Mich. 

Columns  offer 
cyber  insights 

A  column  that  includes  reviews  of  Web 
sites  has  been  introduced  by  Copley  News 


Service.  “Net  Sitings”  is  alternately  writ¬ 
ten  by  Charlyn  Fargo  of  the  Springfield, 
Ill.,  State  Journal-Register  and  John 
Trageser  of  The  San  Diego  Union- 
Tribune's  Web  site. 

Also,  “Rays  On  Computing”  has  been 
introduced  by  Globe  Syndicate.  It’s  by 
Deborah  and  Eric  Ray,  who  are  also  the 
authors  of  a  number  of  books  and  the 
owners  of  a  technical  communications 
consulting  firm. 

Two  men  father 
parenting  feature 

Two  fathers  are  writing  a  weekly  par¬ 
enting  column  for  Universal  Press 
Syndicate.“Great  Aspirations”  is  by  Russ 
Quaglia,  director  of  the  National  Center 
for  Student  Aspirations  at  the  University 
of  Maine,  and  Doug  Hail,  founder  and 
CEO  of  Richard  Saunders  International 
Eureka!  Ranch,  an  invention  think  tank 
based  in  Ohio.  Each  is  also  an  author  and 
a  father  of  three. 


PARENT  TRAP 


THE  SWING  THING  *  LASTING  LEGACY 


FEELING  GREAT 


SEX  AND  SENIORS 


ACHES  AND  GAINS 


FREE  YOUR  MIND 


RENEW  YOURSELF 


GET  CONNECTED 


GREAT  GETAWAYS 


HAVE  LEASH,  WILL  TRAVEL 


EMBRACING  AGE 


LOVE  AND  MARRIAGE 


NEW  VISTAS 
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Web  site  offers 
animated  ’toons 

Amit  Kataria  has  launched  a  Web  site 
(www.bestcartoons.com)  featuring  his 
animated  editorial  cartoons.  The  Norwalk, 
Conn-based  creator  is  also  syndicating 
these  cartoons  (which  can  be  viewed  with¬ 
out  plug-ins)  to  online  newspapers  and 
other  sites. 


Seif-syndication 
for  ‘Healthcare’ 

“Your  Healthcare,”  a  column  that  has 
appeared  weekly  in  the  Cincinnati  Post 
since  early  1997,  is  being  self-syndicated 
by  Georgia  Court  (513-321-7708).  She 
covers  topics  such  as  doctor-patient  rela¬ 
tionships.  managed  care.  Medicare  and 
medical  equipment. 


BSfP  AWARDS 


McGrory,  Wilis 
take  honors 

Two  Universal  Press  Syndicate  colum¬ 
nists  have  received  major  prizes. 

Mary  McGrory  of  the  Washington  Post 
was  presented  with  the  National  Press 
Club's  Fourth  Estate  Award  for  lifetime 
achievement  in  Journalism,  and  Garry 
Wills  was  one  of  nine  people  chosen  for  a 
1998  National  Humanities  Medal  from 
the  White  House. 

Other  honors  news: 

•  “Luann”  cartoonist  Greg  Evans 
received  the  American  Association  of 
Blood  Banks  highest  award  for  devoting  a 
week  of  his  United  Feature  Syndicate 
comic  strip  to  the  importance  of  giving 
blood. 

•  "The  Family  Circus”  creator  Bil 
Keane  of  King  Features  Syndicate 
received  the  Arizona  Chamber  of 
Commerce's  Heritage  Award. 

•  “Spider- Man”  creator  Stan  Lee  of 
King  received  a  certificate  of  commenda¬ 
tion  from  the  city  of  Los  Angeles  for  his 


contributions  to  literacy. 

•  Bill  Holbrook  was  named  cartoonist 
of  the  year  at  the  recent  Pogofest  for  his 
online  “Kevin  &  Kell”  strip.  The  annual 
Waycross,  Ga.,  event  commemorates 
Walt  Kelly's  “Pogo”  comic. 

•  “Wee  Pals”  cartoonist  Morrie  Turner 
of  Creators  Syndicate  received  the 
Communications  and  Leadership  Award 
from  Toastmasters. 

•  “Warped”  cartoonist  Mike  Cavna  of 
Lew  Little  Enterprises  and  United 
received  an  award  from  the  San  Diego 
Press  Club. 

•  Columnists  Kathy  Kristof  of  the  Los 
Angeles  Times  Syndicate  and  Tom 
Petruno  of  the  Los  Angeles  Times- 
Washington  Post  News  Service  were 
among  the  business  Journalism  “dream 
team”  chosen  by  the  Journal  of  Financial 
Reporting. 

•  Kristin  Freestate  of  the  University  of 
South  Carolina  was  named  reporter  of  the 
year  by  the  Associated  College  Press  and 
Tribune  Media  Services-marketed 
College  Press  Exchange. 


Creators  go 
under  covers 

Several  syndicated  creators  have  new 
books  out.  They  include: 

•  Zits,  the  first  anthology  of  the  King 
Features  Syndicate  comic  by  Jerry  Scott 
and  Jim  Borgman.  It's  from  Andrews 
McMeel  Publishing  (AMP). 

•  Middle  Age  Spread  (AMP),  a  “For 
Better  or  For  Worse”  collection  by  Lynn 
Johnston  of  United  Feature  Syndicate. 

•  Mutts:  More  Schtujf  (AMP),  a 
“Mutts”  comic  collection  by  Patrick 
McDonnell  of  King. 

•  Striking  Close  to  Home  (AMP),  a 
“Close  to  Home”  collection  by  John 
McPherson  of  Universal  Press  Syndicate. 

•  The  Road  to  Bliss  (AMP),  the  first 
“Bliss”  comic  collection  by  Stephen 
Hersh  of  Universal. 

•  Ballard  Street  (AMP),  an  anthology 
of  the  Creators  Syndicate  panel  by  Jerry 
Van  Amerongen. 

•  Luann  (Rutledge  Hill  Press),  a  collec¬ 
tion  of  the  United  strip  by  Greg  Evans. 

•  Mall  Cops.  Ducks  and  Fenderheads 
(NBM),  a  “Drabble”  comic  collection  by 
Kevin  Fagan  of  United. 

•  Hitting  Below  the  Beltway  (Pelican 
Publishing),  an  editorial  cartoon  collec¬ 
tion  by  Jimmy  Margulies  of  the 
Hackensack,  N.J. -based  The  Record  and 
North  America  Syndicate. 

•  More  Fun  With  Pup!  (Pelican),  a 
“Kids'  Home  Newspaper”  collection  by 
J.R.  Rose  of  Copley  News  Service. 

•  Love,  Marriage  and  Money  (Dearborn 
Financial  Publishing)  by  the  columnist 
team  of  Gail  Libemian  and  Alan  Lavine. 


Etcetera  .  .  . 

The  New  York  Times  Syndicate  is 
offering  two  excerpts,  with  pho¬ 
tos,  from  a  new  Martha  Stewart 
book  called  Decorating  for  the 
Holidays,  Volume  2.  The  lifestyle  maven 
writes  a  weekly  column  for  the  syndi¬ 
cate  .  .  .  Starting  Dec.  6,  Glen  Foden  is 
adding  a  Sunday  strip  to  his  “Against  the 
Grain”  comic  distributed  by  the  Los 
Angeles  Times  Syndicate  .  .  .  Readers 
voted  to  have  the  Sunday  “Homer”  strip, 
by  Wiley  Miller  of  the  Washington  Post 
Writers  Group,  start  running  in  the 


Philadelphia  Inquirer.  It  beat  three  other 
comics  by  a  wide  margin.  The  paper  has 
also  begun  publishing  “Nest  Heads,”  by 
Steve  Dickenson  of  Copley  News 
Service,  Monday  through  Saturday.  The 
two  comics  replace  Creators  Syndicate’s 
“Rugrats,”  which  Inquirer  readers  voted 
overwhelmingly  to  bounce  .  .  .  King 
Features  Syndicate  comic  characters 
appear  in  a  diabetes  awareness  cam¬ 
paign  sponsored  by  the  St.  Louis-based 
Insulin-Free  World  Foundation.  The 
centerpiece  is  a  T-shirt  picturing  Beetle 
Bailey,  Blondie,  Dennis  the  Menace, 
Hagar  the  Horrible,  Snuffy  Smith,  two 


“Family  Circus”  kids,  the  dog  and  cat  in 
“Mutts,”  and  other  characters  .  .  .  This 
year’s  Newspaper  Enterprise 
Association  holiday  series  is  being  done 
by  “Drabble”  creator  Kevin  Fagan.  The 
3-week  comic  sequence  will  start  Dec.  7 
.  .  .  “Warped”  cartoonist  Mike  Cavna  of 
Lew  Little  Enterprises  and  United 
Feature  Syndicate  recently  did  six 
comics  marking  the  National 
Geographic  Society’s  “Geography 
Awareness  Week”  .  .  .  Self-syndicated 
“All  About  Town”  comic  panelist 
William  Canty  has  launched  a  Web  site 
(www.reuben.org/Canty).  H 
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Texas  publisher  creates  simple 
toel  to  speed  hand  inserting 


Simple  steel  stand 
supports  tabloids 
or  broadsheets  for 
easier  manual  inserting 
of  preprinted  materials 

by  Jim  Rosenberg 

For  publishers  with  manual  inserting 
operations,  Douglas  Kirk  devised  a 
decidedly  low-tech  tool  that  relies 
on  physical  design  rather  than  mechanical 
and  electrical  engineering, 

Costing  less  than  $30  a  piece  and  hav¬ 
ing  neither  moving  parts  nor  microproces¬ 
sors,  it’s  the  Original  Insert  Buddy  —  a 
device  Kirk  designed  to  save  him  time  in 
manually  inserting  preprinted  ads  into  his 
own  three  weekly  papers. 

Kirk  concedes  that  what  appears  to  be 
such  a  simple  invention  for  holding  an 
armful  of  newspaper  copies  in  a  conve¬ 
nient  position  for  inserting  became  obvi¬ 
ous  only  when  he  himself  had  to  insert  ads 
by  hand  on  deadline. 

Promoting  his  Insert  Buddy  as  a  time 
saver,  Kirk  —  president  of  Morton  Falls 
Publishing  Co.  and  publisher  of  its 
Bulverde  Standard,  Canyon  Lake  Week 
and  Comal  County  Beacon  —  offers 
refunds  if  it  doesn’t  cut  labor  time  in  half. 

In  some  shops,  he  says,  inserting  time  can  | 
be  reduced  by  two-thirds. 

Kirk  and  a  local  welding  company  that 
helped  him  on  earlier  projects  worked  up 
several  prototypes  before  arriving  at  a 
size,  shape  and  angle  best  suited  to  all  but 
perhaps  the  largest  and  smallest  persons. 
The  9"-wide  steel  device  stands  about  9" 
high  in  the  back  and  5"  high  in  the  front. 
Front  to  back  it  measures  7  1/2"  at  its 
base,  spreading  to  11"  at  the  top. 

In  designs  for  both  tabloid  and  broad¬ 
sheet  sizes,  the  stand  “holds  papers  in 
such  a  position  that  it’s  easier  to  insert,” 
says  Kirk,  who  adds  that  it  halves  insert¬ 
feeding  time  in  his  own  shop. 

As  a  one-man  operation,  Kirk  says,  “I 
have  to,  out  of  necessity,  streamline 
things.”  Kirk  does  have  help  in  the  person 


of  Lealand  Bruce,  who  can  make  fast 
work  of  inserting  using  the  Insert  Buddy. 

A  right-handed  inserter  will  load  broad¬ 
sheet  copies  into  the  Insert  Buddy  in  an 
upright  position,  with  the  first  fold  to  the 
left,  second  fold  on  the  bottom,  and  the 
entire  bundle  resting  against  the  back 
panel  of  the  stand. 

The  inserter  opens  each  copy  with  a  fin¬ 
ger  of  the  left  hand,  slips  in  an  insert  with 
the  right  hand,  and  pulls  the  succession  of 
inserted  copies  forward  against  the  front 
panel  of  the  stand. 

Kirk  applies  ergonomics  not  only  to  his 
device’s  design,  but  also  to  its  use.  To  help 
make  the  Job  quick  and  easy,  he  says,  the 
stack  of  inserts  should  not  only  be  close  at 
hand,  but  also  kept  high  enough  to  allow 
the  worker  to  sweep, 
rather  than  lift,  each 
insert  from  the  top 
of  the  stack  into  the 
top  opening  of  each 
copy  in  a  single 
motion. 

To  insert  multiple 
preprints.  Kirk  rec¬ 
ommends  stairstep¬ 
ping  —  putting  dif¬ 
ferent  inserts  into 
stacks  of  different 
heights,  arranged 
from  highest  in  the 
back  to  lowest  in  the 
front.  Sweeping 
from  back  to  front, 
the  worker  drags  the 
top  insert  off  each 
stack  and  into  the 
top  opening  of  each 
copy.  The  lowest 
stack  must  remain 
higher  than  the  tops 
of  copies  to  be 
inserted. 

Manual  inserting 
is  typically  accom¬ 
plished  from  a  stack 
of  papers  in  which 
the  top  copy  is  lifted 
up  to  open  the  pock¬ 
et  sideways  and 


insert  the  ad  flier. 

Many  of  Kirk’s  spot  sales  were  made  at 
Texas  Community  Newspaper  Associa¬ 
tion  conventions.  He  says  his  customers 

—  other  small  newspapers  around  Texas 

—  are  “mainly  weekly  tabloids.” 

He  made  one  sale  to  a  daily  broad¬ 
sheet.  but  it  soon  discontinued  using  the 
Buddy.  “I’ve  had  better  luck,”  he  says, 
“with  people  who  are  independent  or 
open-minded  and  need  to  save  time.” 

Unfortunately,  while  other  buyers 
were  also  optimistic,  their  workers, 
unlike  the  19-year-old  Bruce,  often  resist¬ 
ed.  Two  takers,  Houston-based 
Advantage  Publishing  Inc.  and  the 
Fannin  County  Special,  Bonham,  Texas, 
had  similar  experiences. 
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“I  personally  like  it  very  much,”  says 
Advantage  publisher  Vic  Mauldin,  who 
tried  the  Buddy  himself  in  his  office  on 
about  20  copies.  But  Advantage  stopped 
using  it,  he  says,  for  reasons  of  space  and 
inserters’  preference. 

Though  he  “liked  the  concept,” 
Mauldin  says  he  was  not  about  to  force  it 
on  his  workers. 

At  the  Special,  owner  Thomas  H. 
Turner  acknowledges  that  after  buying  a 
couple  of  Insert  Buddy  stands  at  an  indus¬ 
try  trade  show,  “we  probably  didn’t  give  it 
a  just  try.” 

“I  personally  thought  then  and  still 
think  it  will  work,”  Turner  says.  His  paper 
used  it  for  a  while,  but  even  though  “one 
or  two  of  the  inserters  liked  it,”  he  says, 
others  resisted  the  change. 

Turner  explains  that  he  bought  the 
stands  last  year  —  Just  before  rehiring 
some  workers  who  had  inserted  the  old 
way  for  years  and  didn’t  want  to  change. 

Apparently  the  bigger  dailies  using 
expensive  automated  inserting  systems 
aren’t  the  only  newspaper  shops  where 
training  and  changing  habits  will  help 
maximize  productivity. 

“I  didn’t  make  an  issue  of  it  one  way  or 
the  other,”  Turner  recalls.  “If  you  could 
start  people  off  on  them,”  he  sugge.sts,  “I 
think  they’d  work  real  well.” 

Turner’s  operation  averages  three  in¬ 
serts  per  issue,  sometimes  up  to  five.  As 
he  sees  it,  his  crew’s  problem  with  the 
Insert  Buddy  was  that  “we  tried  to  do  50 
[newspaper  copies]  in  each  one  of  them.  If 
they  had  gone  to  25  .  .  .  per  setting,  it 
would  have  probably  worked  better. 

“But  they  had  done  it  the  old  way  for  so 
long.  .  .  .  People  are  reluctant  to  change” 
—  even  though,  as  Kirk  maintains,  “the 
old”  way  requires  more  muscle  movement 
and  farther  travel. 

Kirk  sought  savings  by  reducing  the 
number  and  range  of  motions.  In  contrast 
to  the  eight  movements  involved  in  open¬ 
ing,  inserting,  closing  and  removing  a  flat 
newspaper,  he  says,  a  supported  upright 
bundle  of  newspapers  able  to  slip  forward 
and  backward  within  a  stand  can  be  insert¬ 
ed  in  only  four  movements,  then  removed 
as  one  bundle. 

While  his  crew  “sure  couldn’t  save  any 
time”  working  with  50-copy  bunches. 
Turner  says,  working  with  half  that  num¬ 
ber  would  have  been  manageable  and  pre¬ 
vented  “having  to  go  back  and  count” 
copies  once  they  were  inserted. 

“That  would  be  the  real  value,”  says 
Turner.  HI 


Schur  robot  loads 
carts,  palletizes 

Sweden’s  Schur  Packaging  Sy.stems 
AB,  formerly  Windab,  introduced  a 
robotic  palletizer/cart-loading  system  de¬ 
signed  for  high-speed  automatic  palletiz¬ 
ing  of  strapped  or  unstrapped  bundles  of 
newspapers,  magazines  or  other  products. 

The  modular,  compact  Winrob  system 
includes  an  automatic  slipsheet  feeder  and 
pallet  dispenser.  Winrob  uses  servo  con¬ 
trols  and  programmable  logic  controllers 
(PLCs)  for  precise  product  handling  and  a 
Windows-based  PC  operator  interface. 

The  Winrob  Combi  version  transforms 
the  palletizer  into  an  automatic  cart 
loader  after  what  Schur’s  North  American 
distributor.  Dayton-based  Craftsman 
Newspaper  Production  Systems,  de¬ 
scribes  as  a  “simple  tool  change.” 

New  robotic 
pelletizers 

AmericanProductivity  Group  L.L.C., 
Fairfield,  N.J.,  and  Korea’s  Samsung 
announced  new  robotic  palletizers  and 
depalletizers  rated  to  operate  at  up  to  15 
cycles  per  minute  and  to  handle  payloads 
weighing  as  much  as  200  pounds. 

The  machines  can  carry  two,  three  and 
sometimes  more  products  in  each  motion, 
with  repeatability  of  0.019".  The  robots 
can  load  four  different  pallets  simultane¬ 
ously  and  place  tier  sheets. 

The  pick  up  head  is  designed  to  lift  and 
place  cases,  open  trays,  pails,  bails,  bags, 
loose  books  or  stacks  of  papers  without  a 
tool  change  or  human  adjustments. 

Electromechanical  guarding  and  lock- 
out/tag-out  safety  features  are  standard, 
and  the  counterweight  screen  design  per¬ 
mits  easy  manual  movement  of  arms  in 
the  event  of  a  power  failure. 

News  rack 
software 

Kaspar  Sho-Rack,  Shiner,  Texas, 
released  its  Windows-based  software  for 
single-copy  data  from  news  racks.  TK 
Advantage  8.0  relies  on  Microsoft  Access 
97  database  technology  and  offers  charts, 
graphs,  flexible  reporting,  data  export  to 
Excel  or  a  forecasting  system,  and  help. 


TK  Advantage  is  part  of  a  single-copy 
system  that  includes  electronic  mecha¬ 
nisms  in  the  racks  and  a  scanner  with 
which  drivers  collect  data  from  them.  TK 
Advantage  processes  that  data. 

Route,  schedule 
on  the  Web 

RouteSmart  Technologies,  a  Columbia, 
Md.-based  developer  of  route-optimiza¬ 
tion  and  logistics  software,  and  Object/ 
FX  Corp.,  a  St.  Paul,  Minn. -based, 
provider  of  visualization  software,  joined 
to  create  TransViewFX,  which  provides 
detailed  Internet/intranet-based  routing 
and  scheduling  for  large  enterprises. 

Integration  of  the  firms’  technologies 
produced  Java  software  that  allows  users 
to  see  an  entire  transportation  fleet  in  real 
time  against  interactive  map  backgrounds 
at  any  level  of  geographic  detail  (from  an 
entire  country  to  a  building’s  loading 
dock),  perform  visual  proximity  searches 
for  equipment  or  personnel  and  locate 
any  incidents  and  affected  parties. 
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GMA 

Inserting  systems  manufacturer  GMA, 
Bethlehem,  Pa.,  combined  its  customer- 
service  and  project-management  opera¬ 
tions  into  a  single  unit  under  the  direction 
of  JIM  GOLINSKI.  Reporting  to  him 
are  project  managers  Frank  Berry,  Ron 
Frantz,  Steve  Garza  and  Frank  Caroten- 
uto,  as  well  as  customer  service  manager 
Thom  Cepek  and  administrative  assistant 
Jane  Kline.  Frantz  also  is  in-house  admin¬ 
istrator  of  GMA  Academy  training,  while 
Jim  Baird  handles  on-site  academy  ef¬ 
forts  and  follow-up  at  customer  facilities. 

Frank  Cinquino  reports  to  president 
Randy  Seidel  as  aftermarket  manager. 

PLUMTREE 

JULIAN  COOPER  was  named  sales 
vice  president  at  Plumtree  Co.,  the 
Charleston,  S.C.-based  distributor  of  the 
QTMS  Copycounter  Ill,  which  senses 
folded  printed  products  in  a  shingled 
stream.  Sensor  signals  are  used  to  count 
product  copies  or  locate  the  edge  of  the 
product  for  labelling  and  other  purposes. 
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A.  H.  BELO 

JON  ROE  was  promoted  to  informa¬ 
tion  technology  vice  president  at  Dallas- 
based  newspaper  publisher  and  television 
station  operator  A.H.  Belo  Corp.,  where 
he  has  served  as  information  technology 
director  since  February. 

Until  moving  to  the  corporate  staff,  Roe 
spent  most  of  his  20  years  in  the  informa¬ 
tion  technology  field  at  the  Providence 
Journal  Co.,  which  Belo  acquired  early 
last  year  and  where  Roe  held  various  posi¬ 
tions,  including  client-server  technology 
director,  advanced  systems  development 
manager,  and  systems  and  programming 
manager. 

NEASI-WEBER 

INTERNATIONAL 

Twenty  employees  were  added  to  the 
development  and  support  staff  at  newspaper 
circulation,  advertising  and  preprint  man¬ 
agement  systems  develojjer  Neasi-Weber 
International  (NWI),  Northridge,  Calif. 

PERRY  SAPP,  who  consulted  major 
metro  dailies  on  maximizing  investments 
in  circulation  system  technology, 
returned  to  the  company  as  circulation 
systems  vice  president,  a  new  position 
with  responsibility  for  all  aspects  of  the 
Discus  product,  including  support,  train¬ 
ing,  program  development  and  overall 
product  direction. 

Former  Mobile  Press  Register  database 
administrator  MOBIN  AKHTAR,  tele¬ 
communications  company  programmer 
MADHAVI  NERAVETLA,  EDS  pro¬ 
grammer  NEELA  GAGLANI  and  quali¬ 
ty  control  engineer  KHALY  AKHTAR 
Joined  NWI  as  Discus  software  engineers. 
Akhtar  also  worked  as  a  systems  analyst 
for  computing  and  financial  institutions 
and  as  a  senior  systems  engineer  working 
in  visual  object  oriented  development  and 
Web-based  transaction  tools. 

Also  now  working  on  Discus  are  tech¬ 
nical  writers  MARIELLE  HORTON, 
formerly  in  scholastic  publishing,  and 
BARBARA  RUEHLIN,  formerly  in 
banking,  and  WILFRED  TANNER,  con¬ 
sultant  supporting  software  developments 
related  to  News  International. 

New  software  engineers  for  Admarc  are 
STEVEN  HEIZER  (formerly  at  the 
Hughes  Corporate  Financial  Support 
Center),  IRINA  KULMAN  and  RAMON 
ISSAKHANI  (both  programmer-analysts) 
and  former  Computer  Learning  Center 


teacher  MIKE  KIM.  Hired  as  product  rep)- 
resentatives  were  St.  Petersburg  Times 
accounts  receivable  supervisor  LARA 
GORDON  and  technical  and  business 
writer  BARBARA  YANEZ.  From  bank¬ 
ing,  ANNA  MARIE  HELLER  joined 
NWI  as  a  technical  writer.  HAO  LAM, 
formerly  in  system  network  maintenance 
and  instruction  at  the  Los  Angeles  Housing 
Authority,  now  handles  technical  support 
for  maintenance  of  network  servers. 

From  California  State  University, 
Northridge,  where  she  worked  on  market¬ 
ing  and  public  relations  projects,  CARITA 
DEL  VALLE  is  NRI’s  marketing  manag¬ 
er,  a  new  position.  Also,  DOROTHY 
MOORE  and  DONNA  KAY  WRIGHT 
took  administrative  positions  in  the 
Atlanta  and  Houston  offices,  respectively. 

HEIDELBERG 

Heidelberger  Druckmaschinen  AG  is 
consolidating  the  strategic  management  of 
its  U.S.,  Canadian  and  Mexican  opera¬ 
tions  under  the  new  holding  company 
Heidelberg  Americas  Inc.  Heidelberger 
chairman  HARTMUT  MEHDORN  and 
marketing  director  and  executive  board 
member  HOLGER  REICHARDT  are 
chairman  and  vice  chairman  of  the  new 
corporation.  HANS  PEETZ-LARSEN 
serves  as  president  and  CEO  of  the  new 
organization  while  continuing  as  CEO  of 
Heidelberg  U.S.A. 

Serving  as  senior  vice  president  and 
chief  financial  officer  of  both  Heidelberg 
U.S.A.  and  Heidelberg  Americas,  IAN  A, 
LYONS  is  to  be  assigned  to  the  launch  of 
Heidelberg’s  new  activities  in  Asia.  At  that 
time,  Heidelberg  Canada  president 
JAMES  P.  DUNN  takes  over  Lyons’  post 
at  the  holding  company  and  will  serve  as 
Peetz-Larsen’s  deputy,  while  WILLIAM 
BLAIR,  south  regional  manager  at 
Heidelberg  U.S.A.,  will  replace  Dunn  as 
president  of  Heidelberg  Canada.  NIELS 
WINTHUR  was  promoted  to  president 
and  chief  operating  officer  of  Heidelberg 
U.S.A.  Upon  Lyons’  move  to  Asia, 
Heidelberg  U.S.A.  vice  president  and  con¬ 
troller  TORBEN  WETCHE  moves  up  to 
senior  vice  president  and  chief  financial 
officer.  At  that  point,  southwest  regional 
manager  ROBERT  BOYER  will  be  pro¬ 
moted  to  south  regional  manager,  and  cen¬ 
tral  region  field  sales  manager  LOWELL 
GILBERTSON  will  move  into  Boyer’s 
current  post. 


Among  other  executive  promotions  (in 
administrative  areas),  MIKE  NIESEN 
was  named  engineering  vice  president  — 
an  expanded  role  in  which  he  continues  to 
report  to  Dan  Goldstick,  senior  vice  pres¬ 
ident/service. 


BRIEFS 


Goss  Community 
Donations 

Goss  Graphic  Systems,  Westmont,  Ill., 
donated  a  four-high  Community  press  to 
the  Newspaper  Production  and  Research 
Center,  Oklahoma  City,  which  trains  the 
employees  of  its  170  member  newspapers. 

An  SSC  Community  press  was  given 
to  the  Sino-U.S.  Printing  Technologies 
Center  in  Shanghai  to  instruct  press  oper¬ 
ators  in  advanced  web  offset  printing. 

The  press  maker  also  said  it  planned  to 
donate  a  four-high  SSC  press  to  West 
Virginia  University  Institute  of  Technolo¬ 
gy.  Goss  and  the  institute  conducted  a 
four-day  training  workshop  for 
Community  users  in  mid-September  in 
Montgomery.  Other  classes  are  expected 
to  be  held  on  a  regular  basis  (call  Prof. 
Jack  W.  Nuckols  at  304-442-3172). 

From  PTI  to  RIT 

Peregrine  Technologies,  East  Strouds¬ 
burg,  Pa.,  installed  its  Press  Builder  and 
Plate  Imposition,  with  the  additional 
Crew  Manager  and  Press  Scheduler  mod¬ 
ules,  at  Rochester  Institute  of  Technology. 

PTI’s  software  will  allow  students  at 
the  School  of  Printing  Management  and 
Sciences  in  the  Rochester,  N.Y.,  institute 
to  learn  how  to  make  the  most  efficient 
use  of  various  press  lines. 


Newsprint 

numbers 


U.S.  daily  newspapers  used  780,000 
metric  tons  of  newsprint  in  September, 
2%  more  than  a  year  earlier,  according  to 
the  Newspaper  Association  of  America. 

Publishers’  end-of-month  newsprint  in¬ 
ventories  were  just  over  a  million  tons  (39- 
day  supply)  —  2.8%  more  than  a  year  ago. 
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The  ethics  of  narrative 
and  how  to  safeguard  them 

The  transition  fronn  hard  news  to  narrative  brings  temptation  to  alter  facts  to 
fit  the  story.  Suggestions  on  protecting  the  credibility  of  non-news  reporting. 


by  Jack  Hart 

Last  spring  and  summer's  multiple 
writing  scandals  sent  many  of  the 
country’s  narrative  journalists  into  a 
tizzy.  Some  of  country’s  best  newsroom 
storytellers  shuddered  at  the  possibility  of 
widespread  backlash. 

Not  that  the  misdeeds  of  Stephen  Glass. 
Patricia  Smith  and  Mike  Barnicle 
involved  abuses  unique  to  nonfiction  nar¬ 
rative  —  you  can  make  up  quotes  for  any 
kind  of  story. 

Still,  the  storytellers  worried,  and  for 
several  days  they  fretted  on  WriterL.  an 
Internet  discussion  group  for  literary  Jour¬ 
nalists.  George  Erb.  a  veteran  Seattle-area 
reporter,  argues  the  scandals  would 
increase  newsroom  resistance  to  narrative 
storytelling.  Many  traditional  Journalists, 
he  says,  "believe  storytelling  is  a  license 
to  either  embellish  or  shoehorn  the  facts 
into  a  convenient  story  line”  and  that  it 
“comes  with  a  built-in  temptation  to  sacri¬ 
fice  the  truth  for  the  sake  of  the  drama.” 

At  my  paper  we  have  a  longstanding 
commitment  to  narrative  storytelling,  and 
our  best  narratives  have  produced  terrific 
reader  response.  But  we.  too.  worry  that 
they  might  also  produce  terrific  reader 
skepticism,  especially  after  Smith.  Glass 
and  Barnicle. 

So  two  dozen  of  The 
Orei>onian's  editors  and 
writers  recently  gath¬ 
ered  to  talk  about  the 
ethics  that  guide  us 
when  we  tackle  narra¬ 
tives.  We  hammered  out 
these  principles; 

•  Choosing  to  tell  a 
story  in  narrative 
form  ups  the  ethical 
ante.  Plucking  a  coher¬ 
ent  story  line  from  an 
almost  infinite  number 
of  possible  details  is 
highly  subjective.  It 
inevitably  reflects  the 


writer’s  basic  beliefs  about 
how  the  world  operates. 

Narrative  writers  and 
editors  therefore  have  extra 
ethical  obligations.  As  one 
of  our  editors  puts  it:  “Your 
ethical  antenna  needs  to  go 
up  a  couple  of  feet  higher  if 
you  choose  narrative.” 

•  The  ethical  differ¬ 
ences  between  narrative 
nonfiction  and  traditional  news  forms 
are  difl’erences  in  degree,  not  kind.  The 
pitfalls  that  confront  narrative  writers  also 
lurk  in  standard  news  stories.  Tom 
Hallman,  one  of  our  leading  narrative 
Journalists,  notes  that  reporters  also  betray 
bias  when,  for  example,  they  select  quotes 
for  conventional  stories.  When  a  gang 
member  dies  in  a  shootout,  to  cite  one 
instance,  we  often  seem  to  find  friends 
and  neighbors  who  tell  us  the  poor  kid  was 
Just  on  the  verge  of  turning  his  life  around. 

•  Narrative  should  be  a  means  to  an 
end,  not  an  end  in  itself.  Narrative  is 
seductive,  and  the  temptation  is  to  use  it 
for  its  own  sake.  The  danger  is  that  we  will 
distort  reality  by  forcing  it  into  a  narrative 
template.  We  may  find  a  protagonist  where 
none  really  exists.  We  may  create  a  climax 
to  a  story  that  has  never  been  resolved. 

But  content  should 
always  drive  the  choice 
of  story  form.  We  should 
never  distort  reality  by 
forcing  it  into  a  narrative 
when  it  doesn’t  fit. 

•  Scenic  recon¬ 
struction  poses  special 
dangers.  Given  the  fal¬ 
libility  of  human  mem¬ 
ory,  writers  who  try  to 
re-create  scenes  run 
serious  risks.  The  only 
safeguard  against  dis¬ 
torted,  self-serving 
views  of  what  really 
happened  is  thorough, 
complete  reporting  with 


multiple  sources. 

Hallman  says  he  prefers 
to  build  scenes  from  events 
he  observed  himself.  That’s 
not  always  possible,  of 
course,  but  it’s  always  safer. 

•  Telling  details  are  key 
to  narrative  storytelling, 
but  they  invite  stereotyp¬ 
ing,  One  editor  recalled  a 
recent  story  that  describes  a 
family  “that  didn’t  even  have  a  microwave.” 

“1  don’t  have  a  microwave.”  she  says. 
“What  does  that  say  about  me?” 

Others  agree  writers  must  be  especially 
cautious  when  they  choose  thematic  details. 
The  meaning  of  a  detail  may  be  in  the 
reporter’s  worldview  rather  than  anything 
relevant  to  the  situation’s  internal  reality. 

•  Internal  monologue  is  a  minefield. 
Accounts  of  what  sources  were  thinking  at 
a  particular  point  in  a  narrative  may 
undermine  reader  trust  because  they  can 
appear  fictionalized.  Reporters  using  such 
techniques  would  be  wise  to  show  more  of 
their  work,  telegraphing  to  readers  that  an 
internal  monologue  was  the  result  of  care¬ 
ful  research.  More  complete  attributions 
could  help:  “As  she  later  remembered  it. 
she  was  thinking  that....” 

•  Ultimately,  we  should  follow  the 
same  rigorous  reporting  standards, 
regardless  of  story  form.  Writing  that 
attempts  to  give  an  honest  view  of  reality 
must  be  based  on  solid  reporting.  The  par¬ 
ticipants  in  our  encounter  group  agree  that 
reporters  and  editors  should  thoroughly  dis¬ 
cuss  the  evidence  for  their  stories,  should 
make  their  standards  of  proof  clear,  and 
should  agree  about  when  —  and  when  not 
—  those  high  standards  have  been  met.Bj 


Hart  is  a  managing  editor  at 
The  Oregonian.  He  welcomes  pub¬ 
lished  examples,  dated,  at  The 
Oregonian,  1320  S.IV.  Broadway, 
Portland,  OR  97201  (phone  503-221- 
8229,  fax  503-294-5012,  e-mail 
jackhart@news.  oregonian.  com). 


Many  traditional 
journalists  “believe 
storytelling  is 
a  license  to  either 
embellish  or 
shoehorn  the  facts 
into  a  convenient 
story  line.”  —  George 
Erb,  reporter 
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FEATURES 

AVAILABLE 

ANTIQUES 

ONE  OF  AMERICA'S  Liveliesf  weekly 
columns  just  happens  to  be  about 
antiques. 

www.antiquetalk.com 

ASTROLOGY 

Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (8(X))  322-5101 
E-mail:  star2020@time-data.com 

AUTOMOTIVE 

AUTOMOTIVE  NEWS,  world's  leading 
authority  on  automotive  industry. 
Weekly  package  available.  Crain 
News  Service,  New  York:  Joe  Hanley, 
(212)  254-0890,  Fax  (212)  254- 
7646.  Chicago:  Melanie  Glover  (312) 
649-5464,  Fax:  (31 2)  397-5500. 


_ ENTERTAINMENT _ 

“Hollywood  Behind  the  Scenes” 

Hook  readers  with  insider's  view  of 
what  stars  are  really  doing. 

Rates  and  samples,  (8(X))  959-9977 


THOUGHTFUL,  funny,  weekly  column 
that  gets  readers  talking!  For  samples 
or  information,  see 
www.scribendi.com/samples.htm  or 
call  Chandra  at  (51 9)  692-4100 

WANT  YOUNGER  READERS?  25- 
year-old  humor  columnist  can  deliver 
young  readers  and  help  you  keep  their 
parents.  For  samples:  call  (914)  237- 
1077orE-mailDanKline@aol.com 

INTERNET  &  TECHNOLOGY 


TechnologyFair.Coi 

i  nfo@technoloqyfa  i  r.  c 


_ MOVIE  REVIEWS _ 

MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10941; 

(91 4)  692-4572  Fax  (91 4)  692-831 1 


NEWSMAKERS  PHOTO  SERVICE 
Online  photo  resource  for  news, 
feature,  sports  and  travel  pictures. 
www.newsmakers.nef 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Coll  (800)  292-4308/(909)  766-7617 

BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  Fax  (409)  295-9624 
P.O.  Box  1 972,  Huntsville,  TX  77342 


_ PUZZLES _ 

CAN  YOU  HACKETT? 

Variety  Puzzles  Since  1 981 
Free  Samples  --  Wide  Appeal 
(877)  201 -7630  Toll  Free 

RELATIONSHIPS 

THE  RoMANfic  is  a  FREE  weekly  col¬ 
umn  running  in  over  50  publications. 
(919)  462-0900.  romantc@aol.com; 
www.THERomantic.com 


Call  us  about 
our  low 
contract  rates! 


(212)  675-4380 

ext.  171 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


24  HOURS -(51 6)  379-2797 
(727)  786-5930  Fax  (51 6)  379-3812 
KAMEN  &  CO.  GROUP  SERVICES 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


THOMAS  C.  BOLITHO 
Newspaper  Appraisals 
Professional  and  complete 
(580)421-9600 
E-mail:  bolitho@bolitho.com 
http://www.bolitho.com 


NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
2421 2  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes- Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  698-0021 
Stephen  Klinger,  SWest/West 
(505)  524-0122 
Michael  Bradley,  Northeast 
(508)  563-2835 

BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  coll 
(813)  733-8053 

or  write  Box  3129,  Clearwater  Beach, 
FL  33767.  No  obligation  of  course. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
1 23  NW  13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 


DORMAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 
1 3240  Peyton  Drive 
Dallas,  TX  75240 
(972)  960-0096 


MEL  HODELL  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91 763 
(909)626-6440  Fax  (909)  624-8852 


NEWSPAPER  BROKERS 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


JMPC,  Est  1 983,  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  news¬ 
papers  in  90-120  days.  Phone  (614) 
889-9747.  http://www.jmpc.net 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


PHILUPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  21 9 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


THOMAS  C.  BOLITHO 
Newspaper  broker/appraiser 
“A  tradition  of  service 
to  the  newspaper  industry” 
BOUTHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)  421-9600 
E-mail:  bolitho@bolitho.com 
http://www.bolitho.com 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


MICHAEL  D.  UNDSEY 
Experienced  -  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  852 1 5 
(602)  807-7791 
FAX  (602)  807-7795 


NEWSPAPERS  FOR  SALE 


COLORADO  PUBLICATIONS  include  a 
weekly,  resort  [xiper  and  tourist 
guides.  Gross  over  $500,000;  30% 
cash  flow.  $750,000.  Same  owners  1 5 
years.  Illness  forces  sole.  Fax  qualifica¬ 
tions  to  Jerry  Brock  (303)  274-0482. 
Phone:  (303)  274-0490. 


CURRENT  USTINGS 
GOTO 

cribb.com 


MOVE  TO  TEXAS:  No  state  income 
tax,  and  we  have  newspapers  for  sale. 
Write  for  free  list.  Bill  Berger,  ATN, 
1 801  Exposition,  Austin,  TX  78703. 
(512)476-3950 


NH.  AWARD  WINNING  community 
newspaper.  Paid  circulation,  high  demo¬ 
graphic  market.  Poised  for  growth.  Box 
08701 ,  Editor  &  Publisher. 


PROFITABLE  WEEKLY  OPERATION, 
ZONE  1,  $1.4  MILLION.  Write  Box 
08690,  Editor  &  Publisher. 


NEWSPAPER  BROKERS 


Thousands  of  Papers  Sold.... 

We  have  sold  thousands  of  publishing  companies  since  1923 
^ease  call  to  discuss  your  options  in  a  sale. 

\  Confidential  Appraisal  for  Bolitho-Cribb 

&  Associates 


For  a  listing  of  ___ 

publications  for  sale,  go  to  |[5|fS|  406-586*662:1 

www.cribb.com  l**!***^*!  Fax  406-586-6774 

John  T.  Cribb  104  E.  Main,  Suite  402,  Bozeman,  MT  59715  email  :icrtbb@imt.net 


Publication  Brokerage  & 
Appraisals  since  1923 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY, 
the  community  division  of  Hollinger 
International,  actively  seeks  daily 
newspapers  and  shopping  guides.  All 
inquiries  held  in  strictest  confidence. 
Contact: 

Jerry  Strader,  President 
401  N.  Wabash  Avenue 
Chicago,  IL6061 1 
(312)321-2673 


IF  YOU  ARE  planning  to  sell  your 
newspaper  through  a  broker,  be  sure 
they  contact  us  as  a  potential  buyer. 
We  are  newspaper  owners  and 
operators  and  are  interested  in  acquir¬ 
ing  individual  or  groups  of  dailies  or 
weeklies  of  any  size,  in  any  region  of 
the  country.  Contact  Eugene  A.  Mace, 
USMedia  Group,  P.O.  Box  227, 
Crystal  City,  MO  6301 9. 


PUBUCATIONS  FOR  SALE 


RETIRING.  20  year  old,  6  times  a  year 
springboard  &  platform  diving  maga¬ 
zine.  Part-time  effort,  international 
circulation.  Priced  under  $5,000.  Will 
train.  (727)  866-9856. 


TRADE  ASSOCIATIONS 


AMERICAN  ASSOCIATION  of  Inde¬ 
pendent  Newspaper  Distributors  -  an 
organization  for  the  professional.  For 
membership  or  sponsor  info:  (877) 
GO-AAIND,  fax:  (407)  774-6751  or 
write:  926  Great  Pond  Drive,  #1003, 
Altamonte  Springs,  FL  3271 4. 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community  1| 

Newspapers 

CfHik  oiir  Rij'vrvnces 
(214)  265-9300  Ted  Rickenbacher 
Rickenbacher  Media 
IX'sco  Dr.,  Dalla.s.  TX  ~522S 
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EQUIPMENT  & 
SUPPLIES 

CAMERA  &  DARKROOM 

SQUeeze  Lenses 
Herb  Carlbom  ■  CK  Optical 
(310)  372-0372 

EQUIPMENT  FOR  SALE~ 

CRAWFORD  GRAPHICS 
4042  Butler  70  Series  1 1 ,000 
320  Kansa  2  in  1 ,  trimmers 
(931)762-2222 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355/(256)  997-9656  Fax 

MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)273-5218  Fax  (407)  273-901 1 

MULLER  MODEL  227S  4  into  1  Inserter 
Can  be  seen  operational 
$58,500.  Call  (501)  967-3595 

PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 

I  FAX  your  ad  to 

1  212  *929  ♦  1259 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  Mid-America  Graphics  at 
(800)  356-4886. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 

NEWSPRINT  FOR  SALE 

30# -28# -25#- ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(949)  644-2661 ,  Fax  (949)  644-0283 

NEWSRACKS 

USED  NEWSRACKS  $35  each  plus 
shipping.  Minimum  order  12. 
Refurbished  racks  $150  each. 

Call  Mark  (209)  486-1958 


8  UNIT  HARRIS  V- 1 5D  Press,  22  3/4"  cut¬ 
off  1981,  Brush  Damping,  3  units 
equipped  with  running  circumferential 
register.  One  JF-25  folder  equipped 
with  upper  former  and  Quarter  folder. 
Complete  press  with  8  position 
rollstands.  75  H.P.  motor  and  drive. 
Currently  printing  very  good  quality. 
Can  be  seen  running.  Available  now. 
Please  call  (360)  629-9170.  All 
messages  returned.  $275,000. 

CRAWFORD  GRAPHICS 
Community  units  C/SC/SSC 
4042  Butler  70  Series  (931 )  762-2222 


FOR  SALE: 

1  Harris  VI 5A  Printing  Unit,  1986 
with  Brush  Dampening  $25,000  USD 

1  Baldwin  1 05  Count-O-Veyar,  re-built 
$8,0(X)  USD  Contact: 

Canadian  Web  Consultants  Limited 
(905)  841-8523 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
Serving  the  newspaper  industry  since 
1910.  Please  call  us  -  we  specialize  in 
quality  pre-owned  web  presses. 

1  (800)  255-6746 
Fax:  (913)  492-6217 
www.inlandnews.com 

KING  PRESS  KJ8  folder  with  DOUBLE 
PARALLEL,  Cross  Perf.  &  75  H.P.  Drive. 
Call  John  Newman  (913)  648-2(XX) 

METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 

•METROLINER  21.5",  5U,  3  half 
decks,  2-3:2  folder,  4  RTPs. 
•METROLINER  22",  4U,  half  deck,  2- 
2:1  falder,  4  RTP's. 

•Urbanite  22  3/4",  7U,  Satellite  3C, 

Folder  with  U.F.  6  pasters 

•Urbanite  22  3/4",  10U,  rebuilt  with 

2  folders,  1 0OOseries 

•Harris  N-845, 6U,  RBC-2,  3MEG 
Bell  Camp  Inc. 

I  Fax:  (973)  492-9777 

I  Phone:  (201 )  492-8877 


I  OFFERED  FOR  SALE: 

!  10-unit  Goss  Urbanite  U-800  series 
I  press  (5  floor  units,  5  stacked)  with 
I  Urbanite  and  suburban  folders, 
rollstands,  3-color  unit;  folder,  and 
press  drives.  Tel:  (941 )  561 -6401 
E-mail:  inter@sprintmail.com 
;  Inter-Continental  Graphics,  Inc. 

I  WANTED  TO  BUY 

j  CRAWFORD  GRAPHICS 

I  Wanted:  Community  Units 

1  C/SC/SSC/Folders  (93 1 )  762-2222 

IMMEDIATE  NEED  FOR  MULLER 
i  MARTINI  INSERTERS  227E&227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (8(X))  356-4886  or 
'  Fax  (81 6)  887-2762. 

www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 

WANTED  DEAD  OR  ALIVE 
1  Muller  Martini/Harris 

Inserters  &  Stitcher/Trimmers 
I  All  Mailroom  Equipment 

j  Joe  Scott  &  Associates,  Inc. 

(256)  997-9355/(256)  997-9656  Fax 

WANTED:  Presses  -  Inserters 
I  Call:  Bill  Kanipe  or  Al  Tabier 

ALTA  Graphics  Inc. 
(770)428-5817 
i  Fax  (770)  590-7267 


We’re  Planning  1999 

Advertising  Schedules  for  your  business 


Choose  a  Business  Card  schedule 
based  on: 

■  E&P’s  1999  Editorial  Calendar 

■  Special  Conference  Issue  distribution 

■  Specific  weekly  technology  editorial 
coverage  &  EXTRA  distribution 


Contact  E&P  Classified  Advertising 
for  more  information: 

(212)  675-4380  ext.  171 
1 1  West  19th  Street, 

New  York,  NY  1001 1 
hazelp@inediainfo.com 


FEATURES  AVAILABLE 


CIRCUUTION  SERVICES 


Your  Business  Card 


SALES  &  TRAINING 


HERE 


SPECIAL  PRODUCTS 


INTERNET  SERVICES 


PRESSROOM  SERVICES 
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INDUSTRY 

SERVICES 


BUSINESS  CONSULTANTS 

24  HOURS -(51 6)  379-2797 
(727)  786-5930  Fax  (51 6)  379-381 2  ! 

KAMEN  &  CO.  GROUP  SERVICES  i 

CIRCULATION  SERVICES 

1  ALTERNATIVE  THAT  WORKS 
CIRCULATION  DEVELOPMENT,  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 
www.circulation.net 

1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKCTING  ' 

Horace  Southward 
(800)  950-8475 
E-mail:  mnsl@metro-news.com 

www.metro-news.com  i 


BLENKARN  TELEMARKETING 
•Auto  pay  experts 
•Automatic  Bank/ 

Credit  Card  Transactions 

Joseph  Skaff  (800)  2 18-6731 

CIRCULATION  MARKETING  GROUP 
Specializing  in  on-site  and  long 
distance  telemarketing  since  1 989. 
Call  Cherry  Coleman  (912)  336-2700 

CIRCULATION  SERVICES,  INC. 
20%  Minimum  Paid  Telemarketing 
Comprehensive  Verification  Reports 
Andrew  Orr  (888)  343-0470 

JOHN  A.  BURKE 
New  York/New  Jersey 
•Crew  Sales/Training 
•Telemarketing 
•Street/Store  Merchandising 

Phone/Fax  (51 6)  588-2735 


CIRCULATION  SERVICES 

HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  SERVICES 

NEW  START  GENERATION 
STOP  SAVER  PROGRAMS 
VERIFICATION  CALLING 

Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  guaranteed. 

RATES  BASED  ON  RESULTS 
Dennis  McQuillan 

_ (800)  260-9823 _ 

LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 
Our  30th  Year 
(800)  357-1008 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


RETENTION  TRAINING  SEMINARS 
STOPBUSTERS  •  STOPBUSTERS  PLUS 
BREAK  THRU  SERVICE 
Circulation  experts  since  1 983 
Alice  Kemper,  Michelle  Barton 
Jacqui  Tezyk,  Denise  Zagnoli 
(800)  6/1-1230  mpbarton@aol.com 

SPEQRUM  MARKETING  SERVICES 
A  teleservices  solution  for 
•Cold-call  projects 
•Stop-saver  projects 
•Up-grade  projects 
•NIE  fund  raising 

Call  Doug  Reese  at  (800)  972-6778 

COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel;  (303)  791-3301 
http://www.(akebrains.com 


OPERATIONS  CONSULTANTS 

FACILITIES/PRESS/OPERATIONS 
Small/Medium/Large  Newspapers 
Telephone  (727)  586-3509 
Walt  Hempton,  Consultant 
Print  Media  &  Graphics 

PRESSROOM  SERVICES 

CRAWFORD  GRAPHICS 
Community  Unit  Perfectionist 
Repair  -  Training  -  Consulting 
Correct  Your  Printing  Problems  Today 

(931)762-2222 

DO  YOU  NEED  HELP  ON  YOUR 
ELEaRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908, 24  hr.  line 
(505)  842-1357 
P.O.Box  1952 


PRESSROOM  SERVICES 


SHOW  US  YOUR  COLOR! 
Contact  E&P's  Classified 
Department  if  you  like 
what  you  see. 
(212)675-4380x171 
hazelp@  mediainfo.com 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
ductwork? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 1 0 


TRAINING 


ADVERTISING  SALES  TRAINING 
Proven  results  in  increasing  ad  volume, 
new  contracts,  ad  count,  reductions  in 
errors  and  customer  retention.  We 
build  teams  that  get  results! 

Call  ProMax  Training 
&  Consulting,  Inc.  (800)  898-0444 


Albuquerque,  NM  871 03 


NEWSPAPER  EXECUTIVE  SEARCH  NEWSPAPER  EXECUTIVE  SEARCH 


Established  1975 

“Executive  search,  recruitment  and 

placement  services. ..to  fit  your  needs.” 

Haas,  Watkins  &  Associates 

713-977-8955  Fax  713-977-9656 

e-mail:  rhaas^  rhaas.com 

Ron  Haas  | 

HELP  WANTED 


_ ACCOUNTING _ 

VICE  PRESIDENT  OF  FINANCE 
Excellent  opportunity  in  Portland,  ME 
76MM  newspaper  and  media  division 
of  privately  neld  newspaper  publisher 
seeks  VP  Finance.  Directs  Controller 
and  staff  of  30.  VP  will  coordinate  and 
administer  adequate  plans  for  the  con¬ 
trol  of  operations  including  profits, 
sales  forecast,  expense  control,  collec¬ 
tions,  cost  standards  and  saving  oppor¬ 
tunities  and  capital  investing.  In  con¬ 
junction  with  the  Corporate  Finance 
Department,  prepare  financial  state¬ 
ments  and  operating  data,  and  partic¬ 
ipate  with  other  divisional  and  corpo¬ 
rate  executives  to  establish  strategy  for 
the  newspaper  and  the  deployment  of 
short  and  long-term  operating 
objectives.  Candidates  must  be 
degreed  with  10-12  years  of  business 
financial  experience.  A  CPA  is 
required.  Highly  competitive  salary, 
benefits  plan  and  relocation  package 
available.  Contact  Kim  Roberts  with 
resume.  Fax:  (781)  662-4997  or 
krobertsl  @erols.com 


SEND  E&P  BOX  REPLIES  TO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  1(X)1 1 


www.mediainfo.com 


_ ACCOUNTING _ 

CQNTRQLLER 

Certified  Public  Accountant  with  a  min¬ 
imum  of  four  years  managerial  experi¬ 
ence  needed  for  7-day  morning  news¬ 
paper.  Responsible  for  monthly  finan¬ 
cial  closing,  managing  accounting 
personnel  and  procedures,  overseeing 
internal  controls,  preparation  and  com- 
.  pilation  of  actuals  versus  budgetary 
'  plan,  and  overseeing  the  AS400  com¬ 
puter  system.  Ability  to  be  organized, 
j  dedicated,  and  to  work  closely  with  all 
departments  is  essential.  Attractive 
salary  and  comprehensive  benefit 
package.  Reply  in  confidence  to  John 
I  Shields,  publisher.  The  Herald  News, 
207  Pocasset  Street,  Fall  River,  MA 
02722. 

ADMINISTRATIVE 

:  IREX,  a  leader  in  international  educa- 
'  tion  and  training,  seeks  senior  media 
professionals  to  fill  long-  and  short¬ 
term  odvisor  positions  in  Belarus  and 
Bosnia  under  its  Professional  Media 
'  Program,  funded  by  USAID.  The  ideal 
candidate  is  an  experienced  pro¬ 
fessional  with  business  and/or  journal¬ 
ism  experience  in  print  media.  The 
advisor  serves  as  an  in-country  pro- 
I  gram  representative  and  develops  pro- 
I  grams  that  foster  independent  media. 

1  CEE  experience  and  local  and/or 
!  Slavic  language  skills  desirable.  Fax  or 
I  E-mail  resume  and  cover  letter  to: 

Personnel/Bel,  (202)  628-8 1 89  or 
promedia@irex.org 


ADMINISTRATIVE 

ASNE  DIVERSITY  DIREaOR 

The  American  Society  of  Newspaper 
Editors  seeks  candidates  for  the  posi¬ 
tion  of  diversity  director  to  work  in  the 
Society's  headquarters  in  Reston,  VA. 
Daily  newspaper  experience  and 
involvement  with  newsroom  diversity 
required.  A  varied  and  challenging 
position,  duties  include  administering 
programs  intended  to  increase  the  flow 
of  racial  and  ethnic  minorities  into 
newsrooms,  articulating  the  case  for 
newsroom  diversity,  and  generating 
written  materials  to  help  editors 
manage  diverse  staffs.  Travel  required. 
Job  description  is  published  on  ASNE's 
Web  site  www.asne.org/kiosk/news/ 
98ddannounce.htm 

Pleasant,  professional  atmasphere  at 
the  American  Press  Institute  building. 
Exceptional  benefits  package.  Equal 
opportunity  employer.  Reply  by 
December  31  to  ASNE  Executive 
Director,  1 1 690B  Sunrise  Valley  Drive, 
Reston,  VA  20191-1409.  Fax  (703) 
453-1133. 


BOARD  MEMBERS.  Need  retired/ 
senior  publishers/editors  for  stort-up 
magazine  for  players/fans  of  a  global 
sport.  Savvy  with  10-34  age  groups 
ideal.  Box  08694,  Editor  &  Publisher. 

EDITOR  ft  PUBLISHER 


ADMINISTRATIVE _ 

BUSINESS  MAGAZINE  PUBLISHER 

Recent  promotion  due  to  corporate 
expansion  has  created  an  excellent 
opportunity  for  highly  motivated  busi¬ 
ness  magazine  professional  to  assume 
bottom-line  responsibility  for  a  #1 
magazine  serving  the  health  care 
industry.  Must  be  experienced  in 
marketing  and  sales  management  and 
have  broad  in-depth  knowledge  of  busi¬ 
ness  magazine  publishing.  Health  care 
industry  knowledge  a  plus.  Competitive 
salary  and  benefits  package  offered. 
Send  cover  letter  with  resume  and 
salary  requirements  to  Human 
Resources  Manager-EP/HCP,  Miramar 
Communications,  Inc.  (A  Division  of 
PRIMEDIA  Intertec),  P.O.  Box  8987, 
Malibu,  CA  90265-8987.  Fax:  (310) 
31 7-0072.  www.miramar.com  EOE 


MQRRIS  NEWSPAPER  CORPORA¬ 
TION  is  seeking  Publishers  and  Gen¬ 
eral  Managers  for  acquisitions/stort- 
ups.  Daily  and  Non-Daily  Newspa¬ 
pers,  shoppers,  specialty  publications. 
Free  ond  Paid. 

Send  Resume  to: 

Publishers 

Morris  Newspaper  Corporation 
P.O.  Box  81 67 
Savannah,  GA  31412 
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HELP  WANTED 


_ ADMINISTRATIVE _ 

PUBLISHER  -  Brehm  Communications, 
Inc.,  has  on  immediate  opening  for  a  i 
ubiisher  with  o  strong  suburban  soles 
ockground,  experienced  in  com¬ 
petitive  markets.  The  opening  is  at  War¬ 
rick  Publishing  Co.  in  Boonville  and 
Newburgh,  IN  —  one  paid  weekly,  one 
non-subscriber  shopper  and  one  i 
1  1 ,000  circulation  voluntary-pay 
weekly  serving  all  of  Warrick  County. 
Located  near  Evansville,  IN,  it  is  part  of 
BCI's  Tri-State  Media  cluster,  which  is 
comprised  of  several  publications, 
including  dailies  in  Princeton,  IN  and 
Mt.  Carmel,  IL.  Pay  package  in  the 
mid-  to  high-$40's,  depending  on 
experience.  Join  a  growing  company 
that  affords  opportunity  and  compensa¬ 
tion  limited  only  by  your  personal 
motivation.  Send  resume  and  cover  let-  , 
ter  to  General  Manager,  BCI,  P.O.  Box  j 
28429,  San  Diego,  CA  92198. 

ACADEMIC 


JOURNALISM  -  The  American  Univer¬ 
sity  in  Bulgaria,  a  highly  competitive 
liberal  arts  college  in  congenial  and 
picturesque  Blagoevgrad,  seeks  an 
experienced  professional  with  o  grad¬ 
uate  degree  to  teach  beginning  and 
advanced  print  journalism  classes. 
AUBG  offers  a  competitive  salary  and 
the  possibility  of  a  renewable  contract. 
Applications  will  be  considered 
beginning  December  20.  Send  cover 
letter,  vito,  nomes  of  three  references, 
and  five  examples  of  your  journalistic 
work  to  AUBG  Journalism  Job  Search, 
304  South  Jefferson  Street,  Lexington, 
VA  24450.  AUBG  is  an  equal  oppor¬ 
tunity  employer. 

THE  UNIVERSITY  OF  MISSISSIPPI 
Deportment  of  Journalism 

Announcement  for  Two  Vacant  Posi¬ 
tions 

Tenure-tract  Assistant  Prafessor,  Full¬ 
time,  nine-manth  appointment,  effective 
August  1 999,  Salary  competitive. 

QUALIFICATIONS: 

Ph  D.  or  advanced  ABD  in  Journalism/ 
Mass  Communication  and  three  years 
professional  experience  required  or  a 
Master's  degree  and  five  years  pro¬ 
fessional  experience  considered.  Fluency 
in  o  second  language  o  plus. 

RESPONSIBILITIES: 

Teach  basic  through  advanced  courses 
in  journalism,  with  particular  expertise 
in  some  combination  of:  computer- 
assisted  journalism;  magazine  writing 
and  editing;  photojournalism;  design 
and  desktop  publishing;  advertising 
copy  and  graphics;  specialized  report¬ 
ing  (eg.,  public  affairs,  business, 
sports,  science,  environment,  civic 
journalism).  Graduate  teaching  possi¬ 
ble.  Research.  Academic  advising  and 
professional  service. 

TO  APPLY: 

Submit  CV,  cover  letter  and  three 
references  to  Chair,  Search  Committee, 
Department  of  Journalism,  331  Farley 
Hall,  University,  MS  38677.  Review  of 
applications  will  begin  January  30, 
1  999  and  continue  until  positions  are 
filled. 

The  University  of  Mississippi  is  an 
EEO/AA/ADA/ADEA/Titles  VI  &  IX/ 
Section  504  employer. 


_ ACADEMIC _ 

GUEST  FACULTY  POSITION  -  Applica¬ 
tions  are  invited  for  the  position  of 
James  A.  Clendinen  Professor  in 
Editorial  and  Critical  Writing  at  the 
School  of  Mass  Communications  at  the  ' 
University  of  South  Florido  in  Tampa. 
Mr.  Clendinen  served  the  Tampa 
Tribune  for  50  years,  including  25 
years  as  editor  and  more  than  a 
decade  as  editorial  board  chairman. 
RESPONSIBILITIES  -  The  Clendinen  Pra¬ 
fessor  teaches  Critical  Writing: 
Editorials,  Reviews,  Columns  to 
selected  USF  undergraduates  for  three 
evenings  o  week  from  January  1  1  until 
February  1 5,  1 999.  The  course  descrip¬ 
tion  is:  Interpretive  and  opinion  writing 
for  the  mass  media.  Analysis  and  dis¬ 
cussion  of  current  events  as  a  basis  for 
critical  thinking  and  editorial  writing; 
evaluation  of  editorial  pages  of  leading 
newspapers.  Study  of  journalistic  tech¬ 
niques  involved  in  personal  columns. 
The  Clendinen  Professor  also  delivers  a 
lecture  at  the  university  on  a  topic 
related  to  editorial  and  commentary 
writing. 

MINIMUM  QUALIFICATIONS  AND 
COMPENSATION  -  The  position  requires 
significant  prafessianal  experience  in 
editorial  writing  and  evidence  of,  or 
!  potential  for,  excellence  in  teaching.  The 
;  Clendinen  Professor's  stipend  is  $8,000 
for  the  course.  An  office,  a  computer,  and 
secretarial  and  research  support  are 
i  provided. 

!  THE  UNIVERSITY  AND  THE  SCHOOL  - 
j  USF  is  a  metropolitan  research  univer¬ 
sity  with  an  enrollment  of  35,000  stu¬ 
dents  at  the  main  campus  in  Tampa 
and  at  regional  campuses  in  Lakeland, 
St.  Petersburg  and  Sarasota.  USF  is  the 
14th  largest  university  in  the  United 
States  and  the  second  largest  in  the 
State  University  System  of  Florida.  The 
Tampa  Bay  area  is  the  1 5th  largest  tel¬ 
evision  market  in  the  nation,  and  has  a 
wealth  af  professional,  cultural,  leisure 
and  entertainment  offerings. 

The  School  of  Mass  Communications  is 
one  of  108  programs  certified  by  the 
Accrediting  Council  on  Education  in 
Journalism  and  Mass  Communications 
and  enrolls  approximately  1 ,000  stu¬ 
dents.  The  School  offers  undergraduate 
sequences  in  advertising,  journalism, 
public  relations  and  telecommunica¬ 
tions,  and  a  master's  degree. 

DEADLINE  -  The  application  deadline 
is  December  14,  1998.  Florida  law 
provides  that  applications,  and  meet¬ 
ings  regarding  them,  are  open  to  the 
public.  To  apply,  send  a  letter  describ¬ 
ing  credentials  with  a  resume  and  the 
names  of  three  references  to  Edward 
Jay  Friedlander,  Choir,  Clendinen 
Search  Committee,  School  of  Mass 
Communications,  University  of  South 
Florida,  CIS  1040,  4202  E.  Fowler 
Avenue,  Tampa,  FL  33620-7800.  For 
disability  accommodations,  call  (813) 
974-2591  at  least  five  working  days  in 
advance. 

USF  is  an  Equal  Opportunity/ 
Affirmative  Action/ 

Equal  Access  institution 


_ ACADEMIC _ 

SCRIPPS  HOWARD  Ph  D.  FELLOWS 

The  E.W.  Scripps  School  of  Jcmcnalism  ^ 
at  Ohio  University  seeks  mid-career  pro¬ 
fessionals  fram  advertising,  broadcast 
news,  magazines,  newspapers,  and 
public  relations  to  be  the  first  Scripps 
Howard  Teaching  Fellows  in  its  three- 
year  Ph  D.  program.  The  program, 
amang  the  best  in  the  country  in  moss 
communicotion,  will  pay  fellows  $  1 5,000 
a  year  plus  tuition,  renewable  for  two 
years.  Master's  required 

Contact  Patrick  S.  Washburn 
(740)  593-2593 
Program  infarmation: 
www.scripps.ohiou.edu 
Applications: 

www.ohiou.edu/ ~gradstu/ apps.htm 
deadline:  February  1 5 

ADVERTISING 

ADVERTISING  DIRECTOR 
Join  our  new  publisher  in  New  Haven! 

An  exciting  opportunity  exists  for  the 
right  individual  ta  join  the  New  Haven 
Register,  the  flagship  newspaper  of 
one  of  America's  leading  publicly 
traded  newspaper  companies.  The 
qualified  individual  will  be  motivated 
and  driven  to  make  a  difference.  You 
must  be  familiar  with  all  aspects  of 
leading  a  major  advertising  depart¬ 
ment  including  administration,  major 
accounts  calls  and  training.  If  you  ore 
ready  far  career  growth  and  the 
rewards  that  accompany  results,  we 
are  interested  in  you.  Fox  your  resume 
to  Publisher,  New  Haven  Register, 

'  (203)789-5265. 

ADVERTISING  DIRECTOR  far 
CENTRAL  PENNSYLVANIA  DAILY 
We  are  a  growing  hometown  daily  in 
need  of  proven  advertising  sales  lead¬ 
ership.  Candidates  must  have  experi¬ 
ence  in  retail  and  classified  and  be 
able  to  innovate  in  a  changing 
marketplace.  We  are  a  great  company 
that  offers  competitive  compensation 
and  benefits.  If  you  are  ready  to  move 
up  this  may  be  your  opportunity. 

FAX  resume  to:  (71 7)  270-9501  or 
E-mail  to:  DLJHL@desupernet.net 

ADVERTISING  DIRECOR 

HERE  is  a  place  where  you  can  make  a 
difference!  The  Weekly,  an  entertain¬ 
ment-oriented  newspaper  in  Toledo,  to 
debut  in  '99.  Must  have  entrepreneur¬ 
ial  spirit.  Tremendous  potential.  Help 
us  reach  it!  Resumes:  Russ  Lemmon, 
6826  Sunridge  Lane,  Holland,  OH 
43528.  Inquiries:  lemmon@aol.com 


ADVERTISING  SALESPERSON,  mini¬ 
mum  2  years  experience,  needed  by 
Zone  5  group  to  become  part  of  man¬ 
agement  with  superb  profit-sharing,  com¬ 
missions  and  best  benefits.  Up  to 
$44,000  base  salary.  Must  be  strong 
on  layouts,  have  a  love  for  selling  and 
working  with  people,  ond  able  to 
inspire  o  small-town  staff  in  Heartland 
America.  Send  letter  that  describes 
your  accomplishments  and  goals, 
along  with  a  resume  to  Box  08693, 
Editor  &  Publisher. 


_ ADVERTISING _ 

ADVERTISING  SALES  MANAGER 
The  Express-Times  (Southeastern  PA),  a 
48,000  circulation  daily  newspaper, 
has  an  immediate  opening  for  an 
Advertising  Sales  Manager.  Position 
oversees  on  outside  classified  staff  of  6 
for  the  doily  and  a  staff  of  7  for  a 
direct  mailed  community  weekly  with  a 
circulation  of  17,000.  Ideal  candidate 
will  have  a  4-year  degree  in  advertis¬ 
ing/marketing  or  related  field  coupled 
with  newspaper  sales  and/or  sales 
management  experience.  The  right 
individual  will  also  be  a  quality,  cons¬ 
cientious,  extraordinary  sales  leader 
who  can  train,  motivate  and  innovate. 

In  return,  we  offer  excellent  salary, 
aggressive  incentive  plan  and  complete 
benefits  package  in  a  fast-growing 
market  that  provides  for  unlimited 
personal  and  professional  growth. 
Mail  or  fax  your  resume,  cover  letter, 
references  and  salary  requirements  to 
The  Express-Times,  Attn:  Mark  French, 
advertising  director,  30  North  4th 
Street,  Easton,  PA  18044-0391.  Fax 
(610)258-0988. 

CLASSIFIED  ADVERTISING  MANAGER 

Sioux  Falls  is  the  fastest  growing  city  in 
the  upper  Midwest  and  is  consistently 
ranked  as  one  of  America's  most  liva¬ 
ble  cities.  Sioux  Falls  is  an  attractive 
relocation  market  for  both  families  and 
businesses.  In  recent  years,  companies 
such  as  Citibank  and  Gateway  have 
established  major  centers  in  Sioux  Falls 
because  of  its  outstanding  quality  of 
life  and  business  climate.  Job  growth 
has  increased  5.5  percent  in  the  past 
two  years.  Hausehold  grawth  continues 
above  2  percent  annually  and  taxable 
sales  have  increased  80  percent  in  the 
past  six  years. 

The  Argus  Leader  is  looking  for  a 
classified  advertising  manager  to  direct 
the  newspaper's  classified  department, 
if  you  have  three  to  five  years  classified 
experience,  prior  manogement  experi¬ 
ence  and  top-notch  soles  and  motiva- 
tianal  skills,  we'd  like  to  talk  with  you. 

The  Argus  Leader  is  the  largest  daily 
newspaper  in  South  Dakota.  We  offer 
advancement  opportunities  at  the 
newspaper  as  well  as  with  Gannett 
Co.,  Inc.  Send  resume  to  Argus  Leader, 
P.O.  Box  5034,  Sioux  Foils,  SD 
57117-5034,  Fax:  (605)  331-2279. 
pcurtis@argusleader.com 

An  Equal  Opportunity  Employer 

CLASSIFIED  AD  MANAGER  sought  by 
growing  small  daily  in  beautiful 
Hudsan  Valley  area  of  New  York.  Suc¬ 
cessful  candidate  will  have  experience 
in  aggressive  sales  of  a  classified 
product.  Good  salary  plus  excellent 
bonus  and  benefits  package.  Apply  to 
Box  08699,  Editor  &  Publisher. 


E&P’s  Classified 


The  newspaper  industry’s 
meeting  place.  (212)  675-4380 
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HELP  WANTED 


_ ADVERTISING _ 

CLASSIFIED  ADVERTISING  MANAGER 

New  position  directing  the  inside  and 
outside  classified  sales  teams  at  a 
27,000  daily  on  Florida's  beautiful 
Treasure  Coast.  Reports  directly  to  pub¬ 
lisher  with  staff  of  8  in  highly  com¬ 
petitive  market.  Previous  classified 
sales  and  management  experience  a 
must!  Excellent  benefits,  include  401  (k) 
and  pension.  Salary  range:  $38,000 
to  $42,000  plus  15%  bonus  opportu¬ 
nity.  Here's  your  chance  to  build  a 
classified  department  the  way  it  should 
be  done!.  Apply  by  12/15/98  to 
Maureen  Saltzer,  The  Tribune,  600 
Edwards  Road,  Fort  Pierce,  FL  34982 
or  maureen_salt2er@link.freed0m.com 
Check  us  out  at  www.stluciecounty.com 

INTERAaiVE  SALES  MANAGER 
Advertising 

As  the  Interactive  Sales  Manager,  you 
will  manage  a  new  electronic  venture 
within  The  Hartford  Courant's  Advertis¬ 
ing  Department.  With  responsibility  for 
matching  Internet  web  solutions  to 
newspaper's  advertising  base,  you  will 
work  with  existing  print  advertising 
managers  and  advertising  represen¬ 
tatives  to  integrate  interactive  products 
into  their  print  selling  process.  You  will 
also  be  responsible  for  the  devel¬ 
opment  of  new  on-line  commerce 
initiatives  with  a  key  emphasis  on  the 
development  of  partnerships  and 
cooperative  marketing  relationships. 

The  successful  candidate  must  have  a 
strong  understanding  of  Internet  com¬ 
merce  and  will  have  a  proven  track 
record  in  managing  advertising  sales 
and  motivating  a  sales  staff  towards 
revenue  goal  attainment.  Excellent  con¬ 
sultative  selling  and  sales  presentation 
skills,  and  the  ability  to  create  compre¬ 
hensive,  integrated  marketing  plans 
are  required.  Degree  preferred,  but 
equivalent  experience  may  be  con¬ 
sidered. 

Our  investment  in  your  future  includes 
an  excellent  compensation  and  incen¬ 
tive  package;  comprehensive  medical, 
dental,  401  (k)  plan,  and  career  advan¬ 
cement  opportunity.  To  apply,  please 
mail.  E-mail,  or  fax  resume  with  cover 
letter  and  salary  requirements  to:  The 
Hartford  Courant;  Employee  Services 
Dept;  285  Broad  Street;  Hartford,  CT 
06115;  Fax:  (860)  520-3000,  E-mail: 
halpert@courant.com  EOE 


MANAGE  A  WINNING  TEAM! 

ADVERTISING  SALES  MANAGER 
Exciting  rewarding  sales  opportunity  to 
manage  un  outstanding  sales  team. 
High  profile  position  with  excellent 
opportunity  for  executive  growth. 
Large,  respected  publisher  with  product 
ranked  #1  in  U.S.  Set  strategic  direc¬ 
tions,  grow  business  partnerships,  meet 
established  goals,  guide,  support,  and 
train  sales  staff.  Successful  track  record 
of  achieving  goals  and  motivating  a 
sales  group  is  a  must!  Compensation 
includes  attractive  salary,  bonus,  fully 
paid  medical/dental  benefits,  401  (k), 
expense  account,  laptop  and  more... 
Reply  to  Box  08705,  Editor  &  Pub¬ 
lisher. 


_ ART/GRAPHICS _ 

TALENTED  ARTIST  URGENTLY 
NEEDED 

i  If  you  do  not  mind  moving  to  where  the 
;  pace  is  slow,  the  waters  are  blue  and 
'  the  beaches  are  sandy  white;  then  this 
j  ad  is  for  you! 

!  The  St.  Kitts  Nevis  Observer  News 
Paper  and  it's  sister  company  Nevis 
!  Printing  Ltd.  require  a  design  and 
layout  artist.  Applicants  must  have  a 
j  track  record  of  proven  ability,  a  degree 
in  fine  arts  or  similar  and  a  track 
!  record  of  stability.  Fax  Resume  to: 

I  (869)  469-5891  or  mail  to  P.O.  Box 
510,  Charlestown,  Nevis,  West  Indies. 

:  CIRCULATION 

I  BRANCH  MANAGER 

The  Mercury  News,  the  newspaper  of 
'  Silicon  Valley  is  looking  for  a  Branch 
Manager  to  provide  leadership  in  a 
NDM  Circulation  Branch  office.  This 
i  position  will  provide  leadership,  set 
I  performance  expectations,  coach  and 
mentor  district  advisors,  customer 
I  advocates,  helpers,  delivery  agents 
I  and  independent  contractors.  The 
!  manager  will  be  expected  to  lead 
efforts  of  the  branch  teams  to  plan  and 
!  implement  programs  aimed  at  meeting 
j  or  exceeding  home  delivery,  single 
copy  and  Nuevo  Mundo  circulation 
goals. 

i  Position  requires  four  year  college 
I  degree  with  an  emphasis  in  business 
preferred.  2-5  years  newspaper  circula- 
!  tion  management  experience.  Skilled  in 
;  facilities  management  and  knowledge 
I  of  independent  contractors  law.  Profi¬ 
ciency  on  a  PC  in  MS  Word  and  Excel. 
Excellent  verbal  and  written  communi¬ 
cation  skills.  Candidates  must  have  the 
ability  to  create  and  foster  a  work 
atmosphere  that  motivates  branch 
personnel  to  succeed.  Must  be  able  to 
perform  in  a  stressful,  rapidly  chang¬ 
ing,  deadline-oriented  work  environ¬ 
ment. 

We  offer  a  competitive  compensation 
;  and  benefit  package.  Qualified  appli¬ 
cants  should  submit  their  resume  by 
mail,  fax  or  E-mail  in  Microsoft  Word 
I  for  Windows  or  text  format  to 
jobs@simercury.com 

Human  Resources  Department 
Fax:(408)271-3689 
j  (Re:  Branch  Manager) 

San  Jose  Mercury  News 
750  Ridder  Park  Drive 
San  Jose,  CA  951 90 


Equal  Opportunity  Employer 

CIRCULATION  DIREaOR 

■  Growing  Central  Florida  daily  and 
t  shoppers  seeking  experienced  pro¬ 
fessional  with  demonstrated  marketing 
and  leadership  skills.  The  News  Chief, 
P.O.  Box  1440,  Winter  Haven,  FL 
33882. 

CIRCULATION  DIRECTOR  needed  at 
i  14,500  Cox  daily  in  eastern  N.C.  Also 

■  supervise  marketing  and  mailroom. 
Geac  experience  very  helpful.  Great 

I  ideas  required!  New  building,  com- 
I  puters.  Advancement  possible.  Send 
resume  to  Rip  Woodin,  P.O.  Box 
!  1 080,  Rocky  Mount,  NC  27802. 


_ CIRCULATION _ 

1  CIRCULATION  DIREaOR 

I 

J  Immediate  opening  at  15,000  Mon- 
^  day- Saturday  PM,  with  Saturday  TMC, 

I  serving  Southern  Wisconsin  and 
Northern  Illinois.  Well-run  department 
i  needs  exceptional  manager  due  to  pre¬ 
decessor's  career  advancement.  Re- 
j  sponsible  for  all  facets  of  circulation 
'  sales,  service  and  mailroom  manage- 
I  ment.  We're  part  of  a  small  but  suc- 
'  cessful  group  owned  by  the  Hagadone 
Corp.  Above  average  person  will  com- 
'  mand  above  average  earnings  with  full 
benefit  package,  including  401  (k) 
plan.  Respond  to  Publisher  Kent  Eymann, 
Beloit  Daily  News,  149  State  Street, 

;  Beloit,  Wl  53511,  (608)  365-8811. 
i  keymann@beloitdailynews.com 

Equal  Opportunity  Employer 


CONSUMER  SALES  MANAGER 

Cox  Ohio  Publishing,  parent  company 
I  of  the  Dayton  Doily  News  and  Spring- 
'  field  News-Sun,  both  daily  morning 
I  newspapers  in  Ohio,  is  currently  seek- 
I  ing  a  qualified  individual  to  assume  the 
role  of  Consumer  Sales  Manager.  This 
;  dynamic  position  provides  the  oppor¬ 
tunity  to  work  alongside  an  innovative 
!  marketing  and  sales  team.  Respon- 
i  sibilities  encompass  a  majority  of 
the  sales  production  in  the  circula- 
,  tion  department,  including  kiosk,  direct 
mail,  inserts  and  special  events.  This 
j  highly  motivated  individual  must  have 
i  knowledge  of  sales  plans,  including 
budgets  and  volume  targets  and  would 
also  be  responsible  for  recruiting  and 
developing  a  quality  independent  sales 
team  for  kiosk  production,  while  estab- 
I  lishing  partnerships  with  area  stores  to 
increase  overall  market  penetration. 

I  The  ideal  candidate  would  possess 
strong  leadership  skills  and  have  the 
ability  to  motivate,  guide  and  effectively 
cammunicate  with  staff. 

Please  send  resume  and  salary  require¬ 
ments  ta: 

Shawn  DeWeese,  Sales  Director 
Cox  Ohio  Publishing 
45  South  Ludlow  Street 
Dayton,  OH  45402 

TEXAS  NEWSPAPER  group  has  open¬ 
ing  for  circulation  vice  president. 
Duties  include  direct  circulation  man¬ 
agement  of  9,000  afternoon  daily  plus 
oversight  of  circulation  operations  ot 
15  affiliated  newspapers.  Send  resume 
to:  Clyde  King,  Hartman  Newspapers, 
Inc.,  P.O.  Box  1390,  Rosenberg,  TX 
77471 . 


NEWS  Makes  The  Difference 

*  Editor  &  Publisher  is  NOT  a 
monthly  journalism  review. 

♦  Editor  &  Publisher  is  NOT  a 
monthly  association  house  organ. 

♦  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering  the 
newspaper  industry. 

EDITOR  &  PI  BLISHER 
11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


_ CIRCULATION _ 

THE  ARIZONA  REPUBLIC  is  looking  for 
an  energetic  District  Sales  Manager  for 
\  the  cities  of  Showlow  and  Pinetop  in 
the  beautiful  White  Mountain's  of  Ari¬ 
zona.  This  position  is  responsible  for 
5K  to  7K  circulotion. 

The  successful  candidate  will  have  a 
I  passion  for  the  circulation  field,  a  posi¬ 
tive  attitude  and  a  demonstrated  ability 
■  to  achieve  results  in  service,  circulation 
growth  and  marketing. 

Four  to  six  years  of  previous  circulation 
I  management  experience  or  equivalent 
!  is  preferred.  Salary  and  bonus  33  to 
47K.  Excellent  benefit  and  401  (k) 
package.  Mail  cover  letter,  resume, 
salary  history  and  references  to: 

Mark  Weakley 
The  Arizona  Republic 
P.O.  Box  1950 
Phoenix,  AZ  85001 

or  E-mail  same  to: 

mark.weakley@pni.com  EOE 


ZONE  MANAGER 

Zone  2  newspaper  group  is  seeking 
dynamic  leaders  for  home  delivery 
management.  Successful  candidates 
'  will  have  a  strong  background  in  home 
delivery  and  possess  exceptional 
customer  service  skills.  Responsibilities 
!  include:  recruiting,  training,  and 
motivating  District  Sales  Managers, 
managing  sales  and  collection  opera¬ 
tions  ana  increasing  circulation.  Can¬ 
didates  must  have  a  sense  af  urgency 
and  a  hands-on  leadership  style.  We 
affer  a  competitive  salary  and  bonus 
plan  with  an  excellent  benefits 
package.  Advancement  opportunities 
exist  within  the  group. 

Send  resume  with  cover  letter  and 
salary  history  in  confidence  to: 

Box  08697,  Editor  &  Publisher 

EDITORIAL 


ARE  YOU  GOOD  ENOUGH  TO  COPY 
EDIT  A  NEWSPAPER  DEUVERED 
AROUND  THE  WORLD? 

If  so,  we're  looking  for  you!  European 
and  Pacific  Stars  and  Stripes,  the  daily 
First  Amendment  newspaper  for 
military  service  members  overseas,  is 
searching  for  features  desk  and  news 
desk  copy  editors  to  join  a  dynamic, 
creative  team  of  journalists  in  the  cen¬ 
tral  office  located  in  the  prestigious 
National  Press  Building  in  Washington, 
DC.  We  are  looking  for  copy  editors 
who  can  meticulously  edit  wire  and 
staff  copy;  spot  holes  in  stories;  write 
headlines  with  flair;  paginate;  and 
bring  energetic,  original  thinking  to  the 
toble.  Passion  for  journalism  a  must! 
Military  knowledge  a  plus. 

Salary  range  is  $35,000  to  $50,000. 
Interested  in  a  great  opportunity?  If  you 
are  an  energetic  self-starter  who  has  a 
lot  to  contribute  to  our  news  copy  desk 
team,  please  send  a  resume,  three 
work  samples,  and  a  cover  letter 
describing  how  your  skills  would 
benefit  our  readers,  to:  NAF  Personnel 
Office,  Building  11,  Room  2-106 
WRAMC,  Washington,  DC  20307- 
5001.  S&S  is  EOE. 


www.mediajnfo.com 
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CLASSIFIED 


EDITORIAL  _ EDITORIAL 


HELP  WANTED 


_ EDITORIAL _ 

ASSIGNMENTS  EDITOR 
Assign  and  lead  a  staff  of  seven  full¬ 
time  news  reporters.  Plan  local  news  cov¬ 
erage  to  ensure  interesting,  balanced 
content  in  each  day's  newspaper. 
Develap  ideas  and  motivate  staff  mem¬ 
bers  to  improve  quality.  Work  with 
beat  reporters  to  stay  ahead  of  the 
competition  on  breaking  news  and  stay 
ahead  of  breaking  news  with  issue 
stories  and  enterprise  reporting.  Sound 
interesting?  Send  resume,  four  writing 
samples  and  a  brief  statement  of  your 
philosophy  on  news  coverage  to  Jeff 
Funk,  managing  editor,  The  Indepen¬ 
dent,  P.O.  Box  1 208,  Grand  Island, 
NE  68802, 


ASSISTANT  NEWS  EDITOR  -  News 
editor  on  high-tech,  forward-looking 
33,000  daily  combines  city  editor, 
copy  chief  duties.  Assistant  news  editor 
recruits,  runs  correspondent  corps; 
edits,  dummies  main  local  page;  is 
liaison  between  desk  and  photo 
department;  assumes  duties  in  news 
editar's  absence.  Ideal  far  news/city 
editor  on  smaller  daily,  weekly  editor 
or  copy  editor  seeking  to  move  into 
management  ranks.  Write  The  Editor, 
REPUBLICAN  &  Herald,  P.O.  Box  209, 
Pottsville,  PA  17901,  or  E-mail  cover 
letter,  resume  to: 

kevlin@pottsville.infi.net 

ASSISTANT  NIGHT  SPORTS  EDITOR 


Pulitzer  Prize-winning  daily,  seeks  an 
Assistant  Night  Sports  Editor.  We're  1 
looking  for  seasoned  applicants  with 
sports  management  experience  at  a 
daily  newspaper.  Duties  will  include 
working  with  reporters,  copy  editors, 
photographers  and  graphics  artists,  as 
well  as  thinking  of  new  and  innovative  I 
ways  to  do  the  same  old  things.  Send  ’ 
resume  and  portfolio  to: 

Steve  Rocca,  Sports  Editor 
The  Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  70 1 40 

Equal  Opportunity  Employer 


ASSOCIATE  EDITORS 

New  Times  is  looking  for  associate 
editors  at  its  award-winning  weekly 
newspapers  in  Denver,  Miami,  and  Los 
Angeles. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help 
staffers  generate  strong  stories.  The 
interview  process  includes  an  extensive 
editing  test.  Applicants  for  Miami  and 
Los  Angeles  must  have  a  strong  back¬ 
ground  in  features,  film  and  the  arts. 
Denver  applicants  should  have  a  solid 
news  background. 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 
No  phone  calls  or  E-mail,  please 


ASSOCIATE  EDITOR 
Our  growing  and  established  trade 
magazines  serving  the  hospitality  and 
event  industry  is  seeking  an  associate 
editor.  Must  have  magazine  experi¬ 
ence  in  areas  of  editing,  proofreading, 
layout  and  writing.  Must  have  good 
news  judgment,  be  articulate,  able  to 
juggle  several  stories  at  once  and  meet 
stringent  deadlines.  Hospitality  industry 
knowledge  a  plus.  Requires  minimum  3 
years  of  editorial  experience.  Requires 
B.A.  in  Jaurnalism,  English  or  related 
field  and  proficiency  with  MSW.  Com¬ 
petitive  salary  and  benefits  package 
affered.  Ta  opp'y  your  talents,  send 
cover  letter  with  resume,  writing  sam¬ 
ple  and  salary  requirements  to  Human 
Resources  Manager-EP/AE,  Miramar 
Communications,  Inc.  (A  Division  of 
PRIMEDIA  Intertec),  P.<D.  Box  8987, 
Malibu,  CA  90265-8987.  Fax  (310) 
317-0234.  www.miramar.com  EOE 


ASSOCIATE  OR  SENIOR  EDITOR 

Monthly  magazine  on  politics  and  pub- 
I  lie  policy  seeks  editor  skilled  in  content, 
j  line  and  copy  editing  with  at  least  3 
i  years  newspaper  or  news  magazine 
experience.  Excellent  writing  and 
reparting  skills,  strong  knowledge  of 
New  York  state  and  local  government, 
and  ability  to  elevate  the  copy  of 
editorial  staff  and  carrespondents 
essential.  Send  cover  lettei,  resume 
with  salary  history,  and  3  clips  to 
Editor,  Empire  State  Repart,  33  Cen¬ 
tury  Hill  Drive,  Latham,  NY  12110. 


AWARD-WINNING  newspaper  on  the 
Texas  Gulf  Coast  seeks  a  general 
assignment  repartee  Send  a  resume 
and  your  six  best  clips  to  Kelly  Hawes, 
associate  editor.  The  Galveston  County 
I  Daily  News,  P.O.  Box  628,  Galveston, 
TX  77553.  The  fax  number  is  (409) 

]  740-3421,  and  the  E-mail  address  is: 
kelly,  hawes@galvnews.cam 

BANNER-GRAPHIC,  located  in  Green- 
castle,  IN,  is  looking  to  fill  two  entry 
level  positions.  One  opening  is  for  a 
general  assignment  reparter  with 
emphasis  an  county  government.  The 
,  other  opening  is  a  news-sports  position 
with  emphasis  on  sports.  Send  resumes 
to:  Steve  Fields,  Banner-Graphic,  100 
I  N.  Jacksan  St.,  Greencastle,  IN, 
'  46135. 


BUSINESS  REPORTER 

National-award  winning  weekly  with 
daily  edition  on  the  Web  seeks 
reporter  with  strong  hard-news  skills  to 
join  staff  covering  one  of  the  nation's 
top  regions  for  high-tech,  international 
trade.  Three  years'  experience  reciuired. 
Competitive  pay.  Send  resume,  clips  to 
Dept.  E.,  Rochester  Business  Journal,  55 
St.  Paul  Street,  Rochester,  NY  1 4604. 


BUSINESS  STRINGERS 

Part-time  reporter.  New  Jersey,  Phila¬ 
delphia,  and  Delaware,  needed  to 
cover  commercial  real  estate  industry 
for  growing  news  weekly.  Steady  work 
with  stipends  possible.  Fax  resume  and 
clips  to:  Tom  Smith,  (202)  737-6926, 
or  E-mail:  tjs@reii.com 


_ EDITORIAL _ 

i  BUSINESS  REPORTER  -  We  are  seek- 
!  ing  an  experienced  business  writer  ta 
1  jain  aur  10-persan  Business  staff.  Min- 
;  imum  of  two  years  daily  newspaper 
j  reporting,  with  emphasis  an  business 
'  preferred.  Knowledge  or  experience  cov- 
j  ering  the  energy  industry  helpful.  The 
Tulsa  Warld  is  an  independently 
owned  newspaper  covering  Okla¬ 
homa,  northwest  Arkansas,  parts  af 
I  Kansas  and  Missouri.  Please  reply  ta 
Tulsa  Warld,  Attn:  Susan  Ellerbach, 
managing  editor,  P.O.  Box  1770, 
Tulsa,  OK  741 02. 

!  CITY  EDITOR:  The  Progress-Index, 

1 9,700  circulation,  in  Central  Virginia, 
is  seeking  a  city  editor  with  strong 
news  background.  Candidate  must  be 
able  to  wonc  with  news  staffers  to  gen- 
,  erate  vibrant  staries  that  bring  the  com¬ 
munity  to  life.  The  position  requires 
strong  writing  and  editing  skills. 
Paginatian  and  supervisory  experience 
a  must.  Send  resume,  page  design  sam¬ 
ples  and  salary  requirements  to 
Elizabeth  Hedgepeth,  The  Pragress- 
Index,  P.O.  Box  71,  Petersburg,  VA 
23804. 


COPY  EDITOR-  Ideal  for  reporter  seek¬ 
ing  to  move  onto  desk,  or  top  graduate 
with  scholastic  experience,  internships, 
who  is  focused  on  desk  work  as  career. 
Training  on  high-tech,  forward-looking 
33,000  daily  includes  pagination, 
learning  to  update  Web.  Write  The 
Editor,  REPUBLICAN  &  Herald,  P.O. 
Box  209,  Pottsville,  PA  17901,  or  E- 
mail  cover  letter,  resume  to: 

kevlin@pottsville.  infi .  net 


PLACE  & 


Every  month  Editor  &  Publisher  devotes  a  special  workplace/employment 
editorial  section  to  issues  that  affect  both  employees  and  human  resource 
professionals  at  newspapers. 

To  place  your  help  wanted  ad  in  any  of  these  sections  call  the  E&P  Classified 
Department  (212)  675-4380.  Ext.  171.  E-mail  hazelp@mediainfo.com 

_ 1998/1999  Recruitment  &  HR  Features: _ 


Issue  Dates: 
DECEMBER  19 
JANUARY  16 
FEBRUARY  20 


Space  Deadlines: 
DECEMBER  9 
JANUARY  6 
FEBRUARY  10 


EDITOR  a  PUBLISHER  NOVEMBER  28.  1998 


:  :  ■  T 


46 


www.mediainfo.com 


11  W  19th  Street,  New  York,  NY  1001 1  Phone  (212)  675-4380  Fax  (212)  929-1259  •  hazelp@mediainfo.com  •  eileenl@mediainfo.com 


HELP  WANTED 


_ EDITORIAL _ 

CITY  EDITOR 

The  Tribune-Star,  an  award-winning, 
37,000-circulation  newspaper  in  Terre 
Haute,  IN,  is  looking  for  an  assigning 
editor  who  can  make  a  difference  at  a 
newspaper  committed  to  building  an 
identity  around  enterprise  journalism. 
We  want  someone  who  can  work  with 
our  reporting  staff  to  generate 
anecdotal,  character-driven  stories  that 
can  make  a  difference  in  our  com¬ 
munity.  Send  a  resume,  five  clips  and  a 
cover  letter  explaining  the  thoughts 
behind  your  best  piece  of  work  to  Editor 
Trevis  Mayfield,  The  Tribune- Star,  P.O. 
Box  1 49,  Terre  Haute,  IN  47808. 

COPYEDITOR/DESIGNER 

The  Tribune- Star,  an  award-winning. 
37,000-circulation  newspaper  in  Terre 
Haute,  IN,  seeks  a  copy  editor/ 
designer  who  can  edit  and  build  clean, 
package-driven  pages.  We  take  an 
opportunistic  approach  to  design, 
always  looking  to  blow  out  our  big 
stories.  Send  o  resume,  your  10  best 
pages  and  a  cover  letter  explaining  the 
thoughts  behind  your  favorite  clip  to 
Editor  Trevis  Mayfield,  The  Tribune- 
Star,  P.O.  Box  149,  Terre  Haute,  IN 
47808. 


COPY  EDITOR/DESIGNER:  The  Las 
Vegas  Sun  is  looking  for  a  copy 
editor/page  designer.  Excellent  copy 
desk  skills,  along  with  ability  to  create 
compelling  pages  to  enhance  our 
recently  redesigned  newspaper,  are  a 
must.  At  least  three  years  of  experience 
on  a  daily  newspaper  copy  desk  a 
necessity.  Experience  with  Harris 
pagination  a  plus.  Send  resume  to 
Mike  Kelley,  managing  editor,  800  S. 
Valley  View  Blvd.,  Las  Vegas,  NV 
89107. _ 

COPYEDITOR 

Full-time  position  on  national  weekly 
newsmagazine  published  by  the  Wash¬ 
ington  Times  in  the  nation's  capital. 
Must  be  creative,  good  at  headlines, 
QuarkXPress  literate.  Prefer  some 
experience  but  will  consider  recent 
J-school  grad  with  top  skills.  Fax 
resume/cover  letter  with  salary  require¬ 
ments  to  (202)  529-6326. 

COPY  EDITOR 

The  Panama  City  News  Herald,  a 
Freedom  newspaper  located  in  the 
Panhandle  of  Florida,  has  an 
immediate  opening  for  a  copy  editor 
with  experience  in  deadline  and 
advance  page  copy  editing,  headline 
writing,  layout  and  pagination  using 
QuarkXPress.  The  position  requires  a 
bachelor's  degree,  preferably  in  jour¬ 
nalism,  daily  newspaper  experience 
and  excellent  QuarkXPress  skills.  Send 
resume  and  work  samples  to: 

Pat  McCann 

Copy  Desk  Chief 
Panama  City  News  Herald 
501  W.  11th  Street 
Panama  City,  FL  32402 


_ EDITORIAL _ 

:  DESIGN  AND  DEVELOP  the  Retirement 
I  Channel  on  Intuit's  Qulcken.com  Work 
with  content  partners  to  integrate  tools 
I  and  editorial  material.  Select  content  to 
’  republish  the  site.  You'll  need  excellent 
I  writing  skills,  1  year  of  producing  on- 
i  line  content.  5+  years  in  media, 
Internet,  or  software  industry,  knowl- 
I  edge  of  retirement  planning,  savings 
!  plans  (401  (k),  403(b)),  and  investing, 
i  Please  E-mail  your  resume  to: 

1  intuitcareers@intuit.com 

or  fax  to  (650)  944-6644 

j  EDITOR 

i  Patuxent  Publishing  Company,  pub- 
I  lisher  of  1 1  community  newspapers, 
Columbia  Magazine,  and  over  85 
[  advertising  supplements,  with  a  circula- 
j  tion  250,000  weekly  in  the  Baltimore/ 
Washington  corridor  seeks  an  execu- 
i  tive  editor  to  manage  a  staff  of  approx¬ 
imately  75.  Community  journalism 
experience  preferred  and  management 
at  the  executive  level  required.  To 
i  apply,  send  resume  and  letter  of 
I  interest  with  salary  requirements  to 
I  Patuxent  Publishing  Company,  Human 
Resources  Department,  attention:  Carol 
I  Dukes,  10750  Little  Patuxent  Parkway, 
j  Columbia,  MD  21044. 


_ EDITORIAL _ 

EDITORIAL  CARTOONIST 

California's  capitol  city  newspaper. 
The  Sacramento  Bee,  hos  an 
immediate  opening  for  an  editorial  car¬ 
toonist.  We  are  seeking  an  individual 
with  a  demonstrated  ability  to  produce 
cartoons  with  a  strong  point  of  view  in 
a  vigorous  presentation.  Interested 
applicants  should  provide:  a  thorough 
resume  with  references,  a  one  or  two 
page  letter  discussing  your  philosophy 
of  editorial  cartoons,  a  salary  history, 
and  a  portfolio  of  recent  cartoons.  We 
would  like  to  see  a  half  dozen  of  your 
“greatest  hits”  and  a  cartoon  that  cre¬ 
ated  the  most  trouble  (so  far),  along 
with  a  short  explanation  of  how  you 
feel  about  it.  Send  this  information 
along  with  non-returnable  samples  of 
your  work  to  Howard  Weaver, 
editorial  page  editor,  P.O.  Box  1 5779, 
Sacramento,  CA  95852.  EOE 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016;  (703)  506-4400. 


_ EDITORIAL _ 

I  EDITOR  IN  CHIEF 

:  Come  grow  with  us!  We  just  added 
j  our  seventh  day  and  are  looking  to 
j  grow  circulation  in  this  fast  growing, 
i  sunny,  southern  California  community. 

.  We  are  looking  for  an  experienced,  com- 
i  munity  minded  editor  with  exceptional 
people  skills  to  lead  our  talented  staff 
into  the  new  millennium.  If  you  are 
;  looking  for  an  opportunity  to  make  a 
difference  in  the  community;  if  you  are 
j  interested  in  working  for  an  organiza¬ 
tion  where  your  contributions  will  be 
recognized  and  rewarded;  if  you  are 
able  to  inspire  teamwork  and  coopera- 
’  tion  amonq  the  editorial  staff  and  with 
the  other  departments  of  the  newspa¬ 
per;  then  send  us  a  resume,  cover  let- 
!  ter,  and  product  samples  that 
demonstrate  your  talent  for  the  written 
j  word  and  your  passion  for  excellence. 
We  are  the  Antelope  Valley  Press,  a 
family  owned,  midsize,  award  win¬ 
ning,  community  daily  serving  the 
rapidly  growing  communities  of  the 
Antelope  Valley  including  Palmdale, 
and  Lancaster  CA.  Send  your  applica¬ 
tion  materials  to: 

William  C.  Markham,  publisher 
The  Antelope  Valley  Press 
P.O.  Box  880 
Palmdale,  CA  93590 

EDITORIAL  DIREaOR  AND  EDITOR 

Successful  Ohia-based  trade  publisher 
has  two  outstanding  opportunities 
available: 

EDITORIAL  DIRECTOR  -  Will  manage 
and  edit  two  magazines,  both  leaders 
in  their  respective  field.  This  hands-on 
person  must  be  outgoing  and  demon¬ 
strate  strong  leadership  capabilities. 
Duties  will  include  writing,  working 
with  outside  writers  and  columnists 
and  managing  a  4-person  staff. 
This  position  requires  at  least  5 
'  years  of  editorial  experience,  pref- 
I  erably  at  the  management  level.  The 
position  calls  for  moderate  travel  and 
relocation  to  Cincinnati,  OH. 

EDITOR  -  for  leading  automotive  pub¬ 
lication.  Must  have  strong  writing  skills 
and  the  ability  to  do  in-depth  plant 
stories.  Previous  editorial  experience  a 
t  must.  The  position  calls  for  moderate 
travel  and  relocation  to  Detrait,  Ml. 

Both  positions  offer  outstanding  bene¬ 
fits  from  a  solid,  growing  company, 
i  Send  resume  and  salary  history  in  strict 
confidence  to:  Scott  Walker,  c/o 
GARDNER  PUBLICATIONS,  3173  Kill- 
’  ington  Lane,  Cincinnati,  OH  45244. 

I  EDITOR  NEEDED  by  Russell  Daily 
News.  Local  copy,  wire,  sports,  heads, 
pictures,  supervise  makeup.  Allan 
Evans,  Box  513,  Russell,  KS  67665,  or 
i  call  (785)  483-21 18. 

EDITOR  needed  for  award-winning, 

'  10,000  circulation  weekly  newspaper 
''  on  the  Outer  Banks  of  North  Carolina. 

We  are  looking  for  an  enthusiastic, 

;  hands-on  editor  who  values  community 
I  involvement,  can  produce  a  lively 
paper,  and  direct  a  talented  staff  of 
three,  plus  stringers  and  part-timers. 
Experience  in  weekly  newspaper  edit¬ 
ing  and  QuarkXPress  is  essential. 
Good  pay  and  benefits  package.  Send 
resume  and  work  samples  to  Tony 
McGowan,  P.O.  Box  222,  Hatteras, 
NC  27943.  Or  Fax  (252)  986-291 3. 


EDITORIAL  EDITORIAL 


Newlniies 

^  New  Times  is  looking  for  Writers  and  Editors  tor  the  recently  purchased 
65,000-circulation  Cleveland  Scene.  We  will  be  expanding  the  music 
'  and  entertainment  weekly  soon  to  include  local  news  and  features,  and 
!  we  are  accepting  applications  now  for  the  following  full-time  editorial 
I  positions: 


EDITOR 


Scene  is  ready  to  hire  an  experienced  lead  editor,  someone  with 
exceptional  news  judgment  who  can  guide  a  new  staff  of  news  and 
feature  writers,  both  beginning  and  accomplished.  Excellent 
writing/editing/story  idea  skills  a  must. 


MANAGING  EDITOR 


I  This  position  requires  fine  writing  and  editing  skills  and  the  ability  to 
I  help  staffers  produce  superior  stories.  The  M.E.  supervises  the  day-to- 
j  day  editorial  operation. 


ONLINE  EDITOR 


Scene  wants  a  journalist  with  outstanding  writing/reporting  skills 
as  well  as  online/new  media  editing  experience  to  manage  its  website. 
Job  includes  creating  and  assigning  Web-specific  stories  and 
generating  traffic  to  the  site. 


STAFF  WRITERS 


j  There  are  several  openings  for  news  and  feature  writers  who  can  create 
magazine-length  stories  based  on  in-depth  reporting. 

Scene  offers  competitive  salaries  and  benefits.  To  apply,  send  cover 
I  letter,  resume  and  clips  to  the  address  below.  Writer  candidates  should 
I  also  submit  a  list  of  tightly  focused  story  ideas.  Prospective  editors  will 
I  be  asked  to  complete  an  extensive  editing  test. 

I  Christine  Brennan 

j  Executive  Managing  Editor 

I  New  Times,  Inc. 

P.O.  Box  5970,  Denver,  CO  80217 

I  No  phone  calls  or  E-mail,  please 
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CLASSIFIED 


HELP  WANTED 


_ EDITORIAL _ 

EDITOR:  We  are  looking  for  on  expe¬ 
rienced  journalist  to  take  on  on  editing 
position.  The  job  requires  energy, 
excellent  news  judgment,  mastery  of 
newswriting  forms,  attention  to  detail, 
organizational  skills,  the  ability  to  work 
independently  and  to  supervise  a  small 
staff,  and  strong  interpersonal  skills  for 
dealing  with  the  public.  This  position 
includes  significant  writing  respon¬ 
sibilities.  Send  letter,  resume,  work 
samples  immediately  to  David  Stoats, 
Durango  Herald,  P.O.  Drawer  A, 
Durango,  CO  81301. 


ENTRY  LEVEL  REPORTER  competent  in 
hard  news,  features,  photography, 
Macintosh  programs  needed  by  one  of 
Texas'  best  large  semi-weeklies  in 
Houston  area.  J-degree  preferred. 
Experience  helpful.  Good  pay  and 
benefits.  Call  Managing  Editor  Chris 
Barbee  at  (409)  543-3363  immedi¬ 
ately  for  information  on  how  to  apply. 

EXPERIENCED  REPORTER  sought  for 
government/medical  beat  at  flagship 
paper  of  fast-growing  family  group. 
Great  benefits  at  1 8,000  AM  daily. 
Send  resume:  Joni  Adams,  Southeast 
Missaurian,  P.O.  Box  699,  Cape 
Girardeau,  MO  63701.  Fax  (573) 
334-7288. 


EXECUTIVE  EDITOR 

Trader  Publications,  fast-growing  pub¬ 
lisher  of  The  Potent  Trader  newspaper 
and  8  regional  niche  magazines,  seeks 
manager  for  all  editorial  operations. 
Journalism  and  editing  experience  a 
must.  Ideal  candidate  is  editorial 
entrepreneur,  bubbling  with  notions, 
who  gets  the  job  done.  Salary,  bene¬ 
fits,  profit  sharing,  stock  options.  Send 
resume,  clips  to  Carll  Tucker,  Trader 
Publications,  P.O.  Box  1000,  Cross 
River,  NY  10518. 

Fax  (91 4)  763-3884 
E-mail:  carlltucker@trader-pub.com 


FASTIDIOUS  COPYEDITOR  wanted  for 
30-35  hours  a  week  of  contract  work 
for  the  online  SonicNet  Network. 
SonicNet  Network  includes  SonicNet 
and  Addicted  To  Noise  websites.  Son 
Francisco  area  residents  only. 

Email:  lisa@sonicnet.com  for  more 


FEATURE  WRITER/EDITOR  -  The 
Northern  Virginia  Daily,  a  regional 
AM  daily  in  Shenandoah  Valley  of 
Virginia,  seeks  feature  writer/assistant 
special  sections  editor.  Responsibilities 
include  writing,  editing  and  designing 
eight  annual  special  publications  and 
weekly  real  estate  and  food  sections. 
Also  writes  occasional  features  and 
news  stories  for  daily  newspaper. 
Excellent  opportunity  for  person  seek¬ 
ing  entry-level  position  or  wanting  to 
join  the  reporting  team  of  the  most 
honored  small  daily  in  Virginia.  We 
offer  competitive  salary,  benefits, 
excellent  working  conditions  and  up-to- 
date  equipment.  Send  resume  and  sam¬ 
ples  of  work  to  Joe  Strohmeyer,  manag¬ 
ing  editor.  Northern  Virginia  Daily, 
P.O.  Box  69,  Strasburg,  VA  22657;  or 
fax  to  (540)  465-6153. 


_ EDITORIAL _ 

GAY  NEWS/FEATURES  EDITOR 
Contax  Guide,  a  Miami-based  gay  j 
magazine,  is  seeking  a  bright, 
intelligent  individual  from  a  weekly 
background  with  page  design  experi¬ 
ence.  Pen  several  pieces  a  week, 
design  by  QuarkXPress  (PC),  plan  for 
j  future  issues.  Excellent  salary  and 
'  benefits  package.  Fax  resume  (305) 
756-1263,  mall  clips  TWN,  901  NE 
79  Street,  Miami,  FL  33138. 

1  HEALTH  CARE  REPORTER 

The  Register-Guard  of  Eugene,  OR,  an 
80,000-circulation  daily,  seeks  a  full¬ 
time  health  care  reporter.  We're  look¬ 
ing  for  a  hotshot  -  someone  who  can 
bang  out  a  story  on  a  local  flu 
epidemic  by  noon  and  finish  a  compel¬ 
ling  story  on  Oregon's  Physician- 
Assisted  Suicide  Law  for  the  Sunday 
!  edition.  We  won't  settle  for  disease-of- 
'  the-week  coverage.  Must  have  an 
understanding  of  the  economics  and 
politics  of  health  care,  as  well  as  the 
ability  to  write  clearly  and 
:  authoritatively  on  medical  science  sub- 
{  jects  for  a  general  newspaper 
audience.  Four-year  college  degree 
required.  Schedule  will  vary  according 
to  workload;  night  and  weekend  work 
required  as  needed.  Salary  is  $562  - 
$882  a  week.  Submit  cover  letter, 

;  resume  and  non-returnable  clips  by 
Friday,  December  4,  to:  Health  Care 
Reporter,  The  Register-Guard,  Human 
Resources  Department,  P.O.  Box 
10188,  Eugene,  OR  97440-2 188. 

An  Equal  Opportunity  Employer 


GET  CONNECTED 
with  MSNBC  on  the  Internet 


_ EDITORIAL _ 

IN  THE  NORTHEAST  KINGDOM 

The  Caledonian-Record  in  northeastern 
Vermont  has  an  opening  in  its  St. 
Johnsbury  office.  Join  a  team  of 
talented  and  energetic  reporters  to 
cover  breaking  news  and  feature 
stories.  The  job  requires  a  self-starter 
with  strong  writing  skills.  Complete 
benefit  package.  Send  resume  to: 

Roxanna  Jones,  editorial  assistant 
Caledonian-Record 
25  Federal  Street,  P.O.  Box  8 
Saint  Johnsbury,  VT  05819 

INDUSTRY-LEADING  50,000-circulation 
aviation  trade  magazine  seeks  Assistant 
News  Editor.  2-3  years  reporting 
experience,  demonstrated  interest  in 
aviation  required.  Send  letter,  resume 
and  clips  to:  Editor,  Business  & 
Commercial  Aviation,  4  International 
Drive,  Rye  Brook,  NY  10573.  Pays  $30- 
35,000. 

i  LOCAL  EDITOR 

The  TimesDaily  in  northwest  Alabama, 
a  New  York  Times-owned  paper, 
needs  an  aggressive  editor  to  manage 
city  reporters.  We  cover  a  four-city 
area  and  are  located  within  two  hours 
of  Birmingham,  Nashville  and  Memphis. 
Minimum  three  years  of  news  man¬ 
agement  experience.  Excellent  salary 
and  benefits.  Contact  Noel  Nash, 
managing  editor,  at  (256)  740-5721, 
219  VV.  Tennessee  Street,  Florence,  AL 
I  35630  or 

nashn@nytimes.com 
LIFESTYLE  EDITOR 


We  are  seeking  an  innovative  individ¬ 
ual  with  a  passion  for  journalism  and 
technology  to  join  our  interactive  news 
team  in  Redmond,  Washington,  o  Seat¬ 
tle  suburb. 

PRODUCER/WRITER 

I  You  will  write  original  stories  for 
MSNBC  daily  news;  stay  informed  of 
critical  beats;  rewrite  wire  stories;  pro¬ 
duce  multi-media  elements;  and 
occasionally  act  as  daily  news  pro¬ 
ducer. 

:  Requires  a  BA/BS  in  liberal  arts  or 
journalism,  or  equivalent  and  5+  years 
working  for  a  print  or  online  news 
organization  os  a  reporter  or  editor. 

:  Must  also  have  an  understanding  of 
online  journalism  multimedia,  and  prov¬ 
en  editing  and  writing  skills. 

.  Please  forward  resume/cover  letter  to 
MSNBC  on  the  Internet/EPl  128,  One 
Microsoft  Way,  Building  25N,  Red¬ 
mond,  WA  98052-6399.  E-mail: 

I  jobs@msnbc.com  (Please  reference  job 
code  EPl  1 28).  MSNBC  values  diversity 
in  its  work  place  and  is  committed  to 
equal  opportunity. 

MSNBC  on  the  Internet 
msnbc.com 


ILLINOIS  AgriNews  has  a  full-time 
opening  for  a  Field  Editor  to  work  in 
LaSalle,  IL.  Seeking  experienced 
reporter,  recent  journalism  or  agri¬ 
culture  cammunication  graduate. 
Agriculture  background  desirable  but 
not  required.  Photo  experience  a  plus. 
Car  required.  Fax  or  mail  resume  and 
writing  samples  to:  Warren  Pufahl, 
Illinois  AgriNews,  420  Second  St., 
LaSalle,  IL  61301.  Fax:  (815)  223- 
2558.  E-mail:  agrinews@theramp.net 


The  Cape  Cod  Times,  50,000  daily, 
has  an  immediate  opening  for  a  life¬ 
style  editor  who  can  bring  an  adven¬ 
turous  approach  to  stories  to  our 
award-winning  operation.  We  are 
looking  for  an  imaginative,  well- 
organized  journalist  with  3-5  years 
experience  as  an  editor,  preferably  in 
features.  Strong  copy-editing  skills, 
creativity  and  a  keen  news  judgment 
are  required.  We  are  looking  for  an 
editor  who  can  dig  into  contemporary 
issues  and  trends  and  also  have  some 
fun.  Assigning  stories,  developing  illus¬ 
tration  ideas,  planning  pages  and 
working  well  with  writers  and 
paginators  are  important  elements  of 
the  position.  Send  letter,  resume,  salary 
history  and  examples  of  your  work  and 
your  present  newspaper  to  Deborah 
Forman,  features  editor.  Cape  Cod 
Times,  319  Main  Street,  Hyannis,  MA 
02601 . 


i  MAKE  A  DIFFERENCE:  We're  looking 
'  for  a  few  dynamic  reporters  and 
editors  who  can  write  with  flair  about 
the  events  and  issues  affecting  soldiers, 

I  sailors,  airmen  and  Marines.  We're  an 
independent  voice  for  the  troops,  not  a 
j  propaganda  machine,  and  we  need 
i  serious  journalists  who  can  get  out  in 
the  field  and  write  about  what's  really 
important  to  the  military  community.  If 
‘  you've  got  what  it  takes,  tell  us  why. 

Require  college  degree  or  equivalent 
'  and  at  least  2  year's  previous  reporting 
experience.  To  apply  send  resume  and 
i  clips  to:  Army  Times  Publishing  Com- 
j  pony.  Human  Resources  Department, 
6883  Commercial  Drive,  Springfield, 
1  VA  22159  or  fax  to  (703)  750-8129. 
M/F/V/D. 


! _ EDITORIAL _ 

AMNAGING  EDITOR 

i  4K  circulation,  award-winning  com¬ 
munity  daily  in  a  growing  university 
town  seeks  managing  editor.  Candi- 
j  date  should  have  3-5  years  of 
newsroom  management  experience, 
being  able  to  direct  a  newsroom  staff 
of  5  while  being  productive  in  print. 

:  Pagination  and  page  design  skills  a 
plus,  as  is  an  averall  understanding  of 
all  areas  of  newspaper  operation.  Earn¬ 
ing  potential  to  $40K  with  bonus  and 
benefits,  and  opportunity  for  advance¬ 
ment  in  Boone  Newspaper  organiza¬ 
tion.  Send  resume  and  clips  to  Rick 
!  Reynolds,  P.O.  Box  727,  Troy,  AL 
I  36081,  fax:  (334)566-4281  or 
E-mail:  rixnews@p-c-net.net 

MANAGING  EDITOR:  The  Junction 
City  Daily  Union,  a  7,500  afternoon 
daily  and  Sunday  AM  in  Northeast 
Kansas,  has  an  immediate  opening  for 
an  experienced  Managing  Editor.  An 
Assistant  ME  with  excellent  writing,  edit- 
i  ing,  and  leadership  skills,  a  good  eye 
for  layout  and  design,  and  a  strong  com- 
,  mitment  to  local  news  would  be  con- 
:  sidered.  We  paginate  on  a  Baseview 
’  front-end  system.  Excellent  salary  and 
fringe  benefits.  Send  resume  to 
Roland  Waechter,  general  manager, 
Montgomery  Communications,  Inc., 
P.O.  Box  1 29,  Junction  City,  KS 
66441 .  Work  (785)  762-50(X)  or  Home 
(785)  238-3901 . _ 

MANAGING  EDITOR-  upstate  New 
York  weekly  seeks  #2  person  who  can 
write,  edit,  take  photos,  and  paginate. 
We're  growing  and  need  far  someone 
to  bring  us  to  the  next  level.  Resume, 
clips  to  Box  08700,  Editor  &  Publisher. 

MANAGING  EDITOR 

Managing  editor  wanted  to  direct 
small  staff  of  dedicated  journalists  in 
highly  competitive  suburban  market. 

'  Ideal  candidate  must  know  how  to 
pursue  news  aggressively,  and  can 
challenge  and  teach  reporters  to 
I  deliver  the  best  in  community  journal¬ 
ism.  Excellent  salary  and  benefits.  Send 
cover  letter  and  resume  to: 

The  Daily  Tribune 

Attn:  Mike  Beeson,  Editor 
21 OE.  Third 

Royal  Oak,  Ml  48068 

MANAGING  EDITOR 

Pacific  Business  News  is  looking  for  a 
managing  editor  who  is  disgustingly 
well  organized,  and  who  in  turn  can 
organize  the  efforts  of  an  editorial 
j  staff.  The  post  also  calls  for  assigning 
stories,  ensuring  smooth  copy  flow,  edit¬ 
ing  articles,  laying  out  pages  and  writ¬ 
ing  heads.  The  individual  selected  will 
be  talented,  tactful,  enthusiastic  and 
!  willing  to  do  whatever  is  necessary  to 
:  maintain  PBN's  reputation  as  the  finest 
business  publicatian  in  Hawaii, 
i  If  you  fulfill  these  requirements,  send  a 
cover  letter  and  resume  to  Editor  Bernie 
Silver,  863  Halekauwila  Street, 

:  Honolulu,  HI  9681 3. _ 

NEEDED:  Copy  editor/page  designer, 
with  management  potential  and  work- 
I  ing  knowledge  of  QuarkXPress  and 
Photoshop  Tor  growing  1 2,000- 
circulation  daily  in  Central  Florida. 

;  Send  resume,  representative  clips  and 
{  tearsheets  to:  Mark  Francis,  editor, 

:  Daily  Sun,  1153  Main  Street,  The 
Villages,  FL  32159. 
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HELP  WANTED 


METRO  EDITOR  i 

COPY  EDITOR 

The  Gainesville  Sun,  a  Pulitzer  Prize¬ 
winning  New  York  Times  Company 
newspaper  in  North  Central  Florida, 
has  three  openings  on  its  news  staff. 
METRO  EDITOR  -  Energize  a  talented 
staff  and  provide  overall  direction  of 
local  news-gathering  efforts.  Strong 
planning,  communication  skills  and 
keen  news  judgment.  Two  years 
experience  in  news  management 

PA(3E^DESIGNER/COPY  EDITOR  - 
Have  an  eye  for  detail  and  strong  edit¬ 
ing  and  design  skills  to  work  on  our 
day  features  desk.  Pagination  and 
Macintosh  experience  a  big  plus. 

REPLY  TO:  Executive  Editor,  The 
Gainesville  Sun,  P.O.  Box  147147, 
Gainesville,  FL  32614-7147.  Fax:  (352) 
338-3128. 

E-mail:  osteeni@gvillesun.com 
MUSIC  EDITORS 

New  Times  has  immediate  openings 
for  music  editors  at  its  weekly  newspa¬ 
pers  in  Houston,  San  Francisco  and  Ft. 
Lauderdale.  Strong  writing  skills  essen¬ 
tial.  Job  entails  planning/editing  music 
section,  hiring  freelance  reviewers,  and 
writing  a  local  music  column  as  well  as 
non-music  feature-length  pieces.  Send 
cover  letter,  resume  and  five  best  clips 
to  Andy  Van  De  Voorde,  executive 
associate  editor.  New  Times,  Inc.,  P.O. 
Box  5970,  Denver,  CO  80217.  No 
calls  or  E-mail,  please. 

MUSIC  NEVYS  EDITOR  WANTED  for 
30-40  hours  a  week  of  contract  work 
in  San  Francisco  office  of  the  online 
SonicNet  Network.  SonicNet  Network 
includes  SonicNet  and  Addicted  To 
Noise  websites.  Fax  resume  to  (415) 
551 -9970  or  E-mail: 

nickt@sonicnet.com 

NEWS  EDITOR/COPY  DESK  SUPER¬ 
VISOR:  Western  region  newspaper 
seeking  a  hands-on  newsroom  super¬ 
visor  to  manage  its  copy  desk. 
Position  requires  strong  editing,  design, 
leadership  and  people-management 
skills,  along  with  an  eye  for  detail 
and  the  ability  to  meet  deadlines. 
Candidates  should  have  proven  ability  to 
perform  as  well  as  teach.  A  minimum  of 
three  years  of  daily  newspaper  ex¬ 
perience  in  a  similar  position  is  required. 
Send  resume  to  Box  08704,  Editor  & 
Publisher. 

NEWS  EDITOR 

The  Honolulu  Advertiser,  Hawaii's 
largest  newspaper,  is  looking  for  a 
sharp  word  editor  with  strong  news 
judgment,  willing  to  make  decisions, 
experienced.  We  work  hard  but  we  do 
it  in  the  most  beautiful  place  in  the 
world.  Competitive  salary,  good  bene¬ 
fits,  relocation.  Also  -  ASSISTANT  CITY 
EDITOR.  Good  editing  skills.  Some 
management  experience  a  plus. 

Send  resumes  and  samples  to  M.J. 
Smith,  managing  editor,  The  Honolulu 
Advertiser,  605  Kapiolani  Blvd., 
Honolulu,  HI  96813.  No  phone  colls, 
please.  The  Advertiser  is  o  Gannett 
newspaper. 


NIGHT  CITY  EDITOR  needed  at  I 
28,000-circulation  daily  in  dynamic  | 
Triad  region  of  North  Carolina.  Write,  ] 
edit  local  copy,  run  newsroom  at  night. 
Good  opportunity  for  experienced  | 
reporter  to  develop  management  skills.  , 
Send  resume  and  work  samples  to:  I 
Patrick  Holmes,  editor,  Times-News,  ! 
707  S.  Main  Street,  Burlington,  NC  1 
27215.  I 

I 

NIGHT  CITY  EDITOR:  High  Point  I 
Enterprise,  a  32,000  morning  daily  in  , 
the  Piedmont  Triad  of  North  Carolina, 
seeks  a  newsroom  veteran  with  strong  1 
communication  and  editing  skills  and  I 
(ournalism  instincts  to  serve  as  night 
city  editor.  The  successful  applicant  will  , 
[  need  to  be  able  to  supervise  a  12- 
I  person  reporting  staff  at  night  under  ; 
deadline  pressure,  as  well  as  make 
critical  editorial  decisions  on  breaking  : 
news  as  far  as  content  and  story  place-  | 
j  ment.  The  applicant  must  be  able  to  do  - 
i  layout  at  least  twice  a  week  and  pref¬ 
erably  have  working  knowledge  of 
I  pagination.  Applicant  must  be  willing 
'  to  work  on  weekends  and  fill  in  for  city 
editor  as  needed. 

I  Send  inquiries  to: 

!  Ken  Irons,  Managing  Editor 

I  High  Point  Enterprise 

2 1 0  Church  Avenue 
j  High  Point,  NC  27262 

j  or  E-mail:  editor@hpe.com 

I  NJ'S  LARGEST  PAPER,  The  Star- 
I  Ledger,  seeks  features  and  arts  editors 
i  to  direct  writers  and  sections.  Keen 
news  sense  and  word  skills  required. 
Contact  Susan  Olds,  (973)  877-4026. 

I 

]  OUR  GROWING  and  established 
:  trade  magazines  serving  the  hospitality 
and  event  industry  is  seeking  a  top 
I  editor.  Must  have  proven  experience  in 
!  magazine  design,  budget  and  man¬ 
agement  responsibility.  Strong  writing 
;  and  planning,  editing  and  art  direction 
required.  Hospitality  industry  knowl- 
1  edge  a  plus.  Minimum  7  years  experi¬ 
ence  in  editorial  (3  as  top  level  editor). 

I  Must  be  articulate  and  confident  to 
I  represent  the  publication  at  industry 
meetings.  Requires  B.A.  in  Journalism, 
i  English  or  related  field.  Competitive 
j  salary  and  benefits  package  offered, 
j  To  apply  your  talents,  send  cover  letter 
;  with  resume,  writing  samples  and 
salary  requirements  to  Human  Resources 
I  Manager-EP/EDITOR,  Miramar  Commu- 
]  nications,  Inc.  (A  Division  of  PRIMEDIA 
I  Intertec),  P.O.  Box  8987,  Malibu,  CA 
90265-8987. 

Fax:(310)317-0072 
wnvw.miramar.com  EOE 

PUERTO  RICO  CORRESPONDENT 

The  Orlando  Sentinel  is  seeking  an 
I  experienced  jaurnalist  to  report  on  all 
;  aspects  of  Puerto  Rico,  from  politics  to 
,  business,  crime  to  culture.  The  person 
I  selected  must  have  at  least  seven  years 
of  varied  reporting  experience  and 
superior  writing  skills.  Fluent  Spanish 
;  and  an  understanding  of  Puerto  Rican 
I  politics,  culture  and  history  are  essen- 
!  tial.  Send  a  resume  and  7  to  10  clips 
!  to  Mr.  Dana  S.  Eagles,  deputy  manag- 
[  ing  editor.  The  Orlando  Sentinel,  633 
North  Orange  Avenue,  Orlando,  FL 
'  32801. 


!  REPORTER:  Illinois'  capital  daily  seeks 
j  journalist  who  understands  that  night 
j  police/GA  is  a  great  opportunity,  not 
!  a  lousy  schedule.  Resume  &  clips  to: 

1  Mike  Kienzier,  metro  editor.  State 
i  Journal-Register,  P.O.  Box  219,  Spring- 
;  field,  IL  62705-021 9. _ 

j  REPORTER  -  Bright,  energetic,  educated, 

]  to  cover  major  beat  on  33,000- 
j  circulation,  family-owned,  quality- 
focused  daily,  a  high-tech  trailblazer 
!  in  interesting  community.  Ideal  for 
someone  in  first  job  looking  for 
i  right  next  step.  Write  Reporter  Search, 
The  Editor,  REPUBLICAN  &  Herald, 
j  P.O.  Box  209,  Pottsville,  PA  17901 .  OR 
j  E-mail: 

_ kevlin@pottsville.infi.net _ 

I  REPORTER  sought  for  premier  daily 
i  paper  covering  the  energy  industries, 

'  with  emphasis  on  global  warming. 

Experience,  preferably  on  a  daily, 
j  required.  Central  Washington,  D(_, 

!  location.  Good  salary  and  benefits, 
i  Great,  award-winning  newsroom. 

Send  resume  and  clips  to  (202)  662- 
1  971 9  or  E-mail  same  to: 

I  globsenz@kingpublishing.com 

'  REPORTER 

I  United  Communications  Group 
;  www.ucg.com  -  seeks  top-notch 
reporter  for  national  health  beat.  Break¬ 
ing  news,  investigative,  and  analytic 
;  reporting.  Send  resume,  cover  letter, 

1  and  3  clips  to  Nancy  Dunham  - 
:  ndunham@ucg.com  -  UCG,  1 1 300 
Rockville  Pike,  Suite  1100,  Rockville, 

!  MD  20852-3030.  EOE 


REPORTER 

j  The  Keene  Sentinel  seeks  enterprising 
!  reporter  for  award-winning  newsroom. 

:  Essential:  Ability  to  take  the  reader 
j  beyond  meetings  and  into  the  story. 
Experienced  7-day  editing  staff  will 
help  strong  reporters  grow.  Bonus: 

!  Presidential  primaries  already  in  gear. 

I  In  beautiful,  economically  vibrant  south- 
,  western  New  Hampshire.  Contact 
Tom  Kearney,  executive  editor,  at 
I  tfk@keenesentinel.com,  or  fax  (603) 
352-0437,  or  write  to  P.O.  Box  546, 
j  Keene,  NH  0343 1 .  Web  site  at 
j  www.keenesentinel.com 

I  REPORTERS  and  EDITORS  needed  for 
award-winning  papers  covering  the 
,  defense  industry.  Central  Washington, 

I  DC,  location.  Good  salary  and  bene- 
'  fits.  Great  newsroom.  Send  resume 
j  and  clips  to  (202)  662-971 9  or  E-mail 
same  to:  john@kingpublishing.com 

j  - 

I  REPORTER-  The  Lakeville  Journal  Com¬ 
pany,  a  publisher  of  three  weekly 
^  newspapers  located  in  the  scenic  Tri- 
i  State  area  of  CT,  NY  and  MA,  seeks  a 
full-time  reporter  for  The  Lakeville 
Journal.  Reporting  and  photographic 
j  experience  preferred.  Please  submit 
!  resume  and  letter  of  interest  to  Ruth  Ep¬ 
stein,  editor.  The  Lakeville  Journal,  P.O. 
i  Box  1 688,  Lakeville,  CT  06039,  or  call 
I  (860)  435-9873.  Fox:  (860)  435- 
‘  4802.  E-mail:  ljoumal@ctl  .nai.net 


McKinsey  &  Company,  a  leading  international  management 
consultancy,  is  seeking  a  highly  talented  and  motivated  individual 
to  join  the  editorial  team  of  The  McKinsey  Quarterly.  Described  as 
the  “Rolls  Royce”  of  management  journals  by  the  Financial  Times, 
The  Quarterly  is  distributed  to  more  than  50,000  chief  executives, 
top  managers,  academics  and  journalists  and  is  also  published 
online.  It  covers  a  variety  of  topics  ranging  from  energy  and  the 
environment  to  e-commerce  and  telecommunications. 

(Managing  Edito^ 

Based  in  Chicago,  you  will  sit  at  the  center  of  a  fast-paced 
editorial  process  in  which  articles  are  submitted  for  copy  edit  and 
production  from  editors  ItKated  throughout  the  U.S.  and  Europe. 
Key  responsibilities  include  managing  the  editorial  flow  of  articles 
from  manuscript  through  bound  copy,  establishing  schedules  and 
enforcing  deadlines,  overseeing  the  pnxJuction  and  design  function 
and  suggesting  improvements  to  our  editorial  process.  Successful 
candidates  will  hold  a  degree  and  possess  4+  years’  experience  in  a 
related  role  for  a  magazine,  new.spaper  or  other  publication. 
Knowledge  of  the  field  of  management  is  a  plus. 

Occasional  domestic  and  international  travel  required.  Relocation 
available.  Please  send  resume  (including  details  of  present 
remuneration)  with  cover  letter  to;  McKinscy  &  Company, 
Attn:  LD,  555  California  Street,  Suite  4700,  San 
Francisco,  CA  94104.  Fax:  (415)  954'5200. 

We  are  proud  to  be  an  equal  opportunity  employer,  MIFIDfW. 

www.mckinsey.com 


McKinsey&Company  O 
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HELP  WANTED 

EDITORIAL 

REPORTER.  PAGE  DESIGNER.  Here's  a 
chance  to  show  what  you  con  do.  Gan¬ 
nett  newspaper  (6-day,  1 8,000-  I 

circulation)  in  southern  New  Jersey,  | 
cne  hour  from  Philadelphia,  anticipates  i 
two  openings:  one  for  a  reporter,  one 
for  a  copy  editor/page  designer,  i 
Excellent  opportunity  for  advancement 
for  talented,  energetic  journalists.  Will 
consider  entry-level  applicants.  Send  a 
1,‘tter,  resume  and  samples  of  work  to 
Charles  W.  Nutt,  editor.  Daily  Journal, 
891  E.  Oak  Road,  Vineland,  NJ 
08360. 

An  Equal  Opportunity  Employer 

REPORTER 

National  award  winning  Gulf  Coast 
newspaper  with  more  than  100,000 
daily  circulation  seeks  experienced, 
aggressive,  fair-minded  reporter  to 
cover  local  government  issues.  Those 
who  rely  on  just  covering  meetings 
need  not  apply.  Internet  and  computer 
assisted  reporting  skills  required,  as 
are  strong  enterprise  clips.  Salary  com¬ 
mensurate  with  experience.  Reply  to 
Box  08696,  Editor  &  Publisher. 

REPORTER 

Report  in  one  of  America's  most  beau¬ 
tiful  places:  Hilton  Head  Island.  The 
Island  Packet,  a  fast-growing  McClatchy 
paper,  needs  a  local  government 
reporter.  Ideal  candidate  needs  at 
least  a  year  of  city/county  government 
reporting.  Clips  must  show  enterprise 
and  writing  that  makes  complex 
issues  interesting.  Send  cover  let¬ 
ter  and  resume  to  Fitz  McAden,  execu¬ 
tive  editor.  Fax:  (843)  842-8314. 
Postal:  P.O.  Box  5727,  Hilton  Head 
Island,  SC  29938.  E-mail: 

fmcaden@islandpacket.com 

REPORTERS,  COPY  EDITORS 

The  Northwest  Herald,  a  36,000-AM 
daily  in  the  growing  suburbs  of  Chi¬ 
cago,  is  seeking  reporters  and  copy 
editors  for  possible  expansions.  Can¬ 
didates  should  have  a  year  of 
equivalent  experience.  We  are  Illinois' 
fastest  grawing  mid-sized  daily  and 
offer  great  opportunities  and  benefits 
for  journalists  who  write  compelling 
stories  and  thrive  on  deadline.  Send 
resume,  letter  and  samples  of  your 
work  to  Northwest  Herald,  P.O.  Box 
250,  Crystal  Lake,  IL60014.  Attn:  Cliff 
Ward. 

REPORTER 

The  Bond  Buyer,  a  New  York-based 
daily  newspaper  covering  municipal 
finance,  seeks  a  smart,  aggressive 
reporter  for  its  Chicago  bureau.  You 
must  be  willing  to  work  hard.  I  want 
someone  who  can  tackle  camplicated 
material,  and  turn  out  explanatory, 
well-written  stories  in  plain  English.  No 
mediocre  reporters,  please.  Send 
resume,  5-10  clips  and  a  letter  telling 
me  why  I  should  hire  you:  Tammy 
Williamson,  Midwest  bureau  chief. 
The  Bond  Buyer,  1 00  S.  Wocker  Drive, 
Suite  1800,  Chicago,  IL  60606.  No 
phone  calls,  please.  EOE 


_ EDITORIAL _ 

SPORTS  EDITOR  needed  for  45,000 
circulation  daily  in  Zone  6.  College 
degree,  5  years  af  sports  reporting 
experience  and  at  least  2  years  in  a  j 
supervisory  position  required.  Cov¬ 
erage  areas  include  high  school  and  ’ 
junior  college  sports  along  with  age- 
group,  recreation  and  outdoors 
activities.  Primary  emphasis  on  direct¬ 
ing  the  7  member  sports  staff  and  pro¬ 
ducing  a  quality  product.  Submit 
resume  and  salary  requirements  to  Box 
08684,  Editor  &  Publisher. 

RCXDM  TO  WRITE 

New  Times  is  looking  for  experienced 
i  news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 

'  Denver,  Miami,  Dallas,  Houston,  San 
Francisca,  Los  Angeles,  Ft.  Lauderdale, 

'  Cleveland  and  St.  Louis.  We  publish 
in-depth,  well-crafted  stories  that 
'  explore  the  issues,  events  and 
I  personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

;  If  you  understand  the  difference 
I  between  magazine-style  reporting  and 
^  the  hurriea  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  fram  you. 
There  are  immediate  openings  for 
news  writers  in  Miami,  Phoenix,  Ft. 
Lauderdale,  Cleveland  and  St.  Louis. 
New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits. ..and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls  or  E-mail,  please)  to: 
Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three,  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

STAFF  WRITER:  We  have  an 
immediate  opening  for  an  experienced 
reporter  on  our  local  government  beat 
who  can  meet  deadlines,  handle  spot 
news  assignments  and  look  beyond 
meetings  to  come  up  with  stories  that 
explain  how  government  actions  affect 
our  readers.  Send  resume,  a  cover  let¬ 
ter  and  examples  of  your  work  to  Jim 
Hendricks,  managing  editor.  The 
Albany  Herald,  P.O.  Box  48,  Albany, 
GA  31702.  Fax  number  is  (912)  888- 
9357.  E-mail  address  is: 

albanyh@surfsouth.com 
Pre-employment  drug  test  required 

CLASSIFIED  COLOR 
For  as  low  as  $25  per  week  you  can 
make  your  classifiea  ad  stand  out  with 
color.  For  rates  and  options  contact 
E&P's  Classified  Department. 
(212)675-4380x171  or  173 
Fax:(212)929-1259 
I  E-mail:  hazelp@mediainfo.com 


_ EDITORIAL _ 

SIMBA  INFORMATION  Inc.,  a  growing 
division  of  leading  consumer  and  trade 
publisher  PRIMEDIA  Inc.,  has  the  follow¬ 
ing  openings  in  its  Stamford,  CT  office: 

MANAGING  EDITOR 

You  will  be  responsible  for  a  group  of 
three  newsletters  and  related  products 
covering  the  book  publishing,  maga¬ 
zine  publishing  and  electronic  advertis¬ 
ing  industries.  This  includes  training 
and  supervising  junior  editors,  devel¬ 
oping  story  ideas,  writing  and  editing 
copy,  and  handling  production.  To 
qualify,  you  must  have  5-7  years 
reporting  and  writing  experience 
in  a  deadline-orientea  environment 
(preferably  with  a  newspaper,  wire 
service  or  newsletters)  and  2-3  years 
j  staff  and  project  management  experi¬ 
ence. 

ASSOCIATE  EDITOR 

>  You  will  have  reporting  and  writing 
!  responsibilities  for  a  competitive  bi¬ 
weekly  business-to-business  newslet¬ 
ter  covering  the  dynamic  media  indus¬ 
try.  To  qualify,  you  must  have  at  least 
2-3  years  reporting  and  writing  expe¬ 
rience,  including  how  to  cultivate 
■  sources;  exceptional  attention  to  detail; 

the  ability  to  juggle  multiple  assign- 
I  ments;  and  motivation  to  learn. 

i  Simba  Information  Inc.  offers  a  com¬ 
petitive  salary  and  comprehensive  bene¬ 
fits  package,  a  casual,  pleasant  work 
environment  and  excellent  opportunities 
for  career  advancement.  Fax  cover  let¬ 
ter,  resume  and  clips  to  (203)  358-5827 
or  send  to 

Simba  Information 
P.O.  Box  4234 
Stamford,  CT  06907 
Attn:  LK.  EOE 

THE  DULUTH  NEWS  TRIBUNE,  an 
award-winning,  Knight  Ridder  news¬ 
paper  on  the  shores  of  Lake  Superior, 
is  seeking  enterprising,  energetic  can¬ 
didates  to  fill  a  variety  of  newsroom 
positions.  We  ore  a  growing  company 
committed  to  serving  readers  with 
superiar  journalism,  top-notch  design 
and  smart  newsroom  management. 
Now  accepting  applications  for: 

•ASSISTANT  CITY  EDITORS 
•EXECUTIVE  NEWS  EDITOR 
•EDITORIAL  PAGE  EDITOR 
i  •COPYEDITORS 
•GRAPHIC  ARTIST/ILLUSTRATOR 
i  •BUSINESS  REPORTER 
•COMMUNITY  REPORTER 
•SPORTS  WRITER 

Applications  should  include  resume, 

;  references  and  work  samples.  To  apply 
!  for  the  editorial  page  editor  or  execu¬ 
tive  news  editor  positions,  or  sports 
writer,  send  application  to  Editor  David 
j  Holwerk  For  assistant  city  editor,  copy 
editor  or  graphic  artist  positions,  send 
i  applications  to  Managing  Editor  Craig 
Gemoules.  For  reporting  positions, 
I  apply  to  Executive  City  Editor  Andrea 
:  Novel  Buck. 

Duluth  News-Tribune 
j  424  West  First  Street 

Duluth,  MN  55802 


_ EDITORIAL _ 

SUBURBAN  NEWS  REPORTER 

New  Orleans'  Pulitzer  Prize-winning 
daily  newspaper  seeks  experienced 
reporters  for  its  suburban  bureau.  The 
Times-Picayune  is  looking  for  jour¬ 
nalists  with  solid  news  judgment, 
as  well  as  self-starters  and  lively  writers 
who  can  cover  daily  news  events  and 
spot  bigger  stories  while  they're  at  it. 
And  all  in  one  of  the  most  dynamic 
news  towns  in  the  country.  Send 
I  resume  and  clips  to: 

Lynn  Cunningham 

Assistant  to  the  Editor 
i  The  Times-Picayune 

I  3800  Howard  Avenue 

New  Orleans,  LA  70 1 40 

^  Equal  Opportunity  Employer 

'  THE  DURANGO  HERALD,  a  10,000- 
circulation  daily  in  the  mountains  of 
Southwest  Colorado,  seeks  a  copy 
editor/ page  designer,  a  page  designer/ 
photo  technician,  and  two  reporters. 

More  information  at: 
www.durangoherald.com 
Send  letter,  resume  and  6-10  work 
samples  immediately  to  David  Stoats, 
managing  editor,  Durango  Herald,  P.O. 
Drawer  A,  Durango,  CO  81 302. 

THE  JOURNAL  TIMES 
Seeking  an  individual  to  fill  the  newly 
created  position  of  ASSISTANT  CITY 
EDITOR.  The  individual  selected  for  this 
position  will  assist  the  city  editor  in  edit¬ 
ing  local  news  copy  and  directing  and 
supervising  nightside  personnel  engaged 
in  selecting,  gathering  and  writing  local 
news. 

In  addition,  we  are  looking  for  a  COPY 
EDITOR  who  has  a  flair  for  design,  can 
work  magic  with  words  and  thrives  in 
a  competitive  market.  We  are  looking 
for  someone  to  design  everything  from 
wire  to  front  page.  If  you  have  a  work¬ 
ing  knowledge  of  QuarkXPress  send  a 
resume  and  non-returnable  clips. 

For  more  check  us  out  at 

Racinecounty.com/hr 

The  Journal  Times 
212  Fourth  Street 
Racine,  Wl  53403 
jmyoung@wi.net 

_ EOE _ 

THE  MONITOR,  a  45,000  daily  in 
South  Texas,  is  seeking  an  editor  to 
lead  its  newsroom  in  covering  one 
of  the  nation's  fastest-growing  metro- 
olitan  areas.  Located  along  the 
order.  The  Monitor  covers  much  of 
the  Rio  Grande  Valley  and  offers 
journalists  opportunities  to  cover  a 
diverse  blend  of  regional,  international 
and  community  issues.  Interested  appli¬ 
cants  should  have  an  interest  in,  or 
demonstrate  an  ability  to  understand 
diverse  communities,  especially  pre- 
j  dominantly  Hispanic  markets.  Appli- 
I  cants  should  preferably  have  prior 
newsroom  management  experience,  or 
^  exhibit  a  high  degree  of  excellence 
j  in  journalism.  Responsibilities  will 
I  include  supervision  of  a  50-person 
I  newsroom,  interaction  with  the  com- 
I  munity  in  representing  the  newspaper, 
j  and  working  with  the  publisher  and 
fellow  department  heads  in  overall 
direction  of  the  newspaper.  Please  mail 
i  resumes  to  Layne  Reddell,  human 
resources  manager,  1101  Ash  Ave- 
'  nue,  McAllen,  TX  78501 .  EEOC 
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_ EDITORIAL _ 

THE  SAGINAW  NEWS  (50,000  daily, 
60,000  Sunday)  is  seeking  an  assistant 
metropolitan  editor.  We  require  lead-  | 
ership,  enthusiasm,  experience  and 
creativity.  ' 

We'll  hire  someone  who  loves  journal¬ 
ism  and  wants  to  put  it  to  work  in  a 
town  that  needs  a  good  newspaper. 
With  dedication  will  come  valuable  ' 
editing  and  managing  opportunities. 
Pay,  benefits  and  career  opportunities  ' 
are  excellent. 

Interested  in  joining  us?  Contact  Rob 
Handeyside,  metro  editor,  fax;  (517) 
752-3115,  phone:  (517)  776-9678, 
Email  rhandeyside@saginawnews.com 
or  letter  to  203  S.  Washington,  Saginaw, 
Ml  48607. 

The  Saginaw  News  is  an  Equal 
Opportunity  Employer 

THE  SEATTLE  TIMES  seeks  an  assistant 
sports  editor  to  supervise  the  copy 
desk,  to  oversee  production,  and  to 
help  shape  the  character  and  direction 
of  our  section.  Must  have  strong  edit¬ 
ing  skills,  deep  sports  knowledge  & 
management  experience.  Duties  also 
include  writing  reviews,  working  with 
reporters  on  live  stories,  booking  the 
section  and  meeting  deadlines.  Send  a 
resume,  samples  of  your  work  and 
references  to:  Cathy  Henkel,  Seattle 
Times,  1 1 20  John  Street,  Seattle,  WA 
98109-5321. 


THIS  COULD  BE  YOUR  OPPORTUNITY 
to  edit  a  solid  1  OO-f  year  old  paid  com¬ 
munity  weekly  in  a  lakeside  New  Eng¬ 
land  town  that  looks  just  like  a 
postcard.  Lots  of  opportunity  for  good 
writing,  editing,  managing  and  cam- 
munity  relations.  Salary  $28  to  30K 
plus  MBO  program.  If  this  sounds  like 
your  niche,  please  forward  a  letter  of 
introduction  and  related  materials  to 
Box  08703,  Editor  &  Publisher. 

INFORMATION  SYSTEMS 

CNI  CORPORATION,  a  computer  inte¬ 
gration  company  that  services  the 
newspaper  industry  is  seeking  individ¬ 
uals  for  positions  in  systems  integra¬ 
tion.  Candidates  must  be  experienced 
in  newspaper  work  flow  and  capable 
in  MS  Word  and  QuarkXPress.  Novell 
and/or  MS  Networking  experience  is 
desirable.  Nationwide  travel  is 
required.  E-mail  resume  to: 
hr@cnicorp.com  Please  include  your 
name  on  the  subject  line. 

SEEKING  RESPONSIBLE,  self-motivated 
individual  with  a  newsroom  back¬ 
ground  to  oversee  pagination  system 
on  a  network  of  80-k  Macintoshes. 
Need  thorough  understanding  of 
Macintosh  operating  system.  Experi¬ 
ence  in  writing  Apple  Scripts  to  auto¬ 
mate  tasks  and  knowledge  of  Digital 
Technology  International  software  also 
desirable.  PC  platform  experience  is 
also  necessary.  Requires  some 
hardware  depth  and  basic  knowledge 
of  networks  as  well  as  understanding 
remote  access  issues.  Position  is  also 
responsible  for  training  new  employees 
on  system  use,  developing  training 
manuals,  maintenance  of  hardware 
and  software  and  long-range  plan¬ 
ning.  Send  resume  ta  Larry  DeGolyer,  i 
The  Daily  Sentinel,  P.O.  Box  668,  ] 
Grand  Junction,  CO  81502  or  fax  to  ! 
(970)241-6860. 


INFORMATION  SYSTEMS 

SYSTEMS  ANALYST 
•Maintain  Financial  data  integrity 
•Train  staff  on  appropriate  systems 
•Maintain  rate  tables  and  interfaces  I 

•General  troubleshooting  , 

Contact  Pat  Bienvenu  at  (318)  289- 
6313orpatbienvenu@sprintmail.com 

THE  PALM  BEACH  POST  > 

PUBLICATION  SYSTEMS  MANAGER 

Data  Processing  Department 
Responsibilities  of  this  full  time  posi-  j 
tion  include  monitoring  and  admin¬ 
istering  DTI  Sybase  Sequal  Servers  on 
Solaris  platfarm,  installing  upgrades, 
performing  backups  and  restores, 
changing  rates  in  Atex  Classified  system,  i 
I  and  providing  support  to  users  of  Sybase, 
DTI,  and  Atex  systems.  Ideal  candidate 
will  have  DTI,  Sybase,  and/or  Atex  work  ' 
experience.  Please  include  salary 
requirements  with  application  materials. 
Apply  to  Human  Resources,  P.O.  Box 
24700,  West  Palm  Beach,  FL  33416- 
4700  or  fax;  (561)  820-41 92. 

MARKETING/RESEARCH 

INTERESTED  IN  JOINING  a  creative 
team  where  marketing  research  is 
'  more  than  numbers?  The  Bakersfield 
i  Californian  has  an  opening  for  a 
Marketing  Research  Manager.  Mini¬ 
mum  requirements  include:  3  years 
experience  with  proprietary  and  sec¬ 
ondary  research  infarmation,  experi¬ 
ence  with  sales  and/or  media  environ- 
I  ment,  strong  analytic  and  writing  skills, 
bachelor's  degree  in  business,  market¬ 
ing,  communications  or  equivalent,  PC 
ond  Mac  proficient,  familiar  with 
Microsaft  Office,  Excel  preferred.  The 
Bakersfield  Californian  is  a  daily 
newspaper,  family-owned  for  more 
than  100  years.  Located  just  90  miles 
north  of  Los  Angeles,  we're  in  the  heart 
of  California  close  to  the  beach  and 
the  mountains.  Our  marketing  team  is 
truly  talented,  honored  with  more 
INMA  international  marketing  awards 
than  any  other  newspaper  for  the  last 
2  years.  All  applicants  are  subject  to  a 
pre-employment  physical  and  drug 
screen.  Send  your  resume  to  The 
Bakersfield  Californian,  Marketing 
Research  Manager,  P.O.  Box  440, 
Bakersfield,  CA  93302,  or  E-mail  to: 
bwood@bakersfield.com 


MARKETING  RESEARCH 
MANAGER 

The  Corporate  Marketing  and  advertis¬ 
ing  team  has  an  immediate  opening, 
i  We  are  seeking  a  person  skilled  in 
most  facets  of  marketing  research  with 
the  ability  to  support  the  corporate 
advertising  department  in  presentation 
design  and  safes  strategy  using  a  vari¬ 
ety  of  marketing  tools.  Experience  in 
syndicated  and  proprietary  research, 
!  mapping  software  and  competitive 
analysis  required. 

Join  our  growing  company  in  Philadel¬ 
phia's  top  market!  Rush  your  resume 
and  salary  requirements  to; 

Lisa  Szal 

Director  of  Advertising  and  Marketing 
Calkins  Newspapers 
8400  Route  1 3 
Levittown,  PA  1 9057 
Fax:  (215)949-4021 
E-mail:  lszal@calkinsnewspapers.com 


_ MARKETING _ 

REGIONAL  MARKETING 
MANAGERS 

Are  you  a  top-notch  newspaper  market¬ 
ing  professional  seeking  new  challenges?  , 
Lee  Enterprises,  a  national,  publicly 
traded  multimedia  corparation  head-  ^ 
quartered  in  Davenport,  lA,  is  in  , 
search  of  regional  newspaper  market¬ 
ing  managers.  These  individuals  will  | 
serve  as  liaisons  between  Lee's  corpo¬ 
rate  marketing  department  and  an 
assigned  group  of  our  field  enterprises. 
We  are  looking  for  candidates  with  prov¬ 
en  performance  in  the  areas  of  seg¬ 
mentation,  targeting,  audience  devd- 
opment,  sales  support,  research,  strategic 
planning,  promotion  and  brand  man¬ 
agement. 

We're  pacing  our  company  to  be  an 
industry  leader  as  we  move  into  the 
21st  century  and  need  more  of  the 
right  people  to  get  us  there.  If  you  want 
to  join  a  progressive  marketing  team 
and  leave  your  mark  in  the  industry, 
please  send  a  resume  and  cover  letter 
detailing  your  potential  to: 

Dan  Rogalski 
Lee  Enterprises 
21 5  N.  Main  Street 
Davenport,  lA  52801  - 1 924 
Fax:  (319)  323-9609 

An  Equal  Opportunity 
Employer 

PRESSROOM 


EMPLOYMENT  OPPORTUNITY 

Service  technician/installer  Community 
and  Urbanite  operators  experience 
referred.  Qualified  applicants  should 
e  personable  and  mechanically 
inclined.  Must  have  a  desire  to  learn, 
travel  and  relocate  to  the  Pacific 
Northwest.  (360)  629-9170.  Or  fax 
resume  to  (360)  387-0940. 


PRESS/MAIL  JOURNEYPERSON 

Dow  Jones  &  Company,  publisher  of 
The  Wall  Street  Journal,  has  an  open- 
i  ing  for  a  full-time  Press/Mail  Jour- 
neyperson  in  its  Englewood,  CO  print- 
i  ing  facility.  Qualified  candidates  must 
I  have  a  minimum  af  4  years  of  experi-  j 
ence  with  the  operation  and  main¬ 
tenance  of  doublewide,  web  offset 
presses.  TKS  press  experience  is 
helpful,  but  not  required. 

We  offer  a  competitive  salary  and 
excellent  benefits  along  with  opportuni¬ 
ties  for  career  growth.  For  considera- 
l  tion,  please  forward  your  resume  with 
salary  requirements  to: 

Dow  Jones  &  Company 
Production  Manager 
'  1 7  Inverness  Way  East 

Englewood,  CO  80112 
i  (303)  799-3880 

Equal  Opportunity  Employer 


_ PRESSROOM _ 

MAKE  YOUR  classified  ad  Stand  Out 
by  adding  Color.  Contact  E&P's 
Classfied  Department  for  rates  and 
options. 

(212)  675-4380 
Eileen  Long,  x170 
eileeni  @  mediainfo.com 
Hazel  Preuss,x171 
hazelp  @  mediainfo.com 

PRESS  OPERATOR 

The  Sun  Herald  in  Biloxi,  MS,  is  look¬ 
ing  for  an  experienced  press  operator 
j  to  run  a  Headliner  Offset  press  with  a 
3/2  folder.  Successful  candidates  must 
'  have  a  commitment  to  quality,  good 
I  communication  skills  and  must  be  able 
ta  work  nights.  Send  resume  to  Opera- 
1  tions  Director,  c/o  The  Sun  Herald, 

I  P.O.  Box  4567,  Biloxi,  MS  39535. 

PRESSMAN  WANTED.  Two  years 
experience  on  Goss  Urbanite  web 
,  press.  Salary  commensurate  with  expe¬ 
rience.  Reply  to  Roswell  Daily  Record, 
P.O.  Box  1 897,  Roswell,  NM  88201 . 

;  (505)  622-7710  or 

E-mail  at  peretti@prodigy.net 

SHIF  MANAGER 

'  Goss  Urbanite,  Harris  V-15  or  other 
offset  experience  preferred.  Good 
benefits  &  profit  sharing.  Send  resume 
to:  The  News  Chief,  P.O.  Box  1440, 
i  Winter  Haven,  FL  33882. 


'  WEB  OFFSET  press  operators  needed 
for  busy  newspaper  and  commercial 
shop.  Multi  web  color  experience  on 
Goss  Community  helpful.  Need  lead 
and  good  second.  Excellent  wages, 
401  (k),  insurance.  Send  resume  to 
I  News  Color  Press,  P.O.  Box  149,  Mt. 
Gilead,  OH  43338.  Attn:  Tom  Rapp 
(419)  947-9221. 

PRODUaiON/TECH 

DIREaOR  of  OPERATIONS 

Outstanding  opportunity  at  a  growing 
mid-size  daily  newspaper.  We're  look¬ 
ing  for  a  proven  business  leader  to 
develop  the  capabilities  of  production 
and  systems  departments.  The  opera¬ 
tions  director  will  have  responsibility 
for  the  press,  mailroom,  information 
systems,  composing  and  building  ser¬ 
vices  functions.  The  director  will  lead  in 
a  number  of  exciting  initiatives  next 
year,  including  restructuring  the  com¬ 
posing  function,  integrating  distribution 
center  delivery,  installing  new  ad 
design  technology,  and  a  building 
renovation  project.  If  you  are  looking 
to  make  a  difference,  and  thrive  on  a 
challenging,  fast  paced  environment, 
this  is  your  opportunity. 

Salary  commensurate  with  accomplish¬ 
ments.  Top  level  MBO  plan  and  bene¬ 
fits. 

To  opply,  send  your  resume  to  Human 
Resources  Director  Karen  Rylander 
Davis  at  Duluth  News-Tribune,  424 
West  First  Street,  Duluth,  MN  55802. 


It's  a  Classified  Secret* 

We'll  never  reveal  the  identity  of  an  E&P  box  holder. 

If  you  don't  wont  your  reply  to  go  to  certain  newspapers  (or  companies),  seal  your 
reply  in  an  envelope  addressed  to  the  E&P  Classified  Advertising  Department  vrilh  an 
attached  note  listing  the  newspapers  or  companies  you  do  not  want  the  reply  to  reach. 
If  ihe  Box  Number  you're  answering  is  on  your  list,  vire'll  discard  your  reply. 
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POSITIONS 

WANTED 

ADMINISTRATIVE 

I'M  INTERESTED  in  the  business  of  your 
newspapers!  Dailies,  weeklies,  start-up 
publications.  Publisher  with  significant 
finance  background  seeks  manage¬ 
ment  position.  Will  relocate.  E-mail 
response  to  lwalcutt@msn.com  or  call 
LWalcutt  (423)  982- 1394. 

IMPROVE  YOUR  paper's  quality  and 
sales.  Well-rounded,  respected,  prof¬ 
itable  daily,  weekly  magazine  pub¬ 
lisher.  Box  08691 ,  Eciitor  &  Publisher. 

CIRCULATION 

BOTTOM  LINE  driven  circulator, 
innovative  and  daring,  looking  for 
small  to  medium  newspaper  that  has 
yet  to  hit  it's  full  potential.  25  years 
sales  experience,  last  8  years  in  circula¬ 
tion.  Call  Andy  at  (71 7)  894-8371  or 
E-mail:  mrlefly@postoffice.ptd.net 

CIRCULATION  DIRECTOR 
Another  John  Glenn  ready  to  help  you. 
63  years  old,  30  years  proven  record 
and  positive  growth  working  a  balance 
budget.  Excellent  service  record.  Great 
communicator.  Excellent  health.  Circula¬ 
tion  from  1 1 ,000  to  1 80,000. 

Jim  (904)  749-4943 


A  DIFFERENT  BLEND  OF 
•SEASONING:” 

Would  you  be  interested  in  someone 
who  was  a  weekly  columnist  at  1 2,  a 
state-level  sportswriting  winner  at  14, 
and  is  ready  to  make  the  leap  from 
career  officer  back  into  the  world  of 
journalism?  I  can  offer  you  an  up-to- 
date,  personal  perspective  on  defense 
matters,  first-hand  expertise  in  aviation 
maturity,  tenacity,  and  integrity.  Want 
to  add  to  your  Washington  oureau,  or 
start  a  “bureau  of  one?”  I'm  in  place 
and  know  the  territory. 

SO  -  DO  I  GIVE  UP  MY  DREAM, 

OR  DO  YOU  WANT  TO  GET 
ACQUAINTED? 

Please  respond  to  Box  08702,  Editor  & 
Publisher. 

EXPERIENCED  award-winning  editor/ 
writer  seeks  new  career  challenge  with 
trade  or  specialty  publication.  Willing  to 
relocate.  (305)  891-2595 

FEATURE  WRITER,  business  reporter, 
seeks  freelance  assignments.  Central 
California-based.  20  years  in  biz. 

Kate  Campbell,  (831 )  449-3872 
E-mail:  KCamp300@aol.com 

TRAVEL  WRITERS  WANTED 

Successful  photographer  seeks  writers! 
Targets  newspaper  travel  sections! 
Jeff  (973)  575-1005 


Attention: 

Positions  Wanted  Advertisers 
For  quicker  placement,  you  con  Fax  or 
e-mail  your  Positions  Wanted  ad  along 
with  your  Visa/MasterCard/American  Express 
card  number  and  expiration  date. 

(212)  929-1259  or 
E-mail:  hazelp@mediainfo.com 


CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 

LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 

LINE  AD  RATES 

Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 

1  week  . $11.15 


POSITIONS  WANTED 

(includes  online  posting) 

1  week  . $5.20 


2  weeks  . $9.85  2  weeks  . $4.35 

3  weeks  . $8.60  3  weeks  . $3.60 

4  weeks  . $7.45  4  weeks  . $3.35 

ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $9.50 

2  weeks  . $8.40 

3  weeks  . $7.35 

4  weeks  . $6.35 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $1 2.60  per  insertion 
Positions  Wanted  -  Add  $6.30  per  insertion  USA 
All  international  box  reply  -  $27.50 

DISPLAY  AD  RATES 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . $110  pci 

2-5  weeks . $105  pci 

6 -13  weeks . $100  pci 

14-26  weeks . $  95  pci 

27-52  weeks . $  90  pci 

PAYMENT 

Make  check  payable  to  Editors  Publisher 
or  charge  to  your  American  Express. 

VISA  MasterCard  or  Visa.  Please  supply  name 

■  I  rUr  Qn  card,  account  number,  expiration  date 

and  card  holder's  signature. 

Please  note:  International  ads.  new  accounts  and  positions  wanted  ads  must  pre-pay. 

TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1 .  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures 

MAIL:  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX:  (212)  929-1259 
E-Mail:  hazelp@mediainfo.com 
eileenl@mediainfo.com 

QUESTIONS? 

VOICE;  (21 2)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Eileen  Long  /  Extension  170 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 
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Indiana  makes  changes,  you  have  no 
input.” 

Staff  reporter  Andre  Stepankowsky 
wrote  in  the  survey  story  that  most  of  the 
respondents  held  the  view  that  the  news¬ 
paper  “is  more  than  just  one  more  local 
business  succumbing  to  a  national  trend 
toward  chain  ownership.” 

Former  Daily  News  reporter  and  retired 
United  Way  director  Kay  Green  was  in 
that  group.  “I’ve  always  felt  that  this  was 
a  community  newspaper,”  she  says.  “I’m 
concerned  whether  it  will  stay  that  way.  1 
hope  it  will.  People  see  it  as  their  paper.” 

Not  all  residents  appeared  to  be  worried 
about  the  transfer.  Grocer  Randy  Sinnett 
says  his  concern  is  whether  advertising 
rates  will  go  up.  He  even  had  a  good  word 
for  corporate  ownership,  saying,  “Larger 
companies  provide  a  good,  stable,  diverse 
economic  base.  I  think  we  can  have  the 
best  of  both  worlds.” 

Bill  Howard,  head  of  Howard’s  news¬ 
paper  division  and  publisher  of  its 
Munster,  Ind.,  paper,  says  the  company’s 
policy  is  to  give  local  editors  and  publish¬ 
ers  autonomy  to  make  on-site  editorial 
decisions  and  “to  make  direct  contact  with 
the  community  on  a  one-to-one  basis.” 

Stepankowsky,  a  20-year  veteran  of  the 
Daily  News,  says  community  concerns 
extend  to  the  newsroom.  "There  is  under¬ 
standable  apprehension  in  not  knowing 
what  we’ll  be  going  through,”  he  says. 
“We’ve  heard  from  various  sources  that 
Howard  is  a  good  outfit  to  work  for,  but 
you  don’t  actually  know  that  until  you 
start  working  for  them  and  find  out  what 
changes  they  will  bring.” 

The  staff  of  the  Pulitzer  Prize-winning 
Daily  News  learned  about  the  impending 
sale  from  a  paperwide  memo  issued  by 
Natt  last  Sept.  24. 

“The  memo  raised  more  questions  than 
it  answered,  but  at  this  point  the  answers 
will  probably  have  to  come  from 
Howard,”  Stepankowsky  continues. 

Natt,  who  termed  the  sale  a  “sad  deci¬ 
sion,”  says  he  was  left  with  no  choice 
when  his  brother,  John,  who  owns  29%  of 
the  paper,  wanted  to  .sell  out  his  equity. 
Ted  Natt  owns  40%  of  the  shares  and 
employees,  31%. 

In  the  transaction,  Howard  also 
acquired  a  trio  of  weekly  newspapers 
owned  by  Westmedia,  parent  company  of 
the  weeklies  and  the  Daily  News. 

The  Daily  News  won  a  1982  Pulitzer 
reporting  prize  for  its  coverage  of  the  Mt. 
Saint  Helens  volcanic  eruption.  IH 


Chattanooga 

Continued  from  page  9 
paper’s  newsroom  staff  by  one-quarter,  to 
107,  from  145,  cutting  equally  from  both 
papers,  he  says.  Plans  call  for  the  com¬ 
bined  paper  to  publish  twin  editorial 
pages  to  reflect  the  papers’  historically 
divergent  views.  The  Times  is  known  as 
the  more  liberal  of  the  two. 

“It’s  kind  of  an  experiment  in 
American  Journalism,”  Hussman  says. 
“We  want  as  many  ideas  competing 
for  the  hearts  and  minds  of  readers  as 
possible.” 

It  is  becoming  increasingly  apparent 
that  most  cities  cannot  support  two 
papers  —  even  with  the  protection  of  a 
Joint  operating  agreement.  Of  28  JOAs  in 
existence  or  established  since  1970, 
Hussman  points  out.  only  13  will  be  left 
come  January  1999. 

“The  economic  and  competitive  forces 
are  far  stronger  than  the  legislation,”  he 
says.  “JOAs  have  been  a  failure  in  per¬ 
petuating  or  preserving  two-paper  mar¬ 
kets,  but  a  success  in  prolonging  them.” 

Holmberg,  granddaughter  of  Adolph 
Ochs  and  chairman  of  the  company 
that  owns  the  Times,  says  her  family  saw 
the  writing 
on  the  wall. 
“It  was  cer¬ 
tainly  an  eco¬ 
nomic  deci¬ 
sion  when 
you  look  at 
what’s  hap¬ 
pening  in 
competitive 
markets.”  she 
says.  "There 
was  no  rea¬ 
son  for  us  to 
believe  that 
Walter  E.  Hussman  Jr.  at  the  end  of 
the  JOA  it 

would  be  renewed.  We  thought  if 
we  made  a  deal  now  rather  than 
waiting  a  while,  that  a  good  many  of  our 
employees  would  get  Jobs  in  the  new 
newspaper.” 

She  adds.  “It  is  not  without  pain  that 
my  family  gives  up  ownership  of  the 
newspaper  that  it  has  operated  for  120 
years  and  that  was  the  first  property  of 
the  Ochs  newspaper  legacy.” 

Praising  Hussman,  she  says:  “I  think 
he  shares  the  same  view  of  the  way  to 
publish  a  newspaper.  He’s  mindful  of  the 
legacy  and  will  try  to  continue  it. . . .  He’s 
almost  lavish  in  his  spending  in  the  news¬ 
room.  He  believes  in  a  very  well-stocked 


newspaper. 

In  his  home  base  of  Little  Rock.  Ark., 
Hussman  says  he  doubled  newsroom 
spending  since  outmuscling  Gannett  Co. 
and  merging  the  Arkansas  Democrat  and 
Arkansas  Gazette  into  the  Arkansas 
Democrat-Gazette  seven  years  ago. 

In  Chattanooga,  he  plans  to  keep  both 
the  Free  Press  and  Times  names  in  the 
new  paper,  scheduled  to  debut  Jan.  5. 

-  The  Times 

sells  41,229 
papers  daily, 
while  the  Free 
Press  reports 
circulation  of 
40,119.  The 
Sunday  Free 
Prmhas  paid 
circulation  of 
106,200.  Huss¬ 
man  expects 
the  combined 
paper  to  sell 
about  76,000 
Ruth  S.  Holmberg  copies  daily 

and  110,000 
Sundays.  Robert  Lutgen,  former  Arkansas 
Democrat-Gazette  managing  editor  who 
Joined  the  Free  Press  in  early  November 
and  will  be  the  managing  editor  of  the  sin¬ 
gle  paper  come  January,  hopes  to  boost 
circulation. 

The  Times,  an  institution  in 
Chattanooga,  was  founded  in  1869.  By 
contrast,  the  Free  Press  was  bom  64 
years  later  as  an  advertising  adjunct  to 
publisher  Roy  McDonald’s  grocery 
chain.  The  paper  went  daily  in  1936  and, 
after  a  merger  with  another  paper, 
formed  a  Joint  operating  agreement  with 
the  Times  in  1942.  McDonald  broke  free 
from  the  JOA  in  1966,  but  reestablished 
it  in  1980. 

Frank  McDonald,  whose  family,  reject¬ 
ing  higher  bids,  sold  the  Free  Press  to 
Hussman  in  March,  will  be  president  of 
the  combined  paper.  Hussman  will  serve 
as  publisher,  and  Holmberg  will  Join  the 
paper’s  board. 

Hu.ssman’s  family-owned  WEHCO 
Media,  founded  in  1909  by  his  grandfa¬ 
ther.  owns  seven  newspapers,  two  radio 
stations,  a  television  station  and  cable  TV 
interests. 

He  says  the  company  is  not  looking  to 
expand  further  right  now:  “You  won’t  be 
seeing  many  other  acquisitions  from  us 
for  some  time.  We  really  weren’t  even 
lookifig  to  buy  another  paper  when  the 
Chattanooga  Free  Press  came  on  the 
market.” 
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ExSfP  SHOP  TALK  AT  THIRTY 


by  Jim  Tuite 

Stars  in  a  league  ef  their  own: 
Pulitzer-winning  sports  columnists 

The  role  models  for  generations  of  sportswriters 

seem  oddly  out  of  place  in  the  age  of  electronic  information 


Like  all  else  in  this  instant-everything 
world,  the  fine  art  of  sports  writing 
has  changed  dramatically  —  and 
not  necessarily  for  the  better. 

There  was  a  more  idyllic  era  when  most 
sports  events  were  conducted  under  the 
afternoon  sun.  and  writers  could  leisurely 
record  the  events  in  longhand  script  or  on 
an  old  Remington  and  hand  the  copy  to  a 
bored  telegraph  operator.  Deadlines  were 
no  problem,  so  the  product  could  be  more 
cleverly  crafted. 

Four  writers  crafted 
their  words  and  ideas  so 
cleverly  that  they  were 
awarded  journalism's 
highest  award  —  the 
Pulitzer  Prize.  With  the 
recent  death  of  Jim 
Murray,  columnist  for 
the  Los  Aiiyeles  Times. 
only  Dave  Anderson 
remains  of  the  four 
Pulitzer-winning  sports 
columnists.  With  due 
respect  to  the  many  fine 
people  still  toiling  in 
this  nation's  sports 
departments,  the  ques¬ 
tion  must  be  raised; 

Have  we  seen  the  last  of 
the  quality  writing  in  the  sports  pages? 

Three  of  the  four  —  Arthur  Daley,  Red 
Smith  and  Anderson  —  wrote  for  The 
New  York  Times,  and  had  the  late  Shirley 
Povich  of  The  Washiniiton  Post  been  a 
Timesmdn.  he  might  have  been  assured  a 
place  in  the  Pantheon.  As  it  was.  he  won 
the  prestigious  Grantland  Rice  Award  and 
made  the  Hall  of  Fame. 

Jerome  Holtzman,  columnist  for  the 
Chiccif’o  Tribune,  said.  “If  it  hadn't  been 
for  his  friend  Red  Smith.  Shirley  would 
have  been  regarded  as  the  best  sports 
columnist  in  the  country.” 

As  a  member  of  the  Polk  Award 
Selection  Committee,  this  writer  found 
that  several  honors  seemed  to  be  reserved 
each  year  for  the  Times,  usually  in  the 
important  foreign  and  cultural  news  areas. 
1  felt  compelled  to  disqualify  myself —  a 


lot  —  to  avoid  the  appearance  of  conflict. 

Povich  certainly  belonged  among  the 
Pulitzer  winners.  He  died  not  long  ago  at 
age  92  after  a  73-year  career  that  included 
time  out  to  report  a  war.  His  hero,  and 
indeed  the  hero  of  all  aspiring  writers,  was 
Red  Smith.  Povich  wrote  of  Smith.  “He 
raised  the  sports-writing  trade  to  a  literacy 
and  elegance  that  it  had  not  known  before. 

.  .  .  Only  the  most  ungrateful  of  sports- 
writers  would  fail  to  genuflect  to  the  one¬ 
time  redhead  gone  white-haired  on  the 
job.” 

Each  of  the  sports 
Pulitzer  winners 

brought  something  dif¬ 
ferent  to  the  table.  Both 
fine  writers,  Daley 
(who  once  ground  out 
seven  columns  a  week) 
and  Anderson  worked 
prodigiously  in  tumul¬ 
tuous  locker  rooms, 
with  a  keen  ear  for 
quotes.  Sly  humor  and 
innate  modesty  were 
Murray's  qualities.  He 
once  said.  “I  always 
thought  Pulitzers  were 
for  overturning  a  gov¬ 
ernment  or  exposing  a 
scandal  in  the  stock  market.” 

In  a  1960  column,  Murray  the  icono¬ 
clast  wrote,  “1  think  the  public  is  ready  to 
accept  a  new  view  of  sports”  and  said  of 
Notre  Dame's  so-called  Four  Horsemen  of 
the  Apocalypse:  “Hell,  today  they  look  to 
me  like  four  guys  who  are  probably  flunk¬ 
ing  algebra.” 

Red  Smith  was  the  unparalleled  essayist 
who  produced  pure  literature  under  the 
guise  of  sports  writing.  And,  as  with  all 
four  Pulitzer-winners,  modest  as  well, 
often  referring  to  him.self  as  “an  old  crock.” 

Povich  got  a  piece  of  the  so-called 
Golden  Age,  described  by  Paul  Gallico  in 
his  book  “Farewell  to  Sports”  as  “an 
incredible  period.  This  dizzy,  spinning 
sports  reel  of  athletes,  events,  records, 
drama,  and  speed,  a  geared-up,  whirling, 
golden  world.”  Red  Smith,  Daley  and 


With  due  respect  to 
the  many  fine 
sportswriters  still 
toiling  away,  the 
question  must  be 
raised:  Have  we  seen 
the  last  of  the  quality 
writing  in  the  sports 
pages? 


Murray  caught  the  tail  end  of  the  era.  but 
it  gave  them  access  to  the  likes  of 
Dempsey,  Ruth,  Arcaro,  Rockne  and  the 
Runyonesque  characters  that  populated 
the  sports  world.  The  heroes  of  today  are 
bland,  rich  spoiled  brats  by  comparison. 

1  was  fortunate  enough  to  team  up  with 
Smith  on  some  stories,  notably  boxing 
and  horse-racing,  and  of  course  Povich 
was  in  his  press  box  seat  barely  an  arm's 
reach  from  his  old  friend  Red.  1  was  hop¬ 
ing  some  kind  of  virus  would  blow  my 
way  and  infect  me  with  the  genius  of  their 
greatness. 

We  teamed  up  for  the  last  race  of  the 
mighty  Secretariat  in  Toronto  in  1973,  and 
Red  finished  his  column  minutes  from 
deadline.  But  when  jockey  Ron  Turcotte 
was  brought  into  the  press  box  for  a  post¬ 
race  interview.  Red  tore  up  his  column, 
quickly  dashed  off  another  one.  and  still 
made  the  deadline. 

And  yet  he  had  said.  “I  sweat.  1  bleed. 
I'm  a  slow  writer.  Once,  through  necessi¬ 
ty.  I  was  a  fast  rewrite  man.  When  I  had  to 
be,  1  had  no  choice.” 

Daley.  Smith,  Povich  and  Murray 
would  wince  at  the  cliche  that  they  died 
“with  their  boots  on”  but  here  are  the 
facts: 

•  Daley  collapsed  and  died  on  his  way 
to  work,  while  passing  the  Manhattan 
offices  of  his  beloved  New  York  Giants 
football  team. 

•  Smith  died  while,  against  the  advice 
of  his  doctor  and  son  Terence,  planning 
trips  to  the  Super  Bowl,  a  Las  Vegas  fight 
and  spring  training  in  Florida. 

•  Povich  died  on  a  Thursday,  and  The 
Washington  Post  the  next  day  carried  the 
la.st  of  some  I5,(XK)  columns  by  him  over 
a  7()-year  period  —  this  one  comparing 
Babe  Ruth  with  the  slugger  Mark 
McGwire. 

•  Murray  filed  his  last  column  out  of 
Del  Mar  racetrack  on  a  Saturday  and  died 
the  next  day  of  cardiac  arrest. 

How  they  loved  their  work!  H 


Tuite  is  a  former  New  York  Times 
sports  editor. 
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EDITOR  &  PUBLISHER'S  10TH  ANNUAL 

INTERACTIVE  NEWSPAPERS 

CONFERENC 
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6  More  Vendors. 


And  while  you're  in  Atlanta,  plan  to  do  some  "serious 
shopping."  Our  Exhibition  Hall  will  feature  over  110 
exhibitors,  demonstrating  the  latest  technology,  services 
and  products  you  need  to  design,  launch,  or  to  build  upon 
your  existing  Web  site.  You  will  have  numerous  opportu¬ 
nities  to  meet  with  vendors  to  discuss  your  company's 
specific  needs,  without  missing  any  valuable  conference 


ATT  REGENCY  ATLANTA,  GA.  U'99 


Reasons  #7  a  6: 

#7  More  Benefits. 

Your  membership  in  a  professional  newspaper  association 
just  went  up  in  value. 

Your  professional  association  so  recognizes  the  value  of  this 
conference  that  it  has  agreed  to  be  a  co-sponsor  with  Editor 
&  Publisher.  It  knows  that  Editor  &  Publisher  will,  once 
again,  raise  its  "independent  voice." 

Hear  from  an  impressive  panel  of  speakers  sharing  their 
considerable  expertise  on  an  array  of  topics.  Interactive 
Newspapers  '99  guarantees  to  be  a  reflection  of  the  true 
diversity  of  the  interactive  news  industry. 

To  further  encourage  your  participation.  Editor  &  Publisher  is 
offering  a  discounted  rate  if  you  register  early.  Sign  up 
before  December  15  and  take  $300  off  the  on-site  registra¬ 
tion  price  of  $1,545!  For  $1,245  you  will  receive  an  educa¬ 
tion  in  interactive  newspaper  publishing  unparalleled  any¬ 
where. 

If  you  are  new  to  newspapers  online,  plan  to  join  us  a  day 
early,  February  17.  We  will  have  three  intensive  pre-confer¬ 
ence  workshops  on  technology,  content  development,  and 
business  management  and  marketing.  The  cost:  just  $150. 

Interactive  Newspapers  '99.  Register  today. 
Save  and  Gain. 

Online  at  WWW.med1a1nfO.CO 111  or  call 

212-675-4380  ext.  285 


For  details  on  group  rates,  association  discounts,  “Register  3  Send  4th  Jbr  Free"  offer  and  the  working  press  rate  please  call  312-675-4380  ext  285.  Regstrations  must  be  submitted  together  to  receive  group  discount 
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